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*Full profit from a full 40%, dealer discount on 
all hand tools, multiplied by maximum sales 
volume—from selling a line that’s made right, 
priced right, displayed and packaged right... 
and known to all your customers (profes- 
sionals, handymen, hobbyists, and millions of 
home owners) through long use and years of 


hard-hitting national advertising. 


Chances are you sell some Red Devil prod- ® 
uct now, Why not ask your jobber sales- 
men about other full-profit Red Devil lines? bad 


Union, N. J., U. S. A. 





e POTENTIAL 


e PROFIT 


e PROMOTION 


All good reasons to order the Nicholson or 


Black Diamond Rotary Mower file right now! 


Potential — There were 5 million rotary mowers 
in use at the start of last year. There are hun- 
dreds of thousands more now. And you can sell 
a file with every rotary you sell this year. 


Profit—A dozen Rotary Mower files costs you 
$7.84. A dozen retails for $11.76. Your profit 
is $3.92. And remember—this is a fast turnover 
item all season long. 


Promotion — Frequent ads in The Saturday Eve- 
ning Post. And there will be dominant space 
and dominant advertising in Popular Science and 
Popular Mechanics. There’ll be farm magazine 
ads, too. In addition, we're giving this the full 
Hardware Week spotlight treatment. 


Your regular Nicholson or Black Diamond hard- 
ware distributor has the Rotary Mower file now. 
Order now for delivery in time for Hardware 
Week profits. 
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grooming 


EASY AS 
-O” $2:3/ 


disconnect the engine 
spork plug if electric 
unplug cord 


remove blode trom 
machine and inspect 
for damage 


tile equal amounts off 

bevels on each cutting 
edge following orginal 
angle 


NICHOLSON FILE COMPANY, PROVIDENCE 1, RHODE ISLAND 


(In Canada Nichotson File Company of Canada Ltd. Port Hope, Ontario) 
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Every Rotary Mower file comes in 
a sturdy plastic case. Case and 
file have handy hang-up hole for 
safe, convenient storage. 


One dozen Rotary Mower files 
come in this colorful counter dis- 
play. They won’t stay there long 
if you let this self-merchandiser 
sell for you in good locations. 


wr 


Mow Your Lawn 


WITH A 


SHARPER BLADE! 


oes —————— ¢ 
a ROTARY MOWER FILE 








ROTARY MOWER FILE 
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GOLDEN GRAIN BONANZA © 


SOOMQAAH 4 
Get Your Share! oe 
oa 


THE LABEL ON STEEL THAT SELLS... © ee 
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Giant-size rack holds j 
72 tools...compactly 

holds the 19 best 

sellers and high 

profit-pullers 
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CSS 


HEAVILY PROMOTED 
IN SUNSET MAGAZINE 
ALL SPRING! ALREADY 
PROVING FAST SELLERS! 


— 


Keep fully stocked against ¢ Rugged, forged steel heads with 
demand. New Golden Grain Gar- Stand-out, golden-tone finish! 
den Tools are moving right off | ° Smooth, grain-hardened ash- 
eee cacks...and Suet alt wood handle guarantees extra 
? gee years of wear! 

are telling your customers to * Designed after years of con- 
look for them in your store! sumer research—by United 
Display! Sell these new features: States Steel! 





Hoe #4 


For your budget-minded customer, © makes popular Valencia garden 
tools. Stock to meet every pocketbook. Order U.S. Stee/ GOLDEN GRAIN 
and Valencia Garden Tools now from your hardware or nursery jobber. 


UNITED STATES STEEL PRODUCTS 


DIVISION OF 


pine UNITED STATES STEEL 


5100 Santa Fe Ave., Los Angeles, Calif. - 1849 Oak St., Alameda, Calif. 
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ITS A 


BIRTHDAYS 


Daisy will help every kid in your trade area get 





Here's HOW: Daisy’s Double 
Page Ads in 25 MILLION comic 
books show 4 “Birthday Daisy 
Reminders’’—sales messages. 
Boy clips from ad, signs, writes 
name of Daisy Dealer on all 4. 
Boy gives them to Dad in 
sequence before his birthday. 
This Program reaches all air- 
rifle-age kids in your sales area; 
runs May 10 through Nov. 15— 
six profit-making months! 


Plus Ads in POST 
and FARM JOURNAL 


Daisy also runs air rifle, BB 
pistol ads in IRHA ad sections 
of April 26 Post, May Farm 
JOURNAL during Hardware 
Week April 24 through May 3. 
Stock heavy for this big Daisy 
selling push! 


liathley Femeibn Ki 


Contains 1 compact Pyramid 
Gun Stand, 1 colored Display 
Card, 1 Ad Mat, 5 Daisy Air 
Rifle Catalogs. Mailed free and 
postpaid. (Use with or without 
IRHA Promotion Kit!) Mail the 
coupon for your Daisy Kit now! 


Mall Now! 


DAISY MANUFACTURING COMPANY 
DEPT. 3638, PLYMOUTH, MICHIGAN, U. S. A. 


Send Birthday Promotion Kit POSTPAID. 


NAME 


A BIRTHDAY DAISY! 
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No. 98 Daisy 
Eagle—2X Scope Mounted 


1000-shot type 37” repeater; real 2X scope 
mounted. With top grain leather sling. 









- 





No. 25 Daisy Pump Gun 


Famous forced-feed pump action 50-shot 
repeater. 37". Gold “‘engraved”’ jacket. 










No. 94 Daisy Western Carbine 


Lever-action 1000-shot type repeater. 35”. 
Leather boot; carbine ring. 





No. 177 DAISY BB SHOT 

Bulls © Eye BB Target Pistol Retails: 

Sensational 150-shot aged Pack Tube apeier. = 
shoots Daisy air rifle BBs ac- 5¢ S¢ N Const. 
curately at 9 foot range. Fast- 10¢ | Canada. 


loader; all steel; 101%”. With 5 
25 Targets, 2 tubes Daisy BBs. Retail 


Prices higher Canada and subject to change without notice. 
* “Gold Medal’’ indicates these models are 
proven profit-makers and will be advertised 
nationally all during 1958. 
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| DAISY MANUFACTURING COMPANY, DEPT. 3638, PLYMOUTH, MICHIGAN, U. S. A. 
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COMMEN T —— 


Fear It... or Face It? 


A few months ago the world was knocked out of complacency 
by a man-made satellite that “beep-beeped” its way around the 
world many times. The “fear mongers” had a field day on 
speakers’ platforms, in the daily press and magazines, and on 
TV and radio. 


Somehow the general public did not buy the defeatism but had 
faith that we as a nation could face the problem and eventually 
buckle down to meet it headlong. They felt that some progress 
along this line was made when our own satellite was launched. 


We are now in another era of fear and the “fear mongers” are 
again speaking loudly from the platforms and into the “mikes” 
and writing defeatism in many of the journals of the land. This 
time it’s “recession.” 


For a while inventories began to shrink and the public was a 
little bewildered. Should they spend anything beyond bare ne- 
cessities? The “fear breeders” could paralyze ordinary business 
traffic if the public believed them. 


However, the public again must have taken a stand to face 
the problem, because in the last few weeks optimism has pre- 
vailed at nearly all of the West;Coast Markets and Shows. Buying 
was sensible but widespread. Many manufacturers in the hard 
goods field are planning on expansion and most of them look for 
a reasonably good year. 


As an individual merchant you have to make your choice, too. 
Will you fear the days ahead or are you going to face it and do 


what an aggressive retailer should? Go after the business with 
all the merchandising tools at your command. 


Wilt Chen 


MARCH 1958 














Multiply 
your rental 
prospects 





L j 

Here’s a new rental machine that does the work of 2 for the price of 1. 
Converts from floor maintenance work to rug scrubber in only 3 minutes 
... greatly increases rental possibilities. The JW12 rents for 


@ Floor polishing, waxing, buffing, scrubbing, steel wooling 
@ Rug and Carpet shampooing 


All these uses give you prospects for sales of wax, floor stain, steel wool, 
shampoo, and many other items. 


Conversion from polisher to scrub- 
ber is quick, easy job—you or customer 
can do in 3 minutes. Yet, the new multi- 
purpose Holt JW12, with tank, shampoo 
brush and all other attachments, actu- 
ally costs less than competitive, one- 
purpose scrubbers. Makes big hit with 
customers (especially women) because 
it handles easily, stows between car 
seats, gives floors, rugs and carpets 
air of professional care. For full story 
on this easy-to-rent Holt JW12, mail 
coupon now. 

SALES AND SERVICE CENTERS IN MAJOR CITIES. 


Gy MANUFACTURING CO. 


669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 


HOLT MFG. CO., Dept. K-3 
669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 


Attachment for adjusting 
brush to deep pile 
of rugs and carpets. 


30 


BETTER FLOOR MACHINES 
FOR MORE THAN 30 YEARS 





Please send me details on Holt JW12 for rental use. 











NAME POSITION 

FIRM 

ADDRESS 

For Details Circle 7 on INQUIRY CARD ; 
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New Plus Tools 
Your Customers Want 


Estwing | 








Head-Handle 


Strongest Construction Known 


Everlasting 
Cushion Grip 


Smooth, non-slip feel. Bonded 
inseparably to handle. Can't 
loosen, stretch, come off or 

wear out during life of head. 


Whip that gives smooth, effective 


UNBREAKABLE \ . 
*3 in One” 
drive and Unbreakable strength for 3 
proper pounding, pulling, ripping. 


Forged One-Piece 
Perfect, Permanent Balance 





Consumer List Prices 
Curved Claw Straight Claw 


12 oz. E3-12C $5.25 12 oz. E3-12S $5.25 
16 oz. E3-16C $5.35 16 oz. E3-16S $5.35 
20 oz. E3-20C $5.45 20 oz. E3-20S $5.45 

















Carpenter's Mason’s and Prospector’s 
Hatchet Tile Setter’s Picks 
No. 1 No. 2 12 oz. 20 oz. 14 oz. 22 oz. 
Edge 3%” 3%” E3-12BL £3-20BL E3-14P _£3-22P 
E3-1H £3-2H $4.98 $5.25 $4.85 $4.98 
$5.90 $6.25 


Sportsman’s Axe — Leather Grip 
p 


sheath , =, 
é. E24A = $5.85 


Estwing Mfg. Co., Rockford, Ill. 


Inventors and World’s Only Specialists in Unbreakable Hammers & Hatchets 
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PRE-CUT PACKAGED CHAIN 


... available two ways— 
by the box or in this 
new Merchandiser. 






























A ARN ORES ie abbas aie d's owe 

Here’s a completely new way to merchandise chain. This 
new eye-catching unit with a complete stock of Proof Coil 
Chain takes up only one square foot of counter or floor 
space. It’s an ideal starting stock, just the popular sizes 
and lengths: *%" and 4" chain in 10’, 15’ and 20’ lengths; 
and °%@" chain in 10’ and 15’ lengths. 





Start selling Campbell “Blue Temper” Chain in the new Merchan- 
diser. Call your Campbell distributor or write direct for details. 





LOOK AT THE SALES FEATURES OF 
CAMPBELL “Blue Temper” CHAIN 


® Rich Blue Color—tempered right into the chain @ Pre- 
Cut to eliminate measuring and cutting ¢ Pre-Packaged 
for self-service, attractive display and convenient storage 
@ Load Rated safe working load limit clearly shown on 
every package e “Measure Mark’’ Chain, marked every 
5’ and color-coded in 50’ and 100’ lengths @ Labeled for 
instant identification of grade, size, price @ Clean, no 
dirty hands or clothing. 


Pepe, CAMPBELL CHAIN Coméany 


York, Pa.—W. Burlington, lowa 
CHAIN E, Cambridge, Mass. — Seattle, Wash. — Portland, Ore. 
Sacramento, San Francisco, Los Angeles, Calif. 
For Details Circle 8 on INQUIRY CARD 
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FIRE MARSHAL 


a All-Weather Trash Burner (9 





Made of 


LONGER LASTING 
Aluminized Steel 


Made of special hot-dipped aluminum coated steel, the 
Fire Marshal has the outstanding ability to resist the 
combined effects of heat and corrosion. At around 900° 
F. the aluminum coating alloys with the steel base 
metal. The resulting grey metallic coating withstands 
heat damage up to 1250° F. Repeated heating and cool- 
ing cycles will not damage the Fire Marshal, thus the 
Fire Marshal trash burner has exceptionally long life. 


Resists Burnout, Rust, Corrosion! 

































4 
SAFER! en =—_ | CLEANER! 
FIRE MARSHAL (SZ 1 FIRE MARSHAL 
is approved by fire . | PT : protects yards from 
departments. It is ‘m. di litter, ashes and 
completely enclosed oou - * : debris, even in 
to control flying _~ § windy weather. 
sparks and open oo T an 
flames. Ih Yn 
ames Ys y - at 
wy " 
te 
8 
*BIGGER CAPACITY — holds over 2 bushels. “SCIENTIFIC DRAFT DESIGN burns trash to fine ash 
dies Asoo 
eBURNS TRASH IN ALL KINDS OF WEATHER — nian Gee Tae TNO SOS 
even in rain or snow. *NESTABLE for economical shipping. 


FIRE MARSHAL is an exclusive product of: 


GENERAL METALWARE COMPANY 
MINNEAPOLIS 13, MINNESOTA 


® Registered trademark Armco Steel Corp. 
call 
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The more you look... 


Dependable Distribution from these Warehouses: 
New York © Philadelphia © New Orleans 
Atlanta © Pittsburgh @ Cincinnati © Dallas 
Chicago ¢ St. lovis © Detroit © Denver 
Minneapolis ¢ San Francisco © Los Angeles 


The GRABLER = 











the better they look 


GB RABLER SQUARE “GEE” 


PIPE FITTINGS 


ORDER FROM YOUR WHOLESALER 
Manufacturing Co. ¢ 6565 Broadway « Cleveland 5, Ohio 

















IN 
FASTENERS 
SOUTHERN IS 


fic! 


Handle the full Southern line bearing 

the EZ to C© fool proof labels for 
faster, more profitable sales . . . Your 
customers know that USA-made Southern 
Screws are dependable fasteners, 
precision-made of only the finest 
materials . . . In Phillips or slotted, 
Southern Screw quality brings customers 


a , Ae s 
ve nS 

ts. as 

sa 5- 






yg back — produces more traffic, 
we more profit for you! 
Be Write for our new Package Stock Guide. 


Address: Southern Screw Company, 
P. O. Box 1360, 
Statesville, North Carolina 


Ay cs Se 2 
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3 
PS 





WOOD SCREWS e¢ STOVE BOLTS 
MACHINE SCREWS & NUTS 

A, B, C & F TAPPING SCREWS 
WOOD DRIVE SCREWS 


WAREHOUSES: NEW YORK 
CHICAGO, DALLAS, LOS ANGELES 


SOLD THROUGH LEADING 
WHOLESALE DISTRIBUTORS 
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the only cooler with 


: Double Locked _ \ 
Galvanized Breast (el Pe 











Fully Closed 
Rolled Handles 








Large Opening, 
Straight Sides 
Easy to Ice 
and Clean 


Double Locked 
Seams and 
Bottoms 


Fully Corrugated 
Sides 


Domed, 
\. Insulated Cover 
“Age 
Extra Large 
Insulation Space =|} 
q 





Hot Dipped 
Galvanized Inset, 
Guaranteed not to 
Rust or Leak 








-~ Pp 





hot-dipped galvanized inset, 
and lined withSPARKLEEN plastic... 


ARCTIC BOY 


+ Rounded Seamiess 
Bottom 


Extra Deep 
Bottom 





Non-Movable 
Inset Support 








portable water coolers 


If it’s not the coldest, cleanest 
water possible, it’s not drink- 
ing water! 


And that’s your biggest selling 
point! ARCTIC BOY portable 
water coolers keep water and 
other beverages refreshingly cold, 
sparkling pure and clear with 
two. exclusive features: HOT- 
DIPPED INSET is galvanized 
after forming to eliminate chips 
and cracks from bending, com- 
pletely filling joints with molten 
zinc. No rough edges, no dirt- 


holding crevices, snagging 
joints! Cleans easily in seconds! 
SPARKLEEN plastic liner is 
absolutely non-toxic, odor-and- 
taste-free! 


ARCTIC BOYS are big and 
rugged enough for any abuse. 
Used extensively on construction 
jobs, at mines, in oil fields... 
everywhere men are working. 
Sportsmen, too, enjoy the extra 
quality of ARCTIC BOY port- 
able water coolers. 


Step up your sales and profits, 
too! Stock and feature the pop- 


SCHLUETER MANUFACTURING CO. * 


MARCH 1958 
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ular 2, 3, 5, 10 and 15 gallon 
sizes of ARCTIC BOY water 
coolers. The De Luxe symbol is 
your sure sign of success! 


Send for free booklet ‘‘Care and Use 
of Your Cooler.” Write Dept. H-1. 


ww, 


“GAY 


Ask about these other Schlueter products 


ST. LOUIS 7, MO. 


COM 


11 








TURN A STAPLE ITEM 
INTO A BEST SELLER | 
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MANTECA ROPE 














‘ce MOUnTi 


Unit No. 3 Plymouth ROPE DEPARTMENT. This all new . 

“tall boy” dispenser takes only 2 square feet, holds 3 of Plymouth’s 
new 500' or 1000' Reddy Measured Coils. Top shelf displays other 
attractively packaged Plymouth items. Will build your boating 
volume. Comes free with 3 coils and one carton of HandyPak. 
Investment: approximately $100. 
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Here’s another first from Plymouth — the 
“ROPE TRICKS” Merchandising Plan—a 
plan that takes rope out of the nuts and bolts 
class and puts it into the fast-moving, long- 
profit consumer category. Tied in with one 
of Plymouth’s three field-tested merchandis- 


ing units, it ups your rope profit, cuts han- 
dling and selling time, speeds stock turnover, 
helps move associated items. And all this 
with a minimum inventory at a minimum 
investment! 


ASK YOUR JOBBER’S SALESMAN 


Hang this ad on your “Want Hook,” and on 
your jobber’s salesman’s next call, ask him 
about Plymouth’s new “ROPE TRICKS” 
Merchandising Plan. He’ll show you the 
FREE “Rope Tricks” Merchandising Kit 
that gives the whole family “how-to” ideas 
on rope—for decorating, for garden and out- 
door use, for fun for children, for practical 
uses. Then order the Plymouth Rope Mer- 


Unit No. 2 
Plymouth SALESRAK 


This proved merchandising 
unit is perfect for the in-between 
market where you need a larger 
unit than HandyPak and where 
you cut lengths off the spool to 
order. “Rope Tricks” can help 
you sell a full spool. Investment: 
approximately $50. 








chandising Unit that fits your store best, 
sign the postcard and mail it direct to 
Plymouth for your FREE Merchandising 
Kit. When the Unit and Kit arrive, set them 
up and watch Plymouth Rope move from 
less than 2 feet of counter or floor space. 
Merchandising Department, Plymouth 
Cordage Company, Plymouth, Massachusetts. 


Unit No.1 
Plymouth HANDYPAK 


This cellophane-wrapped 
unit gets rope out where it can 
be seen — gives rope the eye- 
appeal that turns into sales. 
Good for urban stores or for 
combination use with Plymouth 
Rope Department. Investment: 
approximately $30. 





PLYMOUTH CORDAGE COMPANY 


Plymouth, Massachusetts - New Orleans, Louisiane 
For Details Circle 13 on INQUIRY CARD 
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‘ ew emerald sparkle 
. puts more sell in 


Both styles available 


in 


AMERICAN BILTRITE RUBBER COMPANY 


14 


full range of sizes 


Gleaming, jewel-like high gloss finishes 
catch the eye. Lightweight, easy-to- 
handle. All Biltrite Vinyl Garden Hose 
are so durable they are unconditionally 
guaranteed, Far exceed standards of 
the Society of the Plastics Industry, 
Inc. and bear this seal issued by the 
U.S. Dept. of Commerce. All couplings 
full-flow solid brass. Bright, 
multi-colored packaging makes selling 
easier, too. 


You get these extra advantages 


@ POWERFUL MERCHANDISING HELP including free 
od mats and window streamers. Merchandising 
displays and self-service racks available. 


@ SPEEDY DELIVERY to distributors from strategically 
located warehouses. 





CHELSEA 50, MASS. 
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LTRITE HOSE! | 





For your many customers who demand 
the special qualities of rubber .. . 


BILTRITE RUBBER HOSE 


Extremely durable live rubber, re- 
inforced wtih high tensile cord. 
Full range of sizes and colors. 





BILTRITE 


GARDEN HOSE 








The BIG seller that makes watering easier! 


BILTRITE TRIPLE-TUBE 
FLEXIBLE SPRINKLERS 
Finest quality vinyl; gives wide, 
gentle spray, always lies flat, re- 
versible for soaking. Nickel-plated 
solid brass fittings. 
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How COLOR-marked American Chain 
brightens your profit picture! 


American Chain is color-marked for instant 
brand identification! 

American Chain is color-marked for easy 
measurement! 

American Chain is color-marked for pro- 
tection against error! 
That is the big new idea in chain selling that saves 
you time, insures accuracy in selling, pleases your 
customers and increases sales of American Chain. 

For now American Chain is marked, at intervals of 

approximately five feet, with a distinctive, self-identi- 
fying color band of stick-tight tape. These bands of 
tape each bear the brand name ACCO, also the grade 
of the chain (Proof Coil, BBB, High Test, Alloy). 


Tapes are in standard industry colors as follows: 
GREEN..... for ACCO Proof Coil 
RED............. for ACCO BBB 
BLUE....... for ACCO High Test 
ORANG for ACCO Alloy 


Containers are marked with the same colors 
For Details Circle 
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Quick Identification *« You and your customers can see 
instantly what grade the chain is, and that it is American 
Chain—the very best in chain quality and value. This 
eliminates the possibility of confusion and error. It 
makes both selling and buying easier, faster, more sat- 
isfactory all around. 
Easy Measurement °* It is a simple matter to measure 
off any desired length of chain, in seconds, thanks to 
these bright, durable color markers which appear ap- 
proximately every five feet of the chain. 
Full Protection * These color markers assure your cus- 
tomer that he is getting the right length and the right 
grade of genuine ACCO-made chain he wants. Even a 
color-blind person can identify the chain from the 
easily-read color markings. 
Order these color-marked, easily-identified American Chains 
from our authorized American Chain Distributor. He is pre- 
pared to give you the very finest, promptest chain service. 
Write us at York, Pa., for booklet, "Finger Tip Facts about Chain” 
American Chain Division 


AMERICAN CHAIN & CABLE 


Bridgeport, Conn. * Factories: *York and *Braddock, Pa. 





Sales Offices: *Atlanta, Boston, *Chicago, *Denver, Detroit, 
*Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 
*Indicates Warehouse Stocks *Portland, Ore., *San Francisco 
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HEDGE TRIMMER ATTACHMENTS 


Display Packaged to catch the eye 








No. 2150 
FOR ANY Y%” ELECTRIC DRILL 
REGULAR List 914-95 


SPECIAL FOR $12.95 
HARDWARE WEEK 


No. 8821 
FOR “888” POWER UNIT 


REGULAR List 914-95 


SPECIAL FOR $12.95 
HARDWARE WEEK 


This universal model fits any 


This model is specially de- 
4,” electric drill. Has 12-inch, 


signed for use with the popu- 


16-tooth blade. Trims hedges, 
shapes shrubbery. Cuts twigs 
up to ¥” diameter. Simple in 
design and built for years of 
trouble-free service. Alumi- 
num housing finished in ham-' 
mertone gray enamel. 


Packed 1 in counter display carton. 
Shipping weight: 3% Ibs. 





lar, 1/3 h.p. “888” Power Unit. 
Has positive power; driven di- 
rect from the “888's” spindle. 
Trims hedges, ornamental 
trees and shrubs. Has 12-inch 
blade with 16 sabre teeth with 
full 4” cutting capacity. 
Packed | in counter display carton. 
Shipping weight: 3'/ Ibs. 















No. 8006 


POWER 
BIT SET 


HIGH SPEED STEEL 


REGULAR SPECIAL FOR 
LIST $780 HARDWARE WEEK $695 


These bits bore through wood, plastic, plywood, etc., 
clean and fast — even at difficult angles — cut through 
ordinary nails and screws, too! Yet the high-speed 
steel blades stay sharp 10 times longer than ordinary 
blades. They’re specially designed for efficient use with 
Y%” electric drills, and shanks are milled for 3-jaw 
chucks. Set of 6 comes in sizes 34” to 1” and is in a 
handy plastic roll. 
Packed 1 set in a box. Shipping weight: 1 Ib. 


ALL PRICES MAINTAIN FULL 33%% DEALER PROFIT 
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CARPENTER 
SQUARE 


REGULAR LIST $1.89 No. 1270 


SPECIAL FOR 
HARDWARE WEEK $149 


The 12-inch blade is graduated in 8ths and 16ths on 
one side, 16ths and 32nds on the other, with easy- 
reading figures on the 32nds. Figures are heavily die- 
impressed. Precisely milled, polished working faces for 
great accuracy. Drawbolt is held by steel spring and 
nut. Equipped with spring-held scriber and double 
hairline level. 


Packed 1 in display box. Shipping weight: % Ib. 
MILLERS FALLS 


MILLERS FALLS COMPANY 
Dept. HW-21, Greenfield, Mass. 
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4& No. 25 HOUSEHOLD BRUSH 
MERCHANDISER 


CLEANING 
SUPPLIES 











For big volume brush sales. You get one dozen each of 
25 popular Oxco brush styles, with No. 15 display fixture, 
25 hangers and top sign. Permanent-type, wood and 
peg-board Display-Merchandiser included in total price 
of Assortment. 


q.No. 12 HOUSEHOLD BRUSH 
MERCHANDISER 















For the smaller store. You get one dozen each of 12 fast- 
moving Oxco brush styles, with No. 9 display fixture, 
12 hangers and top sign. Order brushes at regular prices 
and you get Display-Merchandiser at no extra cost. 












Wide range of styles and prices covers your market. Many brushes 
feature Oxco’s solid plastic handle in pink, blue or yellow. All 
brushes labeled and pre-priced. 





FOR “THE QUEEN WHO CLEANS’’—DuPONT NYLON-FILLED BRUSHES 


{ *e Ae: \ Y No. Pe H Percolator = 


No. 635-H Pastry No. 652-H Bottle No. 634-H Vegetable 


Ooxco 





“No. 617-H Bowl 


SEE OXCO ADVERTISED IN 


Start building up your sales of brushes and 
related cleaning supplies with these NRHA— 
approved displays. They're adaptable for 










island, gondola, wall or column display. Com- ox FIBRE BRUSH COMPANY, INC 
rrevericx <olebshed /§8¢ maRYLAND 


plete information is available from your 
Jobber ... ask your salesman on his next call 
for free Brochvre—"How to Merchandise 
Cleaning Supplies for Greater Profit.” 




















PEEOY- (LEAN 


HOUSEHOLD 
MOP 


Profitable, high-quality household 
mop that builds volume and keeps 
your cleaning supplies department 
up to date. DuPont cellulose 
sponge yarn mops quickly, dries 
quickly, won’t lint or tangle. In- 
cludes strong metal head clamp, 
red wood handle with hanging 
ring. Mop head packaged 
colorful film wrapper. 


in 


NE “9 / 
7 Za, “ 





ONLY 


59 ¢ retail 


4 & 
_oxco 


ONLY 


$2.49 


retail 


foesoy (EAN 


PAN 


BRUSH 


i. ; Scrubs and scours—a 


useful 
with real 
tures! 


scouring. 





kitchen brush 


impulse fea- 


Face filling is 
white tampico fibre for 
scrubbing. . 
ing of crimped brass 
wire handles toughest 


. top fill- 


Attractive 


plastic handle in eye- 
catching pink or yellow. 


Individually carded 
for mass or jumble 


SEE 
YOUR JOBBER 


for Details! 


display, or hang-up. 


Both items ideal tor peg-board 
display on #12 and +25 


ONLY 


98- 


retail 


merchandisers! 


Yop 














No. 770 


PELDY- LEAN 
DISHWASHER 


You get fast turnover, fast profits, when 
housewives get a look at this fast new 
way to wash dishes. Light, sturdy brush 
with extra-long handle keeps her hands 
out of hot, harsh dishwater... 
the tough jobs easier. Filling 
of springy, hygienic SARAN 
bristles . . . solid plastic handle 
in yellow or pink has con- 
venient hanging hole. 


makes all 


fin (tan 






DISPLAY PACK 
Six dishwashers (3 pink, 
3 yellow) in protective 
stand-up display. 


CARDED 
One dishwasher, carded 
for individual hang-up 
display. (One Dozen to 
shipping container.) 





OX FIBRE BRUSH COMPANY, INC. 


ereoenicx Solebished /S8F mani ano 








This simple, easy-to-make merchandiser is a very 
quick way to let your customer prove for himself 
how strong Cyclone Fiberglas Screening is. Just 
attach two pieces of wood, with handles, to each 
side of a small piece of Fiberglas. Then let your 
customer try to stretch it. He'll soon convince 
himself that Fiberglas is strong, sturdy, stretch- 
resistant screening—and you’ll have made another 
sale of Fiberglas! 


Features of Fiberglas Screening: 


Exceptional strength — Al- 
though easy to cut and easy 
to use, Fiberglas Screening 
has superior strength. This is 
nently locked in place — won't maintained even after pro 
ravel or stretch, shrink or longed exposure to heat, 
shift weather, water and aging. 


Snap-back tension — Fiberglas 
always snaps back without 
a wrinkle, always keeps its 
shape. The weave — perma 


No staining—Glass and _ its 
vinyl coating contain nothing 
to cause staining. Fibergias 
Screening thus reduces the 
chance of discolored frames, 
sills and side walls. 


Dent-proof—Fiberglas Screen- 
ing withstands all kinds of 
wear and tear, stress and 
strain, without bulging or 
denting. 





Glareless — Fiberglas Screen- 
ing gives better visibility. It's 
easy on the eyes and adds to 
the beauty of any home. 


Rust-proof—Fiberglas Screen- 
ing can never rot or corrode. 
Rain, salt, air, sun, frost or in- 
dustrial fumes cannot affect it. 


In addition to the new outstanding Fiberglas 
Screening, Cyclone also manufactures a complete 
line of metal screenings—Aluminum, Bronze, and 
Galvanized Steel. Like Fiberglas, they, too, are 
quality products and are backed by the famous, 
widely accepted USS Cyclone Label—which adds 
greatly to their sales appeal and helps you increase 
business for your store. Additional information on 
Cyclone Insect Screening is available from your 
jobber. For specialized information on Fiberglas 
Screening, get in touch with the nearest Cyclone 
Fence office. 


Place your order now! 


(iss) Cyclone Red Zag” Hardware Products 


Cyclone Fence Dept., American Steel & Wire 


Division of 


United States Steel 


Cyclone Fence, Waukegan, Illinois + Sales Offices Coast to Coast + Pacific Coast Headquarters, Oakland, California - United States Stee! Export Company, New York 
For Details Circle 18 on INQUIRY CARD 
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LOW PRICE! FAST TURNOVER! EXTRA PROFIT! 
ALL EXTRUDED ALUMINUM 
YANLEY 


* hmm SCREEN DOORS 


and CONVERTIBLE ALL-WEATHER DOORS 
PACKAGED complete - 


(packed one to a carton) 














YEAR 
GUARANTEE 


Certificate 
on all models 


MODEL B-1 


“Economy” 5” x 2” Frame, Full 
Screen, 8” Kick Panel, 2 Push 
Bors. All-Extruded Aluminum 
Construction. 

Retails for $29.95. 

















MODEL B-2 
“Standard” %4" x 22" Frame, 
Full Screen, 10” double-ribbed 
Kick Panel, 2 Push Bars, solid 
Re-inforcing Bar. MODEL B-3 
Retails for $39.95. “Deluxe” convertible All-Weath- 
er Door. 2 Glass Inserts, 1 
Screen Insert. %4” x 2/2" Frame, 
heavy-duty, double-ribbed Kick 
Panel, solid Push Bor. 3 con- 
cealed hinges, Knob Latch 
Retails for $49.95. 


AVAILABLE ONLY THROUGH WHOLESALE JOBBERS 





Manufactured by 


YANCEY COMPANY 


Aluminum Products Division 
SACRAMENTO, CALIFORNIA 


Manufacturers of the west’s most complete line of screen and convertible storm doors, “The Bel-Air” 
and “The Aristocrat” .. . Yancey “Cushion Seal” door weatherstrip and Yancey all-cluminum sign frames. 
For Details Circle 19 on INQUIRY CARD 
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HOW TO MAKE THE FIRST 
3-PAGE @ 4-COLOR AD IN 
LAWN SPRINKLER HISTORY 
PAY OFF ON YOUR COUNTER 


HERE ARE THE FACTS. This 3-page, full-color ad on new Green Spot sprin- Send coupon for 
ie, FREE display kit 
klers for ’58 will appear in the April issue of Better Homes & Gardens. A _— 


two-page version is scheduled for the April issue of Sunset and the April 


26th (Hardware Week) issue of Saturday Evening Post. 





State 


HERE’S WHAT TO DO. (1) Stock up on the complete Green Spot sprinkler line 


now! (2) Set aside your window during April for display of Green Spot 


ecard, one wi 


Zone 


one set of mounted, easel-backed Green 





, 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 

sprinklers. Mounted reprints of the ad are available to make an effective | 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


General Manufacturing Division, Scovill Manufacturing Co., 


tie-in. (3) Use Green Spot merchandise racks at points of heaviest traffic. - : i 
2 as 
Place additional ad reprints at strategic points. They’ll work sales wonders E : ! 
if placed near actual Green Spot sprinklers. Start planning today for a S 4 i 
n o P a 
banner Green Spot year in ’58! Gree Spot by SCOVILL ; 3 5 E = 
Scovill Manufacturing Company, Waterbury, Conn. = a BE 3 - 2 5 S 
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with IGLOO 


every angle 


is a profit angle 





CRYSTALINING 
Keeps Liquids Pure 


Round Inside Bottom 
Easier To Keep Clean 





© Rugged Construction 
» Withstands Hard Use 


18% Better Insulating 
$ Qualities Because There’s 
| No Metal-to-Metal Contact 


t 


ie 
ES 

e 

£ : 
7 





Smooth, Easy-Grip 
Handles 


Corrugated 
For Extra Strength 


Dripless 
Recessed Spigot 
Won't Break Off 





Ask your hardware wholesaler, or write 


IGLOO CORPORATION 


P.O. BOX 8227 * MEMPHIS 4, TENNESSEE 





For Details Circle 21 on INQUIRY CARD 
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...a return of the world’s finest... 


GOLD STRIPE 


100% Pure China Bristle Brushes 


Better than ever...the best that money can buy! 















Colorful, Effective 


COUNTER 
DISPLAY 


Assortment 
(58-C) 


This revolving Peg Board Counter 
display, with complete dealer 
assortment of fine quality brushes, 
is your key to increased sales to the 
huge “DO-IT-YOURSELF” market. 
Order your supply. . . TODAY! 


See your 
nearest Pittsburgh Branch 


...or send this coupon 


FREE! 1 Dozen 4s” Favor Touch-up Brushes with each assortment! 
Pittsburgh Plate Glass Company 
465 Crenshaw Bivd. 
Torrance, California 


Gentlemen: Please send me details on your new 58-C 
® GOLD STRIPE assortment of ‘DO-IT-YOURSELF’ brushes. 





PAINTS @ GLASS ©@ CHEMICALS © BRUSHES © PLASTICS © FIBER GLASS Street Address 


PITTSBURGH PLATE GLASS COMPANY City County State 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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SPRING SPECIAL! 


NEW 8-Cup ee 
Chrome . | hs 
on Copper 


UNIVERSAL 







a 519°° value at 
an unbelievable 


a> 


NG s fo 
0 0 N IN a 
For alimited Time Only /,MTonar eg Top [7 


Li °S NE 
This new model of the famous Coffeematic will be Loo RDay Evr $s : 
available at a bargain price that no one can resist. AM Ke Wo ee NG Posy 
Coffeematic quality chrome-on-copper with the ILy Circy AY 
Flavor-Selector . . . new styling but with all the extras VING R UNser 
that have made Coffeematic the fast selling leader. 0 OR Young 
Don’t miss a single day of quick profit by failing to MEM 4 ERs 





stock this terrific bargain now. ORDER TODAY! 


ANOTHER DEMONSTRATED VALUE sit 
in UNIVERSAL’S BiG SPRING 
OPERATION LANDSLIDE LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 


For Details Circle 23 on INQUIRY CARD 
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Here's the best 


LIGHT, DURABLE 


NON-REINFORCED HOSE 





RETAIL $2.24 and up—Leaders in 
moderate-priced field, also give 
you generous profit margins. 
Fully guaranteed. 


MARCH 1958 














NYLON TIRE-CORD REINFORCED HOSE 





RETAIL $3.98 and up — Won't burst even 
if left for days in hot sun under full water 


pressure. Guaranteed 10 years. 





Supplex looks like the quality it is! That’s the way 
we make it. Handsome profit margins, of course! 
National advertising and in-store promotional dis- 
plays keep it moving fast. 


And you can help sales hum with your own local 
Supplex advertising, paid for by the free Ad-Dollars 
in Supplex cartons. Buy Supplex and sell quality. 








Note tough, knitted ply of 
nylon tire cord embedded in 
this all-viny! hose. An out- 
standing sales feature your 
customers can see. 


For Details Circle 24 on INQUIRY CARD 





of hose profits 


TRIPLE TUBE SPRINKLER 





RETAIL $3.98 and up—Svuperior, 
triple tube construction. Outselis 
all other sprinklers. Packed on 
amazing new reel... makes all 
other flexibie sprinklers obsolete! 


SUPPLEX COMPANY 
Garwood, N. J. 


Division of Amerace Corp. 
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Merchandise Now In The News 











131—“CONTINENTAL 582” portable 
cooler filters and circulates air with 
a double force provided by dual blower 
wheels and -hp. motor. Other fea- 
tures include three, four-way adjust- 
able grilles, two-speed motor, water 
level gauge, front filling, modern de- 
sign and advance engineered construc- 
tion. Operates with or without water. 
—Rabar, Inc. 





132—MELAMINE DINNERWARE in 
“prestige pastels” represents four 
leading color trends for home furnish- 
ings: satinwood beige, riviera green, 
paradise peach and candle glow yel- 
low. Decorated pieces include the 10-, 
8-, and 6-inch plate, the saucer, and 
the handles of the lug soup, serving 
platters, and vegetable bowls.— 
Schram, Reiner, Olson, Inc. 
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133—PORTABLE DISHWASHER is 
guaranteed to wash dishes easier, 
faster and cleaner than by hand. Non- 
electric, the Portamatic is specifically 
designed for the new liquid deter- 


gents. It washes and rinses service 
for a family of five, through a double 
rotary washer-spinner action. Priced 
at $59.95.—Chico General Products 
Corporation 











134—ALL-STEEL POWER ARM is a 
rugged unit that powers a rotary 
mower, a rotary tiller and an edger- 
trimmer interchangeable. Arm may 
be mounted on any of three lawn tools 
in seconds by attachment with four 
nuts. All three accessories are avail- 
able individually. Fingertip variable- 
speed throttle lever for easy opera- 
tion.— Western Tool and Stamping Co. 








135—CHAIN SAW FILING MA- 
CHINE eliminates chatter, running 
and binding. Unit files both sides of 
the saw exactly the same. It files and 
joints the chain without removing it 
from saw bar, and files toward cutting 
edge for sharper cutting without 
burrs. Made of alloy steels, portable 
machine weighs only 1, pounds.— 
Nygran Industries 





136—CERAMIC KNOBS AND RO- 
SETTES in new shapes, colors, de- 
signs, and materials add versatility to 
doorknob as detail in decor. Ceramic 
knobs has mother-of-pearl finish. 
Knobs made of cocabola, ebony and 
stratawood permit distinctive individu- 
ality since no two have the same grain 
pattern. Rosettes can be combined 
with variety of knobs.—P&F Corbin 
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137—BARE SPOTTER SEEDER is a 
modern 3-in-1 garden tool that makes 
planting effortless. Tool is 8.” wide 


and 9” long. Spikes in base are 
tapered to punch ground to proper 
depth for seeding. Seeder holds one 
pound of seed with adjustable 
spreader. Additional seed protection 
by a 244” wood roller assuring even 
germination.—Bare-Spotter Seed Pre- 


parer Co. 


138—STAINLESS STEEL FRI-DRI 
can be used on sauce pans, pots, or 
practically any size frying pan from 
7” to 11”. When frying, food can be 
set on the Fri-Dri allowing excess 
grease to drain off easily over the 
heat. While draining juice, Fri-Dri 
serves to prevent food (even peas) 
from coming out of the pot.—The 
Fred Roberts Company 
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139—**RIVETLESS’’ KITCHEN 
TOOL SET is made of highly polished 
stainless steel from handle to tip. Set 
consists of seven pieces: turner, fork, 
spoon, ladle, spatula, slotted spoon 
and hang-up rack. Handles are made 
of nylon and feature a “full-tang” 
construction for strength and dura- 
bility. Available in four colors.— 
Maynard Mfg. Company 
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140—VISI-DOME MEAT CHEF ther- 
mometer is designed for use on rotis- 
series and outdoor grills as well as in 
ovens. Visi-Dome dial permits easy 
temperature reading from any angle 
without removing meat from oven. 
Rust-resistant construction, stainless 
steel stem, heatproof porcelain enamel 
dial are many features.—The Cooper 
Thermometer Company 




















141—ALL-ALUMINUM SLIDING 
WINDOW designed for Western 
architecture and sold through lumber 
and building material wholesalers, 
complies with Western building codes. 
Has integral trim and nailing fins, re- 
versible slide option, weatherstrip- 
ping and automatic locking.—Rylock 
Co., Ltd. 





142—RUSH SQUARES is the name 
for this realistic floor covering that 
comes in roll form and borderless rugs 
in a number of sizes. Rush Squares 
comes both in a natural straw color- 
ing and in a predominantly blue ef- 
fect, with highlights of yellow and 
tan.— Armstrong Cork Company 





143—AUTOMATIC HEAT CONTROL 
family includes skillet, sauce pan and 
griddle ’n’ server with an automatic 
heat control plug that operates all 
three appliances at exact cooking tem- 
peratures. Styles for dramatic table 
service.—West Bend Aluminum Co. 
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\WY\\\\ |! PLASTIC PIPE 


“NAME ME... and you may 
win a 1958 Ford Ranchero pick- 
up truck! Or any of the exciting 
prizes shown below!”’ 


cant 






CONTESTS 


FOUR 1958 FORD RANCHEROS 


100 ADDITIONAL HIGH-QUALITY PRIZES 








WHO'S ELIGIBLE: 


Anyone in the United States who buys pipe 
of ALATHON® 25 polyethylene resin from job- 
bers or distributors and sells to users. This 
includes retailers, plumbers, well drillers, etc. 


HERE’S ALL YOU DO: 


1. Detach official entry blank on your current 
shipment of pipe made of ALATHON 25 manu- 
factured by Anesite Company, Crescent Plas- 
tics, Inc., Franklin Plastics, Inc., Plastic Pipe 
& Tube Div., Plastic Process Company, Re- 
public Steel Corporation and Yardley Plastics 
Company. (If you are not stocking pipe of 
Du Pont ALATHON 25, ask your jobber or con- 
tact any of the manufacturers mentioned to 
learn how to get in on these exciting contests!) 
2. Choose a name for the pipe character. 


3. Fill out and mail the self-addressed entry 
card. Entries must be postmarked by mid- 
night of closing date of each contest. (Starting 
and closing dates of each contest are listed 
under prizes. ) 


HOW THE CONTEST WORKS: 


Enter as often as you wish. Submit one 
name only on each official entry card. 


All entries must be submitted in your 
own name, but that doesn’t mean you 
can’t get some help in thinking of the 
names. Why not make this a family 
game? Ask the wife and kids to join you 
in suggesting names. You'll be surprised 
at how many names you can think of in 
only a few minutes. You don’t have to 
limit the name to one word, either; use 
two or even three. 


Prizes will be awarded for the best 
names received from each region shown 
below on map. Judging will be by an in- 
dependent organization, on the basis of 
originality and aptness of thought. If 
more than one person submits the win- 
ning name, duplicate prizes will be 
awarded. Decision of the judges will be 
final. No entries will be returned. All 
entries and ideas therein become the 


property of E. I. du Pont de Nemours 
& Co. (Inc.), to be used as it sees fit. 


WINNERS WILL be notified by mail as soon 
as possible after each contest closes. A 
list of winners will be sent to any con- 
testant requesting same and enclosing a 
stamped, self-addressed envelope. 


Each region will have five winners in 
each of the five contests. (Prizes and 
closing dates shown below.) After the 
fifth contest, all winning entries (25 from 
each region) will be judged for grand 
prizes, and a Ford Ranch- 
ero will be awarded for 
the best entry in each 
of the four regions. 







Contests are sub- 
ject to federal, 
state and local 
regulations. 








Here are prizes and contest dates: 


2 > 
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2 WESTINGHOUSE 20 ZENITH 
CALENDAR 2 WARING 20 KODAK MOTION 2 LEEDS NESTED TRANSISTOR 
CLOCK-RADIOS BLENDORS PICTURE CAMERAS LUGGAGE SETS POCKET RADIOS 


Contest No. 1 starts March 1, 
ends midnight, March 31 


Contest No. 2 starts April 1, 
ends midnight, April 20 


Contest No. 3 starts April 21, 
ends midnight, May 11 


Contest No. 4 starts May 12, 
ends midnight, June 15 


Contest No. 5 starts June 16, 
ends midnight, July 31 


eee e eee eee eee eee eee 
ereere eee eee eeeeeeee 


- 
. 
. 

. 
. 
. 

. 
. 

. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 





. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 








ONE FORD RANCHERO WILL BE AWARDED 
IN EACH REGION SHOWN ON MAP 











There is a difference 
in flexible plastic pipe... 
specific quality pipe Treo 
made of ALATHON® 25. : we 
' aid Better Things for Better Living .. . through Chemistry 
For Details Circle 25 on INQUIRY CARD 
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NEW PRODUCTS 








153—MARK XXVI RIDING MOWER 
is a versatile vehicle that features 
high torque engine with Speedmatic 
transmission, longer wheel base, coil 
spring suspension, finger-tip maneu- 
verability and automatic brakes. Ve- 
hicle is six feet long and cuts 26-inch 
swath.—Porter-Cable Machine Co. 





154—SWIVEL BOY incorporates use 
of two steel swivel wheels and one 
large rigid wheel for counterbalance 
and manueverability. Mower blade 
path can be changed without lifting 
or pulling, and a complete 360-degree 
circle can be made for trimming 
around trees.—Seminole Mower Co. 





155—“FLIK-QUIK” is a_ three-way 
pattern lawn sprinkler that has a 
heavy-duty satin-finish aluminum 
frame, a “Protecto-Jet” spray tube, 
leak-proof tube connection, non-corro- 
sive parts, bright baked enamel hous- 
ing and sprays an area 40 inches x 
50 inches.—H. B. Sherman Mfg. Co. 
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Mr. Dealer: 


GET IN THE 
WINNERS’ CIRCLE 


a A® Wp 















"58 FORDS 
(RANCHEROS) 


YARDLEY 


There's an entry blank in 
every coil of Yardley pipe 


Fill out... mail in... 
nothing else to do! 





See opposite page for 
complete list of prizes 
and contest details 
MAIL COUPON TODAY FOR 


THE NAME OF YOUR YARDLEY 
PIPE DISTRIBUTOR 


ee 


Yardley Plastics Co. 
142 Parsons Ave., Columbus 15, Ohio 


Send me further information on the Plastic Pipe Contests and the name of my 
Yardley pipe distributor. 


i 
i 
i) 
: i 
4 
—l 





Company ___ 





Ee 





City State 





For Details Circle 26 on INQUIRY CARD 
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ALL YOUR BRUSHES FROM ONE DEPENDABLE SOURCE @ EMPIRE BRUSHES, INC., PORT CHESTER, NEW YORK 


30 


SPINNING- 
SUDSING 
CAR & HOME 
WASHER 


Spins, sudses, has all the 
features of brushes selling 
at much higher prices! 
Packed in colorful 
display shipper! 

Reg. retail price $6.95 
SPECIAL Hardware 
Week Price $498 








INDOOR 
PUSH BROOM 


with 2-Piece 
“Carry-Home” handle! 
Bright new colors... 
pink or yellow! 
Brushes and handles 
in one easy-to-see, 
easy-to-sell display! 
Reg. retail price $2.98 
SPECIAL Hardware 


Week Price $939 








For Details Circle 27 on INQUIRY CARD 








OUTDOOR 
PUSH BROOM 


with 2-Piece 
“Carry-Home” handle! 
ALL-IN-ONE package 
saves space, makes 
selling easier! 

Tough, rugged broom 
for outdoors. 


In brown or green! 
Reg. retail $2.98 
SPECIAL Hardware 


Week Price $939 





EMPIRE 
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NEW PRODUCTS 





156—W ATER 
gentle irrigation without washing for 
flower beds, trees, shrubs, lawns and 
vegetable gardens. Gets water deep 
to root zone, does away with wet foli- 
age that causes leaf burns and plant 
disease. Made of durable aluminum. 
The Turfgrass Farm 





157—FLOOR MAINTENANCE ma- 
chine is designed to eliminate stoop- 
ing. A locking clamp is locked or re- 
leased by a touch of the foot en- 
abling operator to adjust handle to 
any position from upright stowaway 
to an under-furniture working angle 
—without stooping or bending.—Holt 
Mfg. Co. 





158—STAPLE GUN that “does every- 
thing” takes 4%” and 5/16” staples. 
Performs variety of light nailing jobs 
as fastening shelving, closet linings, 
upholstery, etc. Built-in staple lifter 
enables staples to be extracted in a 
jiffy. Jam-proof mechanism.—Arrow 
Fastener Co., Inc. 
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BUBBLER provides | 


EASEL PEG BOARDS FOR DISPLAY 


A low cost easel Peg Board by 
Cochran makes an ideal display for 
merchants who wish to feature weekly 
various items to customers. Easel is 
24” x 38” x 2” and size of board is 
26” x’ 38". 

For Details Circle 200 on INQUIRY CARD 


FLOOR MAINTENANCE MACHINE 


The Holt Challenger, a floor main- 
tenance machine is designed to elimi- 
nate stooping. Made by Holt Manu- 
facturing Co., the machine works un- 
der low furniture and recessed coun- 
ters. With attachments, machine con- 
verts to other hand jobs. 

For Details Circle 201 on INQUIRY CARD 


America’s 


most “wanted” 


plier... 


The ‘Want Books”. .. and ringing 

cash registers... of hardware stores 

all over America give profitable 
proof of the growing sales of the 
Channellock No. 420. Hundreds of 
thousands of these handy, popular 
pliers are bought each year by 
mechanics and householders alike. 
They like its pipe-wrench grip . . . its all 
‘round usefulness. And you'll like the 
steady profits when you put America’s 
most ‘‘wanted” plier up front for your 


customers to see... “heft’’...and buy. Let 


us send you our new catalog. 


CHAMPION DeARMENT TOOL COMPANY 


MEADVILLE, PENNSYLVANIA 


It’s easier to stock 


just one line of pliers. 


For Details Circle 28 on INQUIRY CARD 


ALL PURPOSE WALLBOARD 


Asbestos cement wallboard in two 
grades is being produced under the 
names of Pab-Flex and Pab-Rok by 
Pabco Building Materials Division. 
Pab-Flex is used where application 
to curved surfaces or where great 
flexibility is required. Pab-Rok is 
used where economy and average 
flexibility is necessary. Both grades 
are fireproof, waterproof, and rot- 
proof. 

For Details Circle 198 on INQUIRY CARD 


Next Month . . . Spring Time is Gift Time 
—a 6-week promotion. 























It’s PROFIT-WISE to stock the 
genuine CHANNELLOCK line. 


LO LF 
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in steel products 
for farm and ranch... 


THIS BRAND 
IS YOUR 


PROTECTION / 


Well-known “‘name’”’ brand products serve 








everyone’s purpose better... the man who 
stocks, recommends and sells them... and 
the man who uses them. Their proven-in- 
use performance record is the factor that 
makes and keeps them best-selling favor- 
ites. You can depend on consistently better 
results when you put CFal Hardware 


Products to work on any job. 
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For Details Circle 29 on INQUIRY CARD 
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NOW = 4 FERTILIZER APPLICATOR 


FOR UNDERGROUND SPRINKLER SYSTEMS 









































WATERFEEDER. mode: 200 | $a95 


(3%/" pipe size) each 









Use the balanced nutrient fertilizer... 


WATERFEED. 


is a concentrated high analyses water soluble cartridge type fertilizer. 
It has been designed in two formulae to cover all the gardener’s needs 









IToen 





{ f and to take advantage of the water feeding method. May be used for 
\ t« root or leaf feeding. Will not burn. 
4° —s @ for LAWNS — WATERFEED 30-10-10 PROEN PRODUCTS CO. 
“ For lawns and other plantings which primarily require nitrogen, such 
as leafy shrubs, trees, etc. $4.95 per box of 200 cartridges. 9th & Grayson 
@ for FLOWERS — WATERFEED 15-40-10 Berkeley 10, California 


For flowers, flowering shrubs and vegetables. Also other plantings 
which primarily require phosphoric acid. 
$5.30 per box of 165 cartridges. 


GET CONTRIBUTIONS TO FINER GARDENING 


For Details Circle 30 on INQUIRY CARD 
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MARV M 1795 


WASHINGTON 


—By N. R. REGEIMBAL 


for WESTERNERS 








Chilton News Bureau, Washington, D. C. 


Western Businessmen Face A New Round of Higher 
Costs From Boosts in Freight Rates, Postal Fees 


Western businessmen are facing another series of major increases 
in shipping costs. Hikes in railroad and truck freight rates and in 


postage charges appear likely. 


The major railroads are press- 
ing for Interstate Commerce 
Commission approval of a rate 
hike on most commodities which 
would increase freight rates by 
an average of 3 percent—and in 
no case less than 2 percent. In 
addition, new charges for han- 
dling, delivery, and other special 
services are likely. 

Truck lines too are hinting at 
higher rates to match any in- 
creases granted the railroads. 

The Administration is urging 
Congress to hike mail rates by 
an average of one-third, with a 
new 5-cent charge for out-of- 
town letters. Chances are fair, 
even though 1958 is an election 
year, that the lawmakers will 
vote higher postal rates to make 
more funds available for the 
military buildup. 

A 12 percent hike in parcel 
post rates is being proposed by 
postal officials to take effect 
later this year. 

Rep. Al Ullman, D., Ore., is 
asking the ICC to postpone any 
action on the proposed rail 
freight rate boost on lumber 
pending a “full hearing.” He 
contends the higher taxes would 
further damage the Western 
lumber industry, as well as other 
businesses. 

Sen. Richard L. Neuberger, D., 
Ore., is again asking Congress 
to remove the 3 percent trans- 
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portation tax which he says dis- 
criminates against the 11 West- 
ern states. He complains that 
the tax makes prices in the West 
higher for both businessmen and 
consumers, and also hurts sales 
of goods manufactured in the 
West for consumption in other 
areas of the country. 


CO-OP TAXATION proposal 
by President Eisenhower — to 
make co-ops pay normal business 
taxes—is meeting a chilly recep- 
tion in Congress. Some co-ops 
admit present court-set rules re- 
moving taxes from patronge re- 
funds should be revised. Harry 
J. Beernink, Seattle, President of 
the National Council of Farm- 
er Co-operatives, was among 
spokesmen before Congress re- 
cently who would accept a minor 
tax adjustment, but flatly op- 
poses any broad increase in co- 
op taxes. 


FARM INCOME this year may 
not come up to earlier optimistic 
predictions, the U. S. Agricul- 
ture Department now warns. The 
Department revised earlier es- 
timates of 1957 farm income to 
reflect sharp reductions in cot- 
ton marketings. Result was that 
an estimated rise in farm income 
last year turned into a dip in 
net (spendable) income of al- 
most 2 percent. This year, the 


Department now says, net in- 
come should remain about steady 
with 1957, but many economists 
say privately that another dip 
is more likely. 


WESTERN BUILDING pick- 
up this year continues to appear 
probable to government housing 
experts. The Administration is 
expected to get congressional ap- 
proval of a series of proposed ac- 
tions to help boost new home 
construction by increasing 
financing and making it easier 
for house buyers. The FHA has 
already lowered down payments 
and permitted higher interest 
rates on FHA mortgages. 


SPORTING GOODS SALES 
in the West may be in for a 
slight dip over the next year or 
so as government funds for fish 
and wildlife activities and recre- 
ational resources are cut. The 
President wants to cut funds for 
fish and wildlife programs by $7 
million to $58 million in the new 
fiscal year, and pare funds for 
recreational resources by $5 mil- 
lon to $73 million. 


WESTERNERS IN THE 
NEWS include: William R. 
Mathews, editor and publisher 
of the Arizona Daily Star, Tuc- 
son, as a director of the El] Paso 
Branch of the Federal Reserve 
Bank of Dallas, and Tom B. 
Coughran, a native of California 
and a former vice president of 
the Bank of America, as the 
United States member of the 
board of executive directors of 
the World Bank. 
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PORTER-CABLE DELTA MILWAUKEE COMET 


OWER tools became such an 

important department of 
Abco Hardware & Builders’ 
Supply Lynwood, Calif., they 
had to expand. An additional 
store, with 25’ frontage, has 
been leased and is used exclu- 
sively for power tools. 

This hardware dealer for the 
past year has been specializing 
on power tools. Advertising of 
the power tools has been done 
on TV, and newspaper ads. In 
all of the advertising only power 
tools are mentioned—the hard- 
ware and builders’ supplies sec- 
tions have no advertising of 
their own. 

Windows of the store always 
have large signs painted on 
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Specializing in Power Tools is... 


BIG BUSINESS FOR HARDWARE DEALER 


them. Ones for the power tool 
department advertise power 
tools. .Abco Hardware is a 
strong believer in having signs 
on the building. Foot traffic 
here is light, with heavy auto 
traffic. 

“Because of our large signs 
on the building, motorists can 
quickly learn we are here,” 
states Charles R. Morley, store 
manager. “Our window signs 
are changed often enough so 
people do not get accustomed to 
the same ads.” 

In the power tool section, 
prospective customers can (and 
do!) try out the machines in 
which they are interested. A 
large stock of wood for this pur- 


Abco Hardware & 
Builders’ Supply 
Lynwood, Calif. 


pose is kept on hand. 

“Since moving into this addi- 
tional building, we’ve had a 
huge increase in sales volume 
of power tools,” explains Man- 
ager Morley. “We now have 
plenty of room for actual dem- 
onstrations, and it is the dem- 
onstrations which really sell the 
power tools.” 

Along the wall an attractive 
display area has been installed. 
There are individual sections 
for Skil, Porter Cable, Mil- 
waukee Drills, Shopsmith, Tool 
Accessories, and Sanding Belts. 

Founded in 1941, Abco Hard- 
ware & Builders’ Supply, is lo- 
cated at 10913 Atlantic Avenue. 
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PROSPECTIVE CUSTOMERS are 
encouraged to handle any of the 
items displayed in which they are in- 
terested in the power tool annex of 
Abco Hardware 


TIME SAVING FEATURE of having 
prices plainly marked above each item 
for sale in the power tool store is an 
innovation designed to help save 
salesman’s time. 


DEMONSTRATING UNITS to cus- 
tomer considering its purchase is 
considered an important part of sell- 
ing, power tools as store manager 
Charles R. Morley (left) does for 
customer. 
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Trade-In And Time Increases Mower Sales 


Village Hardware Company 
Aurora, Colorado 


NY “neighborhood” hardware store can in- 
crease its profits from power lawn mower sales 
substantially by capitalizing on “trade-in mer- 
chandising,” according to Leslie and Milton Tap- 
pan, operators of Village Hardware Company, 
in Aurora, Colorado. 

“Like most other one-store operators who are 
selling the residential market from a suburban 
shopping center, we had shied away from trade- 
ins in the past,”” Milton Tappin said. ‘However, 
when it became clear that the lion’s share of 
power mower sales were going to department 
stores, mail-order houses and auto accessory 
shops, which made a real issue of trade-ins, we 
decided to experiment with the plan ourselves. 
In doing so, we boosted our power lawn mower 
sales from an average of five per year to 75 per 
year.” 

In setting up a power lawn mower sales pro- 
gram last year they first investigated the area 
and found that there were many families within 
walking distance of the store, who were getting 
along with old fashioned hand mowers, but—who 
would buy power mowers if it was possible to 
obtain them at lower prices. Many of the people 
interviewed, ask that the store telephone when- 
ever a good, dependable trade-in mower was re- 
ceived. 

With such optimistic results from the survey, it 
isn’t surprising that Village Hardware Company 
geared itself for an all-out power lawn mower pro- 
motion for 1957. First, it was decided to sell three 
well-known lines. One was backed by an intensive 
nation wide newspaper advertising program and 
allowed up to one-quarter of the selling price as 
a trade-in allowance, while still offering the re- 
tailer a full mark-up. 

Beginning well in advance of the lawn mowing 
season, Village Hardware Company tied in with 
10 large newspaper display ads sponsored by the 
manufacturer and in addition used fliers of its 
own which were distributed throughout Aurora. 
In each case, the home owner was exhorted to 
“trade-in your old mower,” whether it was a 
hand-operated or power model. 

“We even gave home demonstrations where 
this sort of step seemed prudent,” Milton Tap- 
pan said. “If we felt that the customer was thor- 
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oughly pleased with the idea of using a power 
mower, but hesitated over the price, we would 
simply load the mower aboard the store truck, 
take it to her home and let her try it out for her- 
self.” 

To lend further impetus to the promotion, Vil- 
lage Hardware Company sought out a local fi- 
nancing organization which would finance lawn 
mower purchases for a maximum of 12% or 1% 
per month, up to a 12-month payout date. With 
a simple chattel mortgage form, it was thus pos- 
sible to sell any power mower on the basis of 10% 
down, on a one-year contract, and to realize the 
full price of the mower immediately without any 
sort of additional bookkeeping headaches. 

“Easy time payment plans were almost as im- 
portant as our trade-in offers,” Milton Tappan 
emphasized. “Usually, we found, where few home- 
owners felt like putting out from $95 to $125 in 
cash for a new mower, they didn’t object to pay- 
ing $10 or $15 a month to spread the burden 
out over the year. 

Except for the one promotional long power 
lines which made possible more liberal allowances, 
the Tappan brothers confined their allowances 
to a realistic scale. “‘We simply figured what the 
trade-in mower would bring in resale, less a few 
dollars for cleaning it up and adjusting it, and 
then submitted the offer to the customers,” it 
was pointed out. “There were no refusals, and 
in fact, we were pleased to find that most of our 
customers felt that the allowance figure was quite 
liberal.” 

As had been expected, a little more than one- 
third of the trade-in were power mowers, the 
remainder hand-mowers of various ages and con- 
dition. Surprisingly, only three hand mowers 
had to be “junked” and all the rest were sold 
at a fair profit to the store. 

The result of this program was the sale of 75 
powermowers, a complete turnover of the trade-in 
stock, and one of the most profitable summer sea- 
sons which Village Hardware Company has ever 
enjoyed. “The power mower program brought 
us much more traffic than we had anticipated,” 
Milton Tappan added. “Which meant bigger sales 
of sprinkling equipment, hose, garden tools, feed, 
fertilizer, outdoor furniture, and other lines. Mak- 
ing it easy for the customer to buy on time pay- 
ment, and offering him a worthwhile trade-in as 
well on his old machine made the difference!” 
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CONVENTION & SHOWS 





Intermountain Hardwaremen 


Elect Officers For 1958 


Boise, Idaho 
January 19-21 


BOISE, Idaho—Members of the 
Intermountain Association of Hard- 
ware and Implement Dealers held a 
most successful 54th annual conven- 
tion here Jan. 19, 20 and 21. More 
than 400 dealers were present from 
Idaho, Oregon, Utah, Nevada and 
Wyoming. 

They elected an Ogden, Utah, man, 
W. C. Fronk, to head the organization 
in 1958, and the association’s board 
of directors picked Elko, Nev., as 
site of the next convention, Janu- 
ary, 1959. 

Fronk’s election will actually mean 
a continuance in office—he served 
part of 1957 as president after being 
appointed to the post following the 
death of Lowe Ashton of Heber City, 
Utah. 

Other officers elected by the group 
included Jess McClellan, Montpelier, 
first v. p.; Ingle Weeks, Caldwell, 
Idaho, second v. p.; and Dredge Rob- 
erts, Burley, Idaho; Charles Bullen, 
Logan, Utah; and Art Ahlm, of Buhl, 
Idaho; and Milton Haverman, of Sal- 
mon, Idaho; as new directors for 
terms of three years. Holdover mem- 
bers of the board include: Martel 
Orme, Idaho Falls; Ed _ Springer, 
Boise; Earl Nelson, Preston, Idaho; 
A. E. Elmer, Panguitch, Utah; Alton 
Anderson, Rexburg, Idaho; Dillon 
Erickson, Nyssa, Oregon; Alton Jen- 
kins, Nampa, Idaho; and Owen John- 
son, Provo, Utah. 

Among those attending the ses- 
sions was Clarence Graybill of Nam- 
pa, Idaho, a charter member. R. K. 
Davis of Boise, another charter mem- 
ber, was unable to attend. 

The convention, which opened with 
registration and an annual get-to- 
gether Sunday, began business pro- 
ceedings Monday with an address of 
welcome by Gov. Robert E. Smylie, 
who told of the growth of Idaho’s 
wealth in the last decade. 

Other speakers Monday were C. 
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NEWLY ELECTED OFFICERS OF INTERMOUNTAIN HARDWAREMEN 
—New officers of the Intermountain Association of Hardware and Implement 
Dealers, elected at the 54th annual convention in Boise the latter part of 
January, are (left to right) W. C. Fronk of Ogden, Utah, president; Jess 
McClellan, Montpelier, Idaho, vice president; Ingle Weeks, Caldwell, Idaho, 
second vice president, and Leon L. Weeks of Boise, secretary, who was 
appointed. More than 400 hardware and implement dealers from a five-state 


area attended. 


W. Radcliffe of Homedale, Idaho, who 
gave an account of a recent five- 
month tour of the world, including 
stops in Russia and other Iron Cur- 
tain countries; and William J. Klein, 
Milwaukee, Wis., vice president of 
Allis-Chalmers Co., who discussed 
dealer-factory relations and urged 
adoption by dealers of modern meth- 
ods of merchandising. 

Winding up Monday’s program was 
a buffet supper at the Hotel Boise, 
sponsored by distributors and manu- 
facturers. 

On Tuesday, the final day of the 
convention, the hardware and im- 
plement dealers divided into their 
respective groups for morning break- 
fast and discussions, and reconvened 
for a luncheon and to hear two ad- 
dresses. One talk was by Albert A. 
Thornbrough of Toronto, Canada, 
president of Massey-Harris-Ferguson, 
Inc., who discussed problems of the 
manufacturer relative to price-cost 
squeezes in trying to turn out better 
farm implements “at a price farmers 
can pay under present farm prices.” 

The other talk was by George W. 
Koch, Columbus, Ohio, associate di- 
rector of the Ohio State Council of 
Retail Merchants, who spoke on the 
problems of retail merchants con- 
cerning inventory and other retailing 
difficulties. 

Implement dealers, at their meet- 
ings, heard a talk by State Sen. R. H. 
Young of Parma, Idaho, who ad- 
vocated enactment of a right-to-work 
bill “not as a panacea which will 
solve all the farm problems, but 
rather to impose a degree of re- 
sponsibility on labor unions.” 


Charles R. Frederick of St. Louis, 
Mo., of the National Retail Farm 
Equipment Association, spoke on na- 
tional legislation relating to imple- 
ment dealers. He predicted that the 
agricultural equipment basis was on 
the threshold of great expansion. 

Other speakers at the implement 
dealers’ sessions included: Lloyd Nel- 
son, president of the Parma Water 
Lifter Co., who talked on manufac- 
turers’ problems; A. B. Wheeler of 
Boise, executive vice president of the 
Bank of Idaho, talked on dealer and 
consumer credit; Robert Burnham of 
Burley, Idaho, discussed modern farm 
equipment merchandising. Donald 
Chrisholm of Burley, Idaho, was mod- 
erator. 

Hardware dealers heard Homer 
Davis of Nampa, discuss hardware 
business trends; Eari Greenawalt, Jr., 
of Gooding, Idaho, discuss merchan- 
dising; Robert M. Wetherell of Moun- 
tain Home, Idaho, county senator, 
speak on fair trade; C. W. Nortz, Salt 
Lake City, secretary of the Inter- 
mountain Lumbermen’s Association, 
discussed builders’ hardware and 
lumber; Max Yost, of Boise, secre- 
tary of the Associated Taxpayers, 
discuss inventory and small business 
taxes; Dwayne Laws, Indianapolis, 
Ind., director of industrial activities 
of the National Retail Hardware As- 
sociation, discuss national legislative 
problems affecting hardware dealers. 

Moderator at the hardware dealers’ 
sessions was Weston Hamilton, Salt 
Lake City, vice president of the 
Walker Bank and Trust Co., and sec- 
retary of the Utah Merchants As- 
sociation. 
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CONVENTIONS AND 


SHOWS 





SAN FRANCISCO 
MART SETS RECORD 


SAN FRANCISCO — Atten- 
dance at the Winter Market at 
the Western Merchandise Mart 
here was the largest in its his- 
tory according to Mart manage- 
ment, having reached a total of 
more than 18,000 buyer registra- 
tions. This gave vent to the pre- 
diction by the Mart general man- 
ager, Henry Adams, that the 
uptrend in business has already 
started or is in the offing in the 
immediate future, at least as far 
as the West is concerned. 

Buyers were more optimistic 
than usual not only at the Mart 
but also those buyers who at- 
tended the China, Gift, Toy, Sta- 
tionery, Housewares, and Lamp 
Show at the Civic Auditorium. 

Of the total buvers registered 
at the Mart, 1108 were new 
registrants. California accounted 
for the largest number of these 
new buyers with Washington, 
Oregon, Utan, Idaho and Mon- 
tana running close competition 
in numbers. 





STRAW ANIMAL MENAGERIE in- 
trigues two Gift Show attendants who 
marvel at their likeness. 





LANTERNS 
made booth look 
like section of 
Chinatown. 


KANGAROO 
utility board was 
another new item 
at show. 
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STANDING ON 
ROOF of new 
underground Ex- 
hibit Hall with 
San Francisco 
City Hall in back- 
ground is Kay 
Leber (left), 
show manager, 
and Bert Tonkin, 
assistant, of 
Western Mer- 
chandise Exhibi- 
tors Association, 
sponsor of Gift 
Show held twice 
yearly. They are 
holding plans for 
new hall which 
connects with 
Civic Auditorium 
and will provide 
an additional 
100,000 square 
feet of display 
Snacs. Fae 
group’s next Gift 
Show will be held 
Aug. 3-6. Their 
new Furniture 
Show will be held 
July 20-25, con- 
current with the Summer Market of the Western Merchandise Mart. 





“" & Bexicy 





A BOAT on the housewares floor of the Western 
Merchandise Mart caused a lot of excitement 
during the Winter Market. It is a prototype of 
a racing boat made in Sausalito, California. 


OLD - FASHIONED 
bartender is Max Fish- 
er, former representa- 
tive. 





OLD - TIME costume COWBOY costume DELUXE Pearlwick 
was worn by Henry seemed fitting for D. hamper for “carriage 
Adams (right), mer. Bartelme who showed trade” drew attention 


of Merchandise Mart. new barbecue items. from many buyers. 
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CONVENTIONS AND SHOWS 





NEW OFFICERS FOR CRHA are: seated left to right: O. 
H. Elliott, advisory committee, Holmquist Hardware, 
Redwood City; K. B. Jacobsen, secretary-manager, CRHA; 
A. F. Kunkee, president, Atascadero Hardware, Atasca- 
dero; S. C. Schelling, 2nd vice president, Exeter Mercan- 
tile Co., Exeter; W. H. Messick, advisory committee, 
Messick Hardware, Salinas. Standing left to right: R. H. 
Tieman, advisory committee, Tamalpais Hardware, Mill 
Valley; G. O. Edes, director, Edes Hardware, Morgan Hill; 
B. B. Bolfing, director, Bolfing’s Elmwood Hardware, 
Berkeley; M. J. FitzGerald, director, Culver’s Hardware, 
Benicia; L. M. Morris, director, Morris Hardware, Weaver- 
ville; E. F. DeGregori, director, Los Banos Hardware, Los 
Banos. 





CALIF. 


SAN FRANCISCO — A 50 
percent increase in attendance 
at the 57th Annual Conven- 
tion and Hardware Show here 
Feb. 9-11, was noted by K. B. 
Jacobsen, secretary -manager 
of the California Retail Hard- 
ware Association as more 
than 3500 hardware dealers 
and others in the industry 
registered. 

A. F. Kunkee, Atascadero 
Hardware, Atascadero, Calif., 
was elected president succeed- 
ing O. H. Elliott, Holmquist 
Hardware, Redwood City. 

Dr. Kenneth McFarland, 
educational consultant for 
American Trucking Associa- 
tions, was one of the featured 
speakers of the two-day busi- 
ness sessions. Others were: 
W. R. Nobel, Washington 
counsel of the National Re- 
tail Hardware Association 
and Charles M. Simmons, pres- 
ident of the Simmons Insti- 


RETAILERS MEET IN 
Bssowant show 





MODEL drives hardware of- 
ficials with power mower to 
entrance of Hardware Show's 
new location. 


... She changes into Giant FREE _  shoeshines 

Baseball uniform and goes to were big hit with 

bat with four catchers. delegates during 
show hours. 





Glenn White 
Charles 


CANS are open- 
ed by electric can 


LADY poses on 
safety ladder to 


THIS SAW 


: : greets worked all during 
tute of Human Relations. simulate picture opener to show Lutz, sales mgr. show cutting 
Closing speaker was John in background. how easy it Dunham, Carri- little pieces out 
Morley, correspondent. works. gan & Hayden. of big pieces. 





mn? oe 
HEAVILY stocked with mer- DEMONSTRATIONS at BARBECUES RETIRED sales THIRD TIMER 
chandise, displays and salesmen, Oster booth kept dealers created _ interest manager, Ben as Hardware 
Garehime Corporation booth fascinated with beaters, with those plan- Halliday, gets | Week wholesaler 


was a busy place with retailers blenders, saws and other 
intently interested in new goods. appliances being put 


ning to promote 
merchandise for 


plaque of special 
recognition for 


of the year is 
Vern Garehime 








through the paces. 
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outdoor living. 


years service! 


whoshows plaque. 
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Convention & Show Section 





North Coast Elects 
First Woman as Pres. 


Grace M. 


Lambert 





PORTLAND — Mrs. 


Grace 
Lambert was elected president 
of the North Coast Retail Hard- 
ware Association at their annual 
convention here at the closing 
session on Feb. 4. Manager of 
the Harbor Hardware Company, 


Aberdeen, Wash., she became 
the first woman to hold this of- 
fice. She succeeds Roy C. Cole, 
Fisher Bros. Co., Astoria, Ore. 

She started with the Casey 
Hardware Company in Aberdeen 
and in 1944 opened the first Har- 
bor Hardware as manager. The 
new Harbor store was opened in 
October 1954. 

The combined show and con- 
vention opened Feb. 2 at the 








THE NEW OFFICERS of the North Coast Retail Hardware Association were 
assembled at the last meeting of the association and show in Portland. The 
executive officers, left-to-right, (seated) are: Ex-Officio—Roy C. Cole, Fisher 
Bros. Co., Astoria, Ore.; senior V-P—Frank Hedges, A. L. Thomas & Co., In- 
dependence, Ore.; president—Grace M. Lambert, Harbor Hardware, Aberdeen, 
Wash.; managing director—Martin W. Danko, North Coast Retail Hardware 
Association, Inc., Tacoma. The Directors standing left-to-right are: Gordon 
Sprague, Sprague Hardware, Tacoma; Richard O’Kelly, Georgetown Hard- 
ware, Seattle; Robert Brosey, Brosey Hardware, Winlock, Wash.; William J. 
Crow, Crow Hardware, Edmonds, Wash.; Larry Adams, Rogue River Hard- 
ware, Grants Pass, Ore.; Don Custer, Custer Hardware, Renton, Wash.; Lloyd 
Walker, River Road Hardware, Eugene, Ore.; Ron Gowan, Gowan’s Greenwood 
Hardware, Seattle; Gerald Kasserman, Eastgate Hardware, Portland; Don 
Farr, Farr’s, Coquille, Ore. Not shown are: V-P—Roy Winkenwerder, Roy’s 
Hardware, Yakima, Wash.; Director—Ken Musser, Musser’s Hardware, Mount 
Vernon, Wash.; Director—Robert Lakin, Prineville Hardware, Prineville, Ore. 


Masonic Temple here and closed 
Feb. 4. Attendance, as reported 


you do best. People are buying 
convenience. That’s what you 


by Martin W. Danko, managing 
director of the association, was 
about 1300. 

“A” Platky, V. P. & Sales 
Manager of P & C Tool Company 
here, a featured speaker, told 
the retailers “It’s No Crime to 
Make a Profit.” He pointed out 
“You have to be competitive, but 
be competitive with those things 


are selling in the hardware 
business.” 

Loren J. Westhaver, executive 
V. P., Columbia-Geneva Steel Di- 
vision U. 8S. Steel Corp., another 
principal speaker, had an op- 
timistic view of the future, par- 
ticularly in the Northwest, 
which he pointed out should be 
“an area of vast possibilities.” 





Northwest Retailers Elect Officers 


PORTLAND — The Pacific 
Northwest Hardware & Imple- 
ment Association met here on 
Jan. 26-28 and elected John F. 
Strieff, J. D. Jacobs Company, 
Lewiston, Idaho, as_ president. 
He succeeds Howard Hagen of 
Pendleton, Ore. 

Other officers elected are: Vice 
Presidents—T. Hedley Dingle of 
Coeur d’Alene, Idaho, and Her- 
bert Schneider, Hillsboro, Ore.; 
new directors — Norman Pfaf- 
finger, Woodburn, Ore., and Dale 
Bergh, Spokane. 

The first event was the Pres- 
ident’s buffet supper on Sunday 
evening, Jan. 26. The first busi- 
ness session was held on Monday 
morning when President Hagen 
gave his report. Featured speak- 
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ers were T. Hedley Dingle, 
Dingle Hardware, Coeur d’Alene, 
Idaho, who discussed “Let’s 
Lighten the Load for Small 
Business”; Norman O. Nilsen, 
Labor Commissioner, State of 
Oregon, who gave the answers 
to “Why Apprenticeship Train- 
ing”; and Dwayne W. Laws, di- 
rector of Industry Activities, 
NRHA, Indianapolis, told about 
“The Big Story.” 

Other featured speakers of 
general interest during the con- 
vention were: C. R. MeMicken, 
president, B. Hayman Co., Inc., 
Los Angeles, who spoke about 
“Expanding Our Market’; and 
John Morely, correspondent, who 
outlined “The Global Picture— 
Uncensored.” 





NEW PRESIDENT — Pacific North- 
west Hardware and Implement Asso- 


ciation, John F. Streiff, Lewiston, 
Idaho (left), stands next to retiring 
president, Howard L. Hagen, Pendle- 
ton, Oregon. He was elected at the 
recent convention of the organization 
in Portland. 
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APRIL MERCHANDISING 





























FOURTH WEEK FIFTH WEEK 


April 19-25 April 25-May 2 





GARDEN CARE | GARDEN CARE 








DO-IT-YOURSELF | 
HOBBY TIME 


irha HARDWARE 
WEEK 








FIRST WEEK SECOND WEEK THIRD WEEK 
March 29-April 4 | April 5-11 April 12-18 
| 
WINDOW A | EASTER GIFT- CLEAN-UP... CLEAN-UP . . 
| TIME PAINT-UP.. . PAINT-UP . . 
FIX-UP FIX-UP 
WINDOW B HOME CHEF SUP- HOME CHEF SUP- BRAND NAMES 
PLIES PLIES WEEK 
IN-STORE EASTER GIFT- CLEAN-UP ... BRAND NAMES 
PROMO- | TIME PAINT-UP .. . WEEK = (Feature 
TIONS (Cont.) FIX-UP (Feature Nationally adver- 
AND | paint, painting tise duc 
SOURCES supplies, cleaning Als r B 
FOR supplies, and Nar test) 
ADVERTIS- equipment of all 
ING types) 
HOME CHEF SUP- CLEAN-UP . 
PLIES PAINT-UP . 
(Festere cosknere. HOME CHEF SUP- FIX-UP 
kitchen tools, din PLIES (Cont.) 
nerware, glass {Cont.) 
ware, trays, lazy 
suzans, and other PLAYTIME OUT 
AYTIME T- 
servers) aoee ow DOORS 
| (Cont ) (Cont ) 
| PLAYTIME OUT- 
| DOORS 
| (Cane ) 
FOR AD- 
DITIONAL 
PROMOTIONS 
SPECIAL April 1-7—Nation- April 5-12—Let's April 13-19—Brand 
DATES al Arts and Crafts All Play Ball Names Week 
Week Week 
de April 16-23 — Na- 
April 1-30 — Na- April 6—Easter tional Do-It- Your- 
tional Hobby Sunday self Week 
Month 
April 7—Army Day 
April 1-30 — Na- ; 
tional Ladder April 7-13 — Na- 
Month tional Boy's Club 
Week 
April 1-30—Clean- 





| Up, Paint - Up, 
| Fix-Up Commun- 
| ity Development 
| Program 


| April 4—Good 
Friday 
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April 8-15 — Na- 
tional Model 
Building Week 














GARDEN CARE 
(Feature fencing 
ncinerators, stee 


irha HARDWARE 
WEEK (Feature 


manufacturers’ 


urers 


goods, mowers, specials for this 
small hand tools promotion ) 
centainers, 

outdoor lighting, 

etc ) 

GARDEN CARE 

DO-IT-YOURSELF — 

HOBBY TIME 

Feature supplies CHECK YOUR 
for all types of AUTO NOW 
craftsmen) (Feature batteries, 


tools seat covers 
radios and all 
5 types of acces 

sories for the 
motorist} 


PLAYTIME OUT 
DOOR 


(Cont) 


carefu 


FISHING TIME-- 
S-he j 


st 
sdule to pre- 


FISHING TIME 
(Cont 


cede 


f 


opening 
shing season in 
your area. (Fea- 


ture all fishing 





tackle and sup- 








April 20-26—WNa- 
tional Retail Cred- 
it Week 


April 21-26—Bike 
Safety Week 
April 21-27—Na- 
tional Garden 
Week 

April 24-30—Na- 


tional Photography 
Week 


April 24-May 3— 
irha Hardware 
Week 


April 27-May 3— 
United States- 
Canada Good- 
will Week 











APRIL PROMOTIONS 





Home Chef 
Supplies 


Schedule: March 29-April 11 


OBJECTIVE—Food preparation tools and sup- 
plies are given the spotlight by means of this 
promotion. Cookware and kitchen tools have no 
particular seasons. They are used every day and 
sometimes the housewife begins to take such 
supplies for granted. Co-featured with this pro- 
motion are serving ware such as dinnerware, 
glassware, trays, and other servers. 


IN-STORE DISPLAY—If you have the room, 
build a booth or decorate a table as shown in Fig. 
1. Call this table the Home Chef’s Testing Bureau. 
Actually this is a demonstration area for some of 
your latest products such as automatic coffee- 
makers, electric grills and other new electrical 
housewares items. Also have an electric hotplate 
so that you can demonstrate saucepans of various 
types. Also have on the table certain gadgets for 
slicing vegetables, graters, all other types of prep- 
aration tools that are new. 


WINDOW—\The sign is three dimensional and 
is easily made. Get a piece of gray, light card- 
board and make a cylinder as shown. Attach a 
strip to look like a handle. Cut out an oval piece 
of cardboard and attach at the back as shown 
with simple art work which shows up as a face 
of a woman. Only show part of her head from her 
nose up. The nose is made out of a piece of paper 
pasted on to cardboard and should extend over into 
the pot as though she were smelling the food cook- 
ing. Attach false hair as shown. Then on the top 
place a chef’s hat pinned in back until it fits. The 
sign should read, “Home Chef Supplies.” Display 
the newest items for food preparation and for 
cooking. If you have room, display new products 
for serving food. 


STUNTS—Hold a chef’s hat contest. Announce 
that the hats should be made by women to be 
decorated and made out of any kind of material. 
Ask for originality in decorations and materials 
used, but request that they be made basically 
following the pattern of a commercial chef hat 
with certain variations. (2) Give out potholders 
with a tag attached to it announcing your home 
chef promotion, giving the dates and suggesting 
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that “some of your kitchen gadgets and cookware 
may need replacing. Now is the time to buy such 
items. Group them on a special credit plan.” The 
potholder may be printed with your name on it. 
If you want a source for this, please circle number 
290 on our inquiry card in this issue and we shall 
forward the information and a sample to you. 


DIRECT MAIL AD—If you get printed pot- 
holders for this promotion, it can be mailed to a 
special list of prospect customers with a letter 
telling about your chef’s promotion and chef’s 
hat contest. 


RADIO AD—“Every housewife has some pet 
recipes that she likes to make when company 
comes. Sometimes the tools that you have for 
preparing these foods may not do justice to the 
recipe. The same may be true of the cooking 
utensils. Drop in at your convenience to 
Hardware to look over their special display of 
home chef supplies. You may find some of these 
items will help you become a better home chef.” 


NEWSPAPER AD—Use as head for the ad 
something like this: “Your family will vote you 
number one home chef if you make your favorite 
recipes with the best tools and cookware.” Show 
illustrations of many of your new items giving 
full details and prices. 
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Only Streater Has Store Fixture 
Factories From Coast to Coast 





Streater Opens New West Coast 


Store Fixture Plant 


Now... faster service, lower cost for West Coast stores 


PRODUCTION OF THE new Streater “‘Flex-Orama 
600” store fixtures is now in full swing in the 
55,000 square foot factory just opened at Salinas, 
California. 

THIS PLANT makes Streater the only store fix- 
ture manufacturer in America with factories 
from coast to coast. The California location 
brings to the West Coast delivery and price 
advantages long enjoyed by Streater customers 
in the Midwest and East. 

“THE PACIFIC STATES are the fastest growing 


in the nation,” says E. C. Streater, president. 
‘*“This new population has created unprecedented 
opportunity for retail store sales increases. 
“WE LOOK FOR NEW STORES to go up at a 
record rate, and existing stores to keep pace by 
modernizing.” 

WE ARE HAPPY to be part of the dynamic 
Western scene. 

PLEASE VISIT our new plant when you can, or 
write our store planning engineers for expert 
counsel. 


HARDWARE ASSOCIATION STORE FIXTURES 


STREATER 


Salinas, Calif. 


America’s foremost manufacturer of hardware fixtures 
Other plants: Albert Lea, Minn. + Chatham, N. Y. 


For Details Circle 31 on INQUIRY CARD 
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APRIL PROMOTIONS 





Brand 
Names 
Week 


Schedule: April 13-20 


OBJECTIVE—This is a tie-in with the Brand 
Names Foundation Annual Week for promoting 
nationally advertised brand names. Manufac- 
turers in the hard goods field who are members 
of the organization, manufacture such things 
as abrasives, adhesives, chemicals, kitchen sup- 
plies, electrical housewares, glue, giftwares, hard- 
ware, housewares, luggage, lamp bulbs, and many 
other types of products. For further information 
and also a national tie-in kit you can write to 
Brand Names Foundation, Incorporated, 437 Fifth 
Avenue, New York 16, New York. The week will 
be heavily publicized nationally and in most com- 
munities. 


IN-STORE DISPLAY — Use Brand Names 
streamers and pennants in the kit. The Founda- 
tion also makes available string tags (2”x3”) 
after folding for fifty cents a hundred. Envelope 
stuffers (5”x3”) at fifty cents a hundred. Tent 
cards (5”’x3”) after folding at one dollare a hun- 
dred and shelf markets (7”x4” plus flap) at one 
dollar per hundred. 
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WINDOW — Background of the window is a 
simulated fence made out of cardboard. Vertical 
lines can be drawn to make it appear as a fence 
and occasional knot holes can be drawn. The sign 
carries the slogan of Brand Names Week, “Better 
Buy By Brand Names.” Then written on the fence 
in script is “Names that are as familiar and as 
good as old friends.” Then write on the fence the 
names of many of your brands carried. On the 
far window display items manufactured by well 
known brand name manufacturers. 


ADVERTISING—Local media are cooperating 
with the Brand Names Foundation and will have 
special mats and suggestions for copy material. 
Many newspapers are planning special sections 
marking the week’s observance. If you use your 
own ad, try to be original in your presentation of 
the value of Brand Names. 


SPECIAL NOTES—If you wish to participate 
in the Brand Names competition write to the 
Foundation for application blanks. 


HARDWARE WORLD 
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@ Your Atkins wholesaler can do a lot more than 
give you a fine selection of quality cutting equip- 
ment. He knows a lot about saws—but more im- 
portant, he knows a lot about sales. 

Your Atkins wholesaler salesman has a fine 
background—knowledge, training and experience 
with saws and saw uses. On top of that, he has the 
merchandising experience—and he knows saw 
users—to help you increase your sales. Ask him 


for advice on window and counter displays. Let 





(1) No. 65 Perfection hand saw. (2) No. 75 Jun- 
ior Mechanic. (3) No. 2 back saw. (4) No. 25 
dovetail saw. (5) No. 20 curved pruner. (6) No. 
37 combination saw. (7) No. 36 nest of saws. 
(8) No. 9 compass saw. (9) No. 38 compass saw. 
(10) No. 50 coping saw. (11) Silver Steel files. 
(12) A-3 hacksaw blade assortment. 











MARCH 1958 


CALL YOUR ATKINS WHOLESALER FOR 





him tell you how others have set up saw displays. 
Follow his suggestions on combination sales and 
special seasonal promotions—watch your saw vol- 
ume climb. 

Depend on your Atkins wholesaler for merchan- 
dising and sales help. And standardize with his 
Silver Steel line for complete coverage, fast sales, 


repeat business and customer goodwill. 





ALWAYS SELL 
ATKINS 
~—A CUT ABOVE 
THE REST! 





BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA 


BRANCHES: Chattanooga + Philadelphia 
Chicago + Los Angeles + Portland, Oregon 


EXPORT: Borg-Warner International, 36 S. Wabash Ave., Chicago 3, Ill. 
*"Sharpie” is a Trade Mark of Borg-Warner Corporation 


(Ril EE SR a Same 
For Details Circle 32 on INQUIRY CARD 








APRIL PROMOTIONS 





Clean-Up ... 
Paint-Up ... 
Fix-Up ... 


Schedule: April 12-25 


OBJECTIVE—This is a community develop- 
ment program and the dates are usually set by 
the local sponsors. We have arbitrarily selected 
these dates so that the promotion will fit on our 
calendar. Check with your own merchants asso- 
ciations, or Chamber of Commerce for local dates. 
The national sponsorer is National Clean-Up, 
Paint-Up, Fix-Up Bureau, 1500 Rhode Island Ave- 
nue, North West, Washington 5, D. C. The purpose 
is to safeguard health, promote safety, prevent 
fire, improve property, furnish employment, and 
create ideals of good citizenship. 


WINDOW-—The slogan for this promotion is: 
“Get on the improvement merry-go-round.” The 
centerpiece of the display is made to look like a 
merry-go-round center. If you have enclosed win- 
dow area, make the center a half cylinder, divided 
into three parts with the words clean-up on the 
section to the far left and paint-up for the center 
section, and fix-up on the right section. If you 
have an open window, this display might be made 
on a complete cylinder and for extra effect made 
to revolve. Display appropriate merchandise on 
the cylinder, and the supplies and equipment that 
are too big display on the floor near the sections. 


DIRECT MAIL AD—Send out a packet letter. 
Use slogan, “Get on the improvement merry-go- 
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round” as the lead into your letter and explain 
that each individual who participates in the local 
clean-up, paint-up, fix-up campaign will be mate- 
rially awarded by a more valuable property and 
pleasant appearance, particularly outside. Include 
folders and inserts of various manufacturers’ 
products that can be used in this campaign. 


RADIO AD—An effective spot commercial can 
be worked up with merry-go-round music preced- 
ing the announcement. Follow this with “Get on 
the improvement merry-go-round, clean-up, paint- 
up, fix-up your home inside and out like the rest 
of the people from our city. To do the various 
jobs entailed, you will find the most effective 
supplies and tools at Hardware. 
Yes, for a more pleasant looking community get 
on the improvement merry-go-round” and close 
with more music. 





NEWSPAPER AD—Use the lead “It is easy 
to get on the improvement merry-go-round. With 
the right equipment and supplies your clean-up, 
paint-up, fix-up projects both inside and outside 
the home can be just a routine matter.” Follow 
this with pictures of various supplies and tools 
that you can suggest to help do many of the jobs 
around the home. 


HARDWARE WORLD 
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NOW ...we add another great name to the Hayes OK’d tag... 


GGEIGY aericurturat cHemicats 


Originators of DDT Insecticides + Division of Geigy Chemical Corporation 


APPROVES HAYES SPRAY GUNS 





Dear Mr. Hayes: 


I have been using your sprayer at my home a great deal. I have several fruit trees 
that I have sprayed; also my shrubbery. I think the Hayes Sprayer No. 12 is the 
Slickest thing I have ever used. It is so simple to operate that my son, who is 
only 12 years old, can handle it with ease. I would like to add here that all of 
our male office staff have been using your sprayer and think it is excellent. 
These people include Dr. George Ferguson, our Division President; Dr. C. C. 
Alexander, Head of our Research Department; Mr. Nick DeManczuk, Head of our 
Advertising Department; myself, and many others. Just recently I directed a 
memorandum to all of our field personnel to purchase a Hayes Sprayer if they did 
not already have one for their demonstration work and in this respect I am sure 
your sprayer will be shown in operation to thousands of people this season, 
including growers, dairymen, pest control operators, county agents, etc. We can't 
say enough good things about your Hayes Sprayer back here at Geigy Chemical Company. 


You may use the above remarks for a testimonial in your sales promotion program 
if you wish. Thank you again. 


Yours very truly, 


GEIGY AGRICULTURAL CHEMICALS 


Saul C. LeVasseur 
Sales Manager 
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These leading com- Tonsnte CM's Co 
panies have proved NorthryPs 0 Ce 
by actual tests that pacific OUe. . pivision 
the Hayes mixes, pro- .. er _, Plant Fo" Corp. 
portions and applies swift pion CHEMIN Chgenicol 
spray materials more Them on eye ace 
efficiently than any ThomPr che heat 
other type of garden vet spre Cow 
sprayer onthe market. Wer 


Since 1934 


HAYES SPRAY GUN COMPANY, World’s Largest Manufacturer of Garden Hose Sprayers + 98 N. San Gabriel Blvd., Pasadena 8, Calif. 


For Details Circle 33 on INQUIRY CARD 
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APRIL PROMOTIONS 





Garden 


Care 


Schedule: April 19-May 2 


OBJECTIVE—This is about the time of the 
year that garden work will get into full swing. 
As homeowners start to work in their gardens they 
will find many things that they will need. At this 
time .remind them of the garden supply and 
tool items that they will need in future weeks 
such as mowers, trimmers, hose, sprinklers, etc. 


WINDOW —tThe sign in the window should 
show the verse: “April showers bring May 
flowers.” Written below this in script should be 
“Mother Nature also needs your help.” Display 
all the tools and supplies needed in your area at 
this time. And also supplies that will be needed 
later on. Also display seeds. 
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DIRECT MAIL AD—A postcard with the verse, 
“April showers bring May flowers,’’ followed by 
“Mother Nature also needs your help,” can make 
a good lead for the card. Then use a small amount 
of copy explaining that your store has hundreds 
of tools and supplies that will make gardening 
easier and more productive. 


RADIO AD—Use the verse idea to start out 
the spot commercial, and follow with copy similar 
to that on the postcard. 


NEWSPAPER AD—Use the same verse as a 
head for a newspaper ad. Show illustrations of 
new products and also some old standbys with 
adequate copy explanation and price listed below. 


HARDWARE WORLD 
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Boost your profits with DzSSTOR 





the big-volume line of garden and pruning tools 





YOU'LL HAVE BUMPER SALES all year long when 
you stock the tools that professional gardeners choose. 
Disston garden tools are known for their quality. They 
practically sell themselves. 


PROFIT WITH THESE 
DISSTON SALES MAKERS: 


D-24B SPRING ACTION RAKE is the finest, most 
durable rake on the market. Ram’s horn design gives 
full spring action, saves energy. This is the rake that 
gardeners tell their neighbors about. 


D-27 PRUNING SAW has a reputation for expert 
pruning. Tree men particularly like the big hole in the 
strong wooden handle to permit a firm grip with gloved 
hand. Hardened, tempered steel blade has teeth bevel- 
filed and set for fast cutting...fast as the D-27 sells. 


No. 41 HEDGE SHEAR sells at a fast clip because it 
looks as durable as it is. Polished hollow ground steel 
blades look like they mean business. Tubular aluminum 
handles with contoured vinyl grips look easy to use. 
They are. Look at ’em sell! 


Nos. 100-S AND 101-S GRASS SHEARS are profit 
haymakers. They help you bring in the green stuff fast, 
because their handsome, durable appearance helps them 
sell themselves. Hollow ground, heat-treated stainless 
steel blades; comfortable grip; effortless action build 
satisfied repeat customers. 


No. 327 Hand Pruner won't stay long on your shelf 
or counter. Gardeners go for the “fast cut” action of 
the 327. It’s rust resistant; has a replaceable tool steel 
blade. Contoured non-slip handle eliminates wrist 
Strain in use, eliminates sales resistance in your store. 
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‘DISSTON SHARPENS 
YOUR SELLING EFFORT 


With Disston Gorden and Pruning Tools, 
you sell known quality in design, mate- 
tials and workmanship. And you can 
supply the gardeners who keep coming 
back with a complete line of related 
Disston tools. 


WRITE TODAY 


for Disston’s free booklet illustrating 
the full profitable line of garden and 
pruning tools. 


ee ee Re id 





H.K. PORTER COMPANY, INC. 


DIiSSTON DIVISION 

163 Tacony, Philadelphia 35, Pa. 

Gentlemen: I want to cut myself in for faster profits. Please 
send me, without obligation, the free booklet, “Disston 1958 
Garden Tools.” 


Name 





Store Name 





Address. 





Zone State 
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Your customers 
need them! 





FREEWAY 
All Purpose ~ 
Brooms that 
clean sidewalks, 
patios.. barbecue 
areas, in any 
weather 


So useful because they outlast con- 
ventional brooms by three to one . 
sweep cleaner because Duratex plastic 
fibres actually pick up dust by mag- 
netic action . . . and Duratex is im- 
pervious to commonly used petroleum 
and caustic products. Freeway brooms 
are excellent for industrial and farm 
use, too. 





Let the Freeway Broom sell itself 
for you! Order your supply today in 
the new self displaying cartons. 





“preewaY 






AMERICAN 
PUSH BROOM CO. 


114 Fern Street 
San Francisco + ORdway 3-8891 
For Details Circle 34 on INQUIRY CARD 
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STORE OPERATIONS 








190—COUNTER-HIGH STEEL paint 
mixing machine stand is 36” high, 
can be assembled in 15 minutes and 
will set anywhere and is_ perfectly 
steady. Mixer has triple action and 
mixes especially fast. It has all roller 
and ball bearing and nothing can spill 
or tip it over. Mixer has 4 hp motor, 
single phase, 60 cycle, 115 volt.—S. B. 
Beugler Co. 





191—EASY TO HANDLE portable 
Form Flow Register is lightweight, 
and offers big machine features. 
Available in three sizes and six colors. 
Gives positive forms control, align- 
ment and feeding performance and 
steel and aluminum construction as- 
sures trouble-free service. Register 
will handle up to six-part sets.—The 
Standard Register Company 





192— 


FIBERGLAS 
front of Rogue River Hardware of 


PANELS store 
Grant’s Pass, Ore., above, is striking 
and practical. More than 30 panels 
installed in two horizontal rows above 
spacious display windows provide 
both skylighting and beauty. Requires 
no painting and minimum mainte- 
nance.—Alsynite Company of Amer- 
ica 





193—RETAIL PRICE CALCULATOR 
imprinted in three colors shows both 
lineal foot and lineal yard prices on 
the complete line of Warp’s window 
materials. All figures on calculator 
are based on retail prices now being 
advertised nationally.—Warp Bros. 





194—SMALL-AISLE DRUM HAN- 
DLER is a narrow 22” wide lift truck 
that can be maneuvered down 24” 
aisles. Available in lifting heights 
from 62” to 90” and has 1000 lb ca- 
pacity, is battery operated. Picks up 
and releases drums automatically.— 
Big Joe Manufacturing Company 


ad: 


} 














195—TRANSLUCENT CEILING 
panels shown above in installation is 
used with suspended ceiling system 
and fluorescent light source provid- 
ing glare-free lighting for retail 
stores. Panels consist of two sec- 
tions of molded vinyl separated by 
air space of 4,” to 24%”, providing 
sound absorption.—The Celotex Corp. 


HARDWARE WORLD 
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Flat wire selvage, securely welded to 
each filler wire gives added rigidity, 
uniformity, with perfectly smooth edge. 
Carefully drawn wire of high tensile 
strength. Heavily galvanized after 


(bsddidd 


weaving. Sizes 2x 2, 3x3 and 4x4 
mesh, 


HEXAGONAL NETTING ¢ INDUSTRIAL WIRE CLOTH 
INSECT CLOTH © WELDED WIRE FABRIC 
WIRE STRAND © WOVEN WIRE LATH 


G. F. WRIGHT STEEL & WIRE CO. 


909 SANTA FE AVE. LOS ANGELES 21, CALIF. 
For Details Circle 46 on INQUIRY CARD 


the most 
successfully promoted 
products 


in the world.... 


MOULI 
KITCHEN 
HELPERS 


putomatic 
ROTATING 
FOOD CHOPPER 


Just a few taps of the knob and 
solid foods are chopped, finely 
or coarse, as desired ... no 
effort! no mess! absolutely safe! 
Patented Swiss design develop- 
ment (Pat. No. 2,782,826) . Cut- 
ting blades rotate automatically 
after each stroke and clean 
themselves automatically as the 
plunger knob is released. One 
half-turn securely locks housing 
- +. Will not separate during use. 


Seconda / 
MOULI Manufacturing Corporation 
91 Broadway — Jersey City 6, N. J. 


$ y 98 
Phone: HEnderson 5-7267 
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Automatically 
Chops Most 
Foods tn 


that make gale! 
- 











he finishing touches 


——- 








DRAWER SLIDES 


Top quality K-V drawer slides are your answer 
to home building and remodeling profits. They're 
well designed, sturdily constructed and guaran- 
teed to keep drawers from sagging or sticking. 
Each K-V drawer slide is backed by Knape & 
Vogt’s 60-year reputation for highest quality. 
Ask your K-V sales representative to tell you the 
complete K-V story. 


K-V No. 1300 Lightweight Exten- 
sion Drawer Slide This lightweight 
ball bearing drawer slide has nylon rollers 
for noiseless, smooth and effortless op- 
eration. It is economical and will carry 
loads up to 50 Ibs. Easy to install; comes 
complete with do-it-yourself instructions 
fully illustrated and explained. 











K-V No. 1400 Ball Bearing Exten- 
sion Drawer Slide Provides floating 
extension for heavy drawers. Positively 
eliminates sticking, jamming, sag or 
breakdown even when drawers are heavi- 
ly loaded and fully extended. Has self- 
lubricating, frictionless bearings. Sizes 
12” to 38” 














K-V No. 1600 Self Closing Exten- 


sion Drawer Slide Closes automati- 
cally when the drawer is within six inches 
of closing. Glides shut easily, noiselessly 
and smoothly on ball bearing nylon rollers. 
Drawer easily removed at full extension 
without removing mounting screws. Com- 
plete instructions enclosed with each unit. 









K-V No. 1700 Extra Heavy Duty 
Extension Drawer Slide Glides out to 
full extension, even under loads of more 
than 100 Ibs. Allows full use of all drawer 
space. Recommended for heavy-duty 
drawers, all file cabinets and drawers 
holding precision electronic equipment 
such as high fidelity tuners. Frictionless, 
noiseless, easily installed. 





KNAPE & VOGT MFG. CO. 
Grand Rapids, Michigan 
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241—KNIFE SHARPENER counter 
display invites a hardware customer 
to sharpen edged tools on an oil-filled 
stone. The No. 57 Sharpening Service 
assortment is 12” wide by 8” deep 
and houses a sharpening stone, two 
knife sharpeners, oil and 15 copies 
of literature.—Behr-Manning Co. 


_HOME BARWARE by LIBBEY 


242—POINT-OF-SALE display piece 
is designed to help with promotion of 
home barware. Measures 18” long, 
13” high and 8” deep, the fixture is 
compact enough to fit nearly every 
type of counter, shelf or window ar- 
rangement. Unit has _ three-dimen- 
sional appearance.—Libbey Glass 








243—“REAL LOG” display enables 
dealer to show customers the Shop- 
mate Suburban Logger in use. De- 
veloped for effective display in only 
20” of counter or window space. Saw 
is held to display by wing nut. The 
cutter bar rests in a notch in actual 
cedar log.—Portable Electric Tools. 
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Merchandising Aids 





244—FREEZERAMA DISPLAY mer- 
chandiser is 48” x 24” x 50” and in- 
cludes 120 page reference book at- 
tached—“Answers to Questions on 
Freezing Foods at Home,” and 100 
consumer folders on each display. 
Contains freeze bags, freeze wraps, 
plastic wraps, poultry bags.—Kordite 





245—ALL-IN-ONE do-it-yourself wa- 
tering system package includes four 
individually adjustable sprinklers plus 
Siamese couplings and caps. Hose 
accessories available in choice of Bin- 
or Bubble-pack, the latter placing 
each unit on a pilfer-proof self-sell- 
ing card.—W. D. Allen Mfg. Co. 





246—VOGUE FLOWER HOLDER 
“Point of Sale Display Assortment” 
includes 29 pieces and is made up of 
a variety of sizes and styles of flower 
holders. Done in four colors and is 
subtly designed to stimulate an in- 
terest in arranging flowers in the 
home.—Beagle Manufacturing Co. 








247—CERAMIC HARDWARE display 
is mounted on an easel that has 12 
attractive drawer pulls in contem- 
porary and traditional styles. Ma- 
sonite display is printed in four colors 
and designed to show off the pulls. 
Designs are said to have great cus- 
tomer appeal.—Yale & Towne Mfg. 


PAINT BRUGH 
~/ ROLLER DEPT 





248—PAINT BRUSH and paint roller 
fixture displays a wide assortment of 
merchandise in an area 5’ high, 4’ 
wide, and 18” deep. May be used as 
wall fixture or an island display since 
back is also made of Peg Board. 
Makes a complete department.—A. G. 
Jacobus’ Sons, Inc. 


=e 


LES and SE°VICE 
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249—“PROFIT PAK” chain saw mer- 
chandising kit includes material in 
pocket folder — newspaper ad mats, 
radio and TV spot announcements, 
publicity releases, sales letters, point- 
of-sale wall banners and 20-page saw 
service manual and trouble shooting 
guide.—Borg-Warner Corp. 


HARDWARE WORLD 

















WHEN THEY ASK FOR 
SPECIAL BOLTS 


| Sell Them 
aDI-BOurZ 


THREADED Ae 
STEEL RODS Pe 





G 






eet 


= 
i 


















NOW AVAILABLE 


GALVANIZED! 





YOU don't need to carry a big, expensive stock 
of special bolts to satisfy your customers’ needs. 
Simply sell them REDI-BOLT threaded steel rods. 
REDI-BOLT can be easily cut to any length; heated 
and bent to any shape. 
cold drawn steel with bright zinc plate or blue rust- 
resistant finish. A sturdy, colorful display stand is 








It's precision-threaded, 


provided without charge with standard assort- 
ments of 7 sizes—!/4" 7", 36". 75", 2", 52". %"— 
in 24" and 36" lengths. 


} 


ASK YOUR JOBBER 


or write to 


REDI-BOLT, INC. 


Dept. HW, 5334 Indianapolis Blvd., East Chicago, Ind. 
For Details Circle 36 on INQUIRY CARD 
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NEW 
MIRACLES 


.. . New from Keiser — the originator of the Pat- 
ented Push Cut Construction. This unique design, 
found only in Miracle grass and hedge shears for 
more than 25 years, assures the ultimate in effort- 
less cutting power. 


57—Miracle grass shear. The arm 
rest shear, entirely different, the 
only shear you can lean on, rest 
your arm and steady 
yourself. Keep hand en- 
tirely removed and pro- 
















tected from 

ground, no skin- sash 
ned knuckles. Big ew S 
value and a fast KR , 
seller. xs 







Patent 
2,661,534 


The Lest in Shears 
for 50 Years 









25—Miracle Con- 
struction Long Han- 
dle Grass Shear— 
Two handles for 
easy, fast operation. 
Clip the grass as you 
walk. 


M500—Miracle Construc- 
tion Hedge Shear. Differ- 


By ent from all old-style 
hedge shears. The brain 
of the Shear transmits 
the power. Easy on the 
hands. No shock. 

—— me 





Retailers say, 


“the finest shear on the market... 
people insist on Miracles." 


KEISER MANUFACTURING CO. 
READING, PENNA. 
Represented on the Pacific Coast by 
CHARLES G. PUTNAM COMPANY, 1355 Market St., San Francisco 3, Calif. 
Represented in the Intermountain States by 
KENNETH J. DAHM COMPANY, 1427 Elati St., Denver 4, Colo. 
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NEW PRODUCTS— Continued From Page 31 





high powered spotlight beam with 
triple plated reflector, a brilliant, red 
top warning flasher, and is of a 
sturdy, weatherproof construction. 
Priced to retail at about $5. 

For Details Circle 199 on INQUIRY CARD 


U-Spray-It 


Pokadots in color to any painted or 
paintable surface is now possible by 
spraying out of an ordinary push- 
button container without special at- 
tachments. The dots come out to any 
desired size. The effect is obtained by 
removing the brass valve pin from the 
nozzle spray head of a Sapolin Paints, 
Inc., U-Spray-It aerosol container. 
Available in 11 colors. 
18 ounce cans. 





196—FOUR APPLIANCES IN ONE 197—THERMO-SERVE INSULATED 
is a space heater and room fan that server features one-quart server and 
performs such tasks as a hand, hair, two matching insulated 10-ounce 
fingernail dryer as well as quick tumblers and a matching tray. Made 
dryer for dishes and light laundry. of special heat resistant plastics, the For Details Circle 200 on INQUIRY CARD 
Can be used on pets after a bath, server is triple insulated and_ will 

hobbyists and do-it-yourself crafts- 


keep beverages hot or cold for hours. 
men.—Douglas Products Company —N.F.C. Engineering Company 


Comes in giant 





TOOL POUCH FOR DO.IT- They are made by Pickett Products, 
YOURSELFERS 


A new tool pouch of genuine saddle _ 
leather has been designed for do-it- 
yourselfers and professional crafts- 
men. Pouch hooks onto belt and keeps METAL WARE ADDS TRAVELITE 
small tools handy for instant use. The Metal Ware Corporation has 
It holds %” or %” steel tape meas- introduced the ideal lantern for mo- 
urers and other small tools. It is torists, hunters, fishermen and camp- 
designed to retail for 98 cents each. ers. Called Loy Boy, it features a 
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Your Jobber atsts Bs 3 . 201—IDEAL rane? SPRAY GUN 


assures professional results at low 


cost. Sells for $6.95 and operates off 
FULLER money- making - 


a standard household tank or can- 
ister-type vacuum cleaner. Gun fea- 


specials like this wa — tures an air hood adjustment which 


controls both the flow and rate of 
spray.—Eastern L. & B. Supply, Inc 


RUBBER GRIP 
SCREWDRIVERS 


at homeowners’ prices! 

the newest addition to Fuller's famous 

SELF-SERVICE PROFIT MAKERS 
18 screwdrivers with unbreakable amber 
handles heavily coated with U. S. Rubber 
Co. top quality NEOPRENE for extra 
turning power, oil and water resistance, 
comfortable, blisterproof grip * CARDED 
* PREPRICED * DISPLAYED on a 2-tier 
stand-up hang-up metal rack, 3 each 
of cabinet and electrician parallel 
tips, mechanic and heavy duty key- 
stone tips, recessed points #1 and 
#2. Total Retail List $13.05. Dealer's 
Cost $8.70. A markup of 50% and 
you get the display rack FREE! 
Oe egen x4 r- 202 — REVERSIBLE SLIDING 
Fuller's other money-makers, too. : DOORS feature a newly designed 
. double track of sturdy, extruded alu- 


[| FULLER | TOOL COMPANY, INC. : rhinum and hangers that may be re- 


versed to fit on either %” or 13%” 











doors. Durable nylon wheels provide 
‘= waee Sinden ig ee — — kl Prat noiseless operotion. Come in 3’, 4’, 5’, 
. : “2 35 6’ and 8’ openings. — Macklanburg- 


P | Duncan Co. 
For Details Circle 6 on INQUIRY CARD 
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10-Cup Automatic Electric Coffee Maker 


TO RETAIL 
WITH FULL 


MARK-uUP 7 $995 


Nationally Advertised at *1@?* 


..AND A REAL *42°° vatue! 


Top-pulling promotion! And you promote without sacrificing mark-up! 
Brews 4 to 10 cups — piping-hot and delicious coffee every time. Selecto- 
Matic Flavor Selector produces just exactly the strength of coffee you 
set. Dripless spout is always clean. Heavy-duty thermostat operates only 
once in coffee-brewing cycle; cannot over-heat coffee! Built for years of 
service, ond fully Guaranteed, of course. 


% SELECTO-MATIC FLAVOR SELECTOR! % MEEPS COFFEE HOT... AUTOMATICALLY! 
% GLEAMING ALUMINUM... ALWAYS EASY 10 HANDLE! % COMPLETE WITH CORD SET! 


#1910 10-Cup Automatic Coffee-Maker is individually packed. Six per 
carton. Carton weighs 17 pounds. Write for discounts from sensational 
$9.95 price, and advertising allowances available to you! 





Makers of Electrical Housewares, Housekeeping Toys, Lanterns 


The METAL WARE CORP. 


TWO RIVERS, Wis. 








200 FIFTH AVENUE, NEW YORK « 
For Details Circle 38 on INQUIRY CARD 


MERCHANDISE MART, CHICAGO 


| Built-in BUY-appeal 
a : 








NE LONGER HANDLED 
GARDEN TOOLS... 
makes work easier... saves backs... 
RIGID CULTIVATOR 
WITH 
RE-INFORCED TINES 





No. 270. A garden tool designed for exceptionally hard work and 
one of the most popular of our garden line. Claws are polished 
with back part lacquered red. Polished hardwood handles and steel 
ferrule. Length of handle 10'/, inches red tipped. 

Weight per dozen, 6'/2 Ibs. Packed 1 dozen per box 





IDEAL 
! i 
my af NOW. .- restyled with eye-catching pre-priced ha 


; bags or labels to sell faster for you. 
No. 200. A very popular style of hand weeder. Back of steel blade | 
full polished and both edges well sharpened. Furnished with a 
handie 10'// inches long red tipped. 
Weight per dozen, 5% Ibs. 


Modern as Tomorrow this Kellogg 2-way 


pegboard display can be used on a counter — an excellent vehicle 
for displaying all household brushes, and your other related 


Packed 1 dozen in box. 
TRANSPLANTING HOE TROWEL 
FORGED STEEL 


No. 217A. Blade and shank hammer forged from one 
ece of steel. Front part of blade is finely polished. 
@ rear part and shank lacquered red. Largely used by 

ae for setting out cabbage plants, etc. Length of 
lade 7 inches with a handle io, inches long red tipped. 







cleaning aids as well — or as a wall display. Either way, 


it will pull in sales — and profits! 





FREE — with Assortment No. 4706. 


Brushes pocked assorted in popular home-decorator colors. 
Order from your wholesaler 


Kellogg @ Buushes 


KELLOGG BRUSH MFG. CO., Westfield, Mass. 


Weight per dozen, 11 Ibs. Packed '/2 dozen in box. 














GUARANTEED @ SINCE 1830 


WILLIAM JOHNSON INC. 


BRENNER AND KENT STREETS — NEWARK 3, N. J 
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171—REPAIR ANYTHING made of 
rubber and aluminum with Duro Plas- 
tic Rubber and Duro Plastic Alumi- 
num packed in tubes. Aluminum seals, 
solders and repairs in one application. 
Rubber chemically vulcanizes form- 
ing permanent bond. Package deal 
offer for $6.60.—Woodhill Chemical 
Co. 





172—NAILMASTER hammer ($3.39) 
is rim tempered for long life. Handle 
is permanently locked in the head. 
Neoprene grip cushions shock of 
heavy blows. Utility knife for cutting 
linoleum and blade offered for $1.09 
features new hook blade.—The Stan- 
ley Works 


173—OUTDOOR BROOM designed 
for use on patios, terraces, walks, car- 
ports and other outdoor surfaces is 
also ideal for garages and basements. 
Brush head is 14” wide and handle 
measures 54”. Regular $2.98 value 
specially priced at $2.49 retail.—Ox 
Fibre Brush Company 
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174A—PYREX COFFEE CARAFE 
AND WARMER features cast iron 
clock-motif candle holder mounted on 
three legs. An anodized aluminum 
screen in holder permits outdoor use 
in windy areas. Decorated with 22- 
karat gold rings. Special price is 
$4.98.—Corning Glass Works 





175—CHROMIUM-PLATED PULL is 
made of wrought steel. Can be ar- 
ranged in a variety of patterns. The 
pull is 414” overall with 234” centers. 
Sells for 29 cents. Other specials of- 
fered include cabinet catch (29 cents) 
and semi-concealed hinge (59 cents a 
pair).—Amerock Corp. 


hae ~ 
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176-—FOUR HANDY TOOLS include 
(1) 12” carpenter square, $1.49; (2) 
power bits from %” to 1”, $6.95; (3) 
and (4) 12”, 16-tooth hedge trimmer 
attachments. Former is’ universal 
that fits 4%” electric drill, and latter 
runs off “888” spindle, both $12.95.— 
Millers Falls Co. 


177—TM-4 DISPLAY introduces wash 
away paint remover. On back of dis- 
play card a sales message gives per- 
tinent information and instruction for 
use of TM-4 and when reversed may 
be used for all-year-round selling. 
Half-pint 89 cents, pint $1.49, quart 
$2.49.—TM-4 Company 
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178—SHEAR, PRUNER, HAMMER, 
all standard items are popular tools. 
Shear, $3.19, has 81.” blades; pruner, 
$1.79, is anvil type with coil spring 
for smooth action, and hammer, $3.33, 
has bell face head, tubular shaft and 
cushion grip.—True Temper Corpora- 
tion 


179—SPINNING-SUDSING car and 
home washer makes car washing a 
pleasure rather than a chore. Washer 
is packaged in a specialty designed 
shipper. When set up, this display 
will feature two car and home wash- 
ers completely assembled. Sells for 
$4.98.—Empire Brushes, Inc. 
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HARDWARE WEEK SPECIALS— | TAYLOR MADE CHAIN is 


ftape-measured 
and COlOr-coded 


te ok - 0-0 Ou Volol Sl a-ba— e Positive 





Measurements To l-sababalet-baleola 


180 STEAK KNIFE SET in gift box 
has Nu-Stag handle, chrome end caps, 
and are guaranteed to stay sharp 
forever. Blades are forged type stain- 
less Sheffield steel, full hollow ground 
with serrated edges. Sells for $4.88, 
cost to dealer $3.25.—Regent Shef- 
field, Ltd. 





Hi-TEST....... color coded BLUE 
MELOY cccces color coded ORANGE 


Taylor’s color-coding and tape-measuring help you and 
protect you three ways. Chain is color-coded for grade. 
Taylor’s famous brand name and the grade is clearly 
printed on each tape. Colored tapes are located at five-foot 
intervals. The obvious result is more satisfied customers, 





fewer costly mistakes in grade and length... faster sales 
. ss : 7” and more chain profits for you! 

181 CARDED, PRE-PRICED and 

packaged in display boxes are the in- 
sulated 64%.” long nose side cutting 
plier, $1.69, and tack puller, 39 cents. 
Plier has hand honed cutting edges 
and heat treated jaws. Puller has full 
beveled and rounded claw. — Fuller 
Tool Company, Inc. 


BBB, PROOF COIL packed 
in handy metal TAYPAILS 


TM Taypails with Color-coded and 
Tape-measured BBB and Proof 
Coil Chain are best sellers with 
jobbers and dealers everywhere. 
Stack easily for effective mass 
displays—hold approximately 100 
pounds of 3/16”, 1/4”, 5/16” or 
3/8” TM BBB or Proof Coil Chain. 





$e A 


Ace Haaowsee 
Wercone 


Advertised in Business Week, Stee/ and 
other leading business publications. 






Fa) \ 
M ‘ Contact your nearest jobber 
| Y \ 
A LOR ADE \ SS. G. TAYLOR CHAIN CO., INC 


A GREAT NAME IN \. Plants: Box 509, Hamn 


e 
SINCE 1873 
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“Elmer, this is ‘one million’ over 
here..." 
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LF&C Officials Retire 





Richard L. 
White 


Earle J. 
Van Buskirk 


Two executives of Landers, Frary & 
Clark announced their retirement 
from the company. They are Richard 
L. White, chairman of the board, and 
Earle J. Van Buskirk, vice president. 

White, however, will continue as a 
member of the board of directors. He 
had served as president of the com- 
pany from 1941 to 1952 when he be- 
came chairman of the board. 

Van Buskirk retirement follows 43 
years of service in various sales ¢a- 
pacities with the company starting as 
salesman in the cutlery division in 
1915. 


Silex 
Names 
Northern 
California 
Manager 


Charles E. 
Poetzl 


SAN FRANCISCO —Charles_ E. 
Poetzl was appointed Northern Cali- 
fornia district manager for The Silex 
Company, manufacturers of electric 
and non-electric housewares. Poetzl 
will supervise San Francisco, Oakland 
and surrounding areas. 

Poetz] was formerly associated 
with the James C. Anderson Com- 
pany, a manufacturers agency here. 
He has also had experience in the Bay 
Area at the E. W. Reynold Company 
and Hales Department Store. 
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Remington 
Announces 
Executive 
Changes 
In Sales 


Dewey Godfrey 


Dewey Godfrey, formerly vice presi- 
dent and director of sales, was ap- 
pointed vice president of sales for 
Remington Arms Company, Inc. Suc- 
ceeding him as director of sales is 
Gail Evans, previously assistant di- 
rector of sales. John D. Mitchell, the 
company’s other assistant director of 
sales, assumed the responsibilities 
formerly held by Evans. 


Lawn-Boy 
Appoints 
Western 
Manager 


Phillip C. 
Tennis 








PORTLAND, ORE.— Phillip  C. 
Tennis has been appointed Western 
regional sales manager for Lawn- 
Boy, rotary power mower firm, ac- 
cording to sales director Robert E. 
Schuler. 

Tennis will be responsible for sales 
in 16 Great Plains, Rocky Mountain 
and Pacific Coast states. 


Kimball Names Rep. 


SAN RAFAEL, Calif.—Arthur H. 
Collbran Company has been named 
representatives of the Kimball Manu- 
facturing Corporation line of water 
skis, battery boxes and bindings. Art 
Collbran will cover Northern Califor- 
nia, Nevada and Hawaii, while Fred 
Barg will cover Southern California 
and Arizona. 





J.D. Mitchell 


Godfrey was elected vice president 
and appointed director of sales in 
February, 1954, after having served 
as director of sales since 1949. 

Evans joined Remington in 1935 as 
an advertising assistant. He became 
assistant director of sales in Febru- 
ary, 1954. Mitchell joined Remington 
in 1939. He became advertising man- 
ager in 1947 and was appointed as- 
sistant director of sales in 1957. 


Gail Evans 


Pullman Clerk Honored 


PULLMAN, Wash.—A salesman at 
Lee Allen Hardware, Jack Owens, was 
honored at a recent luncheon of the 
Rotary Club here as the clerk-of-the- 
year. He received a plaque and a spe- 
cial gift from the club. 

He was selected because he played 
a large part in giving the city the im- 
pression of friendliness and considera- 
tion. He was selected by a vote of the 
local Rotary members. Owens, a na- 
tive of Pullman, was surprised at the 
selection, and stated that he uses no 
special approach other than to give 
quick and complete service, assuming 
that customers came into the store for 
specific reasons and did not want to 
wait too long for service. 


New S.M. for Rubber Co. 


Gerald P. McManus has been ap- 
pointed manager of tape sales of the 
Boston Woven Hose & Rubber Co., 
division of American Biltrite Rubber 
Co., Boston, Mass., and will be respon- 
sible for the development and market- 
ing of the company’s line of Boston 
and Bull Dog friction, rubber and 
plastic tapes. 
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Wellmade 
Appoints 
Sales 
Manager 





Charles W. 
Fender, Jr. 


a: 


OAKLAND, Calif. —Charles W. 
Fender, Jr., was appointed general 
sales manager of the Wellmade Metal 
Products Co. He was formerly with 
the Redwood Sales Company of San 
Francisco. 

Wellmade also announced that they 
will move their production facilities 
from Berkeley to a new location here 
at 860 81st Ave., which will consist of 
approximately 40,000 square feet of 
floor space located on 5.3 acres of 
land. Company plans aiso call for the 
merger of Belmont Engineering Com- 
pany, a wholly owned subsidiary, with 
Wellmade at the Oakland location. 





LF&C 
Vacuum, 
Hardware 
S.M. 
Named 


John A. 
Andrews 


John A. Andrews has been ap- 
pointed sales manager of the vacuum 
products and hardware division of 
Landers, Frary & Clark, it was an- 
nounced by Stanley G. Fisher, vice 
president and general sales manager 
of the company. 


Joins Mattel Staff 


LOS ANGELES— Dean Beaumont 
has joined the staff of Mattel as a 
field representative in the marketing 
division, it was announced by Herb 
Holland, sales manager. Beaumont 
was formerly sales manager for 
Western Washers, Inc. 
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WESTERNER SEES IMPROVED MANUFACTURING METHODS 


COVERALL POLYETHYLENE SHEETING, as it emerges from one of the 
extruders, is inspected by Orville Thompson (left), who represents Warp’s in 
five Western states, and John Warp, vice president of Warp Bros., Chicago. 
Warp Bros., manufacturers of window materials, Coverall, and other plastic 
products for the hardware and lumber trade, revealed many of the improve- 
ments made in the company’s plant during the last year at their annual sales 


meeting in December. 


Russell 
Erwin 
Northwest 
Rep. Named 





Clarence H. 
Scansen, Jr. 


i} 


PORTLAN D—Clarence H. Scansen, 
Jr., is the new Russell & Erwin sales 
representative in the Northwest ter- 
ritory, according to Edward H. Mc- 
Culloch, general sales manager. With 
headquarters here, Scansen’s territory 
will include Oregon, Idaho and Mon- 
tana. Prior to joining Russell & Er- 
win, Scansen served with a large 
Northwest hardware firm. 


Melnor Offers Products For 
“Gold Thumb" Gardeners 


Perhaps the latest entry into the 
luxury field are the deluxe lawn 
sprays offered by Melnor Industries, 
Inc., Brooklyn, New York. So much 
interest was shown in their 50th An- 
niversary 18K solid gold “Swingin’ 
Spray” that they are offering these 
sprayers to those persons who like the 
finest of everything. 

Completely gold, even to the bolts, 
the sprinkler which is being made on 
special order will retail for about 
$12,500.00 in solid gold. The gold 
plated model will sell for $2500.00. 
Either of these items could certainly 
be considered as jewelry on the lawn 
for those who prefer to be “Gold 
Thumbers” rather than “Green 
Thumbers.” 


O'Cedar 
Appoints 
Divisional 
Manager 


H. A. 
Hawkinson 





LOS ANGELES—H. A. Hawkinson 
has been appointed West Coast sales 
manager of the O’Cedar division of 
American-Marietta Company. Hawk- 
inson has been with O’Cedar since 
1925 and has been Los Angeles re- 
gional manager for several years. He 
will supervise sales activities in Cali- 
fornia, Oregon, Washington, Montana, 
Idaho and Utah. 


Housewares Club to Las Vegas 


LOS ANGELES—The Housewares 
Club of Southern California has or- 
ganized for their members what they 
term a “weekend spectacular”—a trip 
to Las Vegas on March 7-9. The 
chairman of the trip committee is 
Howard Zimmerman. The members 
will make the trip in a special car 
on Union Pacific’s “City of Las 
Vegas” and will stay at the Desert 
Inn. 


Warren Appoints S.M. 


Bill C. Salisbury, assistant sales 
manager since 1956 of the Warren 
Tool Corporation, has been named 
sales manager of the company. Salis- 
bury will maintain offices at the 
company’s home office in Warren, 
Ohio. 
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TWIN-PACK 


Snap Tite Bt 
cus DJ enon STOPPERS 


WESTRUCTIONS 
Raise top lever Ad 
just stopper to bottle 
by turning top lever to 
right to make larger, 
left to make smaller 
Press down top lever 














Bottle Stoppers 


SELL twice as fast! 
TWICE the profit! 


Here’s an old favorite, Snap-Tite the beverage bottle 
stopper that has been selling by the millions for years, now 
in a new sanitary twin-pack to give you twice the sales and 
double the profits. This colorful new package is being intro- 
duced in your area now! Ads in leading newspapers and 
magazines will alert your customers. Cash in by stocking 
and displaying the new Snap-Tite Twin-Pack .. . they’ll 
sell on sight! Ask your wholesaler to include some in your 
next order. They come packed two stoppers to a card, sealed 
in a sanitary bubble pack — one dozen cards to a carton. 


MOELLER MFG. CO., INC. ~<-_ Racine, Wisconsin 
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SANDVIK 


for a bigger cut... SELL ~ Sipe 


-. ® 
ii hd 8-8 Oe om 
a Saw & Too! Division 
So 1702 NEVINS RD., FAIR LAWN, N.J. 
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50 MILLION REVERE WARE 





GOLD - PLATED Revere two - quart 
sauce pan, the 50 millionth cooking 
utensil to come off the production line 
since 1939, is held by Paul L. Wake- 
field (right), sales manager for 
Revere housewares, while Harry J. 
McCormick, Jr., general sales man- 
ager, smiles at sales prospects for the 
next 50 million utensils. The gold- 
plated pan was featured at the Na- 
tional Housewares Show in Chicago 
in January. 


New Mid-West Hardware 
Show Started 


The Mid-West Hardware & House- 
wares Show will present its first ex- 
hibit and conference at Chicago’s 
Navy Pier on September 7-10. 

This new show is backed by the 
State Retail Hardware Associations 
of Illinois, Indiana, Michigan and 
Wisconsin. Although wholesalers will 
not exhibit merchandise, they will 
have conference booths in which they 
can explain their merchandising and 
service plans directly to retailers. 

William F. Ewert is operating man- 
ager of the Show at 1451 Merchandise 
Mart Plaza, Chicago 54, Illinois. 


New V.P. for Emenee 


Bill Marcus has been promoted to 
the newly created position of vice 
president in charge of sales for 
Emenee Industries, Inc., it was an- 
nounced by Herbert Merin, president. 
Marcus will supervise all phases of 
sales and promotion of Emenee’s 
musical toy line and co-ordinate ef- 
forts of regional salesmen. 


Master Appoints S.M. 


Ben Epstein has been appointed 
sales manager by the Master Manu- 
facturing Company, housewares man- 
ufacturer. Epstein was formerly sales 
manager of Regal Ware’s jobber 
sealer division and with Cory Corpo- 
ration more than 14 years. 
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Hamilton Promotes Pair 


eres) 





Dh 


Thomas R. Arthur F. 
Henderson Kimberley 
Thomas R. Henderson was named 


general manager of the Hamilton 
Manufacturing Corporation, it was 
announced by Clarence O. Hamilton, 
executive vice president. Henderson 
previously held the position of direc- 
tor of sales. 

Arthur F. Kimberley, Eastern sales 
manager, was named director of sales. 
He joined Hamilton in 1947 as a terri- 
tory salesman. 


Scott 
Names 
West 
Coast 
Manager 


Edward 
Schultz 


Edward Schultz has been appointed 
West Coast manager for O. M. Scott 
& Sons, Ohio lawn seed firm replac- 
ing Warren A. Post who was named 
manager, brands development. 

Schultz had been district sales man- 
ager in Southern California for 
Schenley Industries for five years be- 
fore joining Scott in 1956. The new 
West Coast manager will be in charge 
of Scotts in the Seven Western States. 


Mirro Offers Dealer Tie-In 


Mirro Aluminum Company, Mani- 
towoc. Wis., plans an extensive con- 
sumer magazine advertising program 
for the first half of 1958. Bright, full 
color banners are being offered to 
dealers so that they may tie-in with 
Mirro advertising in many of the 
nation’s leading magazines. Banners 
are printed on transparent acetate 
that adds sparkle and buy-appeal to 
the illustrated Mirro products. Each 
kit contains six banners with self- 
sticking ends for easy application. 


AMF Names General Manager 


Frank H. Cankar has been named 
general manager of American Ma- 
chine & Foundry Company’s AMF 
cycle division, Little Rock, Ark., ac- 
cording to Norman G. Wintermantel, 
president of AMF’s wheel goods di- 
vision. 
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Four Reps Named By Regina 

LOS ANGELES—James A. Scharfe, 
vice president of the Western divi- 
sion of The Regina Corporation here, 
resigned December 31, 1957. He 
started with the firm in 1922 as a 
salesman in the Brooklyn branch of- 
fice. He was sent to the Pacific Coast 
in 1926 to assist in establishing 
branch sales offices. He worked in 
various capacities in this area until 
February, 1939 when he was elected 
vice president in charge of the 11 
Western States. 

Four new sales’ representatives 
have been added to handle sales in 
this territory according to Myron T. 


Weaver, sales manager. 

k. L. Eckenrode & Associates, 
13753-A Burbank Boulevard, Van 
Nuys, California, will represent Re- 
gina in Los Angeles and Southern 
California. Northern California will 
be covered by Bud Newport & Associ- 
ates. with headquarters at 319 Tioga 
Court Palo Alto, California. 

Ron G. Marston, 18215 Linden Ave- 
nue, Seattle, Washington, will handle 
the States of Washington and Oregon. 
R. S. Bunker Company 1863 Wazee 
Street, Denver, Colorado, will cover 
Idaho, Utah, Montana, Wyoming, 
Colorado, New Mexico, Arizona, and 
El Paso, Texas. 

















Locks Rope 
Without 






Finger 
Pressure 
Unlocks it 


New Product! New Profits! 





eexAeroquip 
ROPELOCK 


Get extra sales by prominent display 





STRAPS tighten with a pull 
... release at the touch of 
a finger. No extra charge 
for attractive display rack 
when you order 60-strap 
assortment in 30”, 4’, 6’ 
and 9’ sizes. 








AEROQUIP WEBLOCK * 


of this “tell all” carton containing 
12 individually packaged ROPE- 
LOCKS. There are many uses for 
this ingenious device that secures 
loads up to 500 Ibs. with 46” manilla 
rope; up to 800 Ibs. with %.” nylon 
rope. Just pull the rope. Tension and 
cam lock it . . . no springs. Finger 
pressure unlocks it. Return the coupon 





below for complete information. 





ont 


ROPELOCK and WEBLOCK are Aeroquip Trademarks 





A DIVISION OF ui CORPORATION 
sey\eroquip 
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| HARDWARE SECTION « P.O. BOX 1071-M « PASADENA, CALIFORNIA HW-3) 
| Please send: Wholesaler [] Retailer [1] information about: ROPELOCK [] WEBLOCK 0 | 
| Name Title__ | 
| Company etiniaabaliagiael ai 
| Address > | 
| City _Ione State ee no 
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HOL-DEM 





MODEL 57 “Weed Stopper” 


Best Selling FENCER! 


* Clips weeds on contact 

Ends nuisance shorts 

2-Lamp signal system 
Guaranteed lightning protection 


“Saf-Tee” Chopper with circuit 
breaker 


1-Wire, any-soil stock control 
® 2-Tone finish, sheltered terminals 


| Company 


6 Models, battery or electric, from 


$13.95 





ASK YOUR JOBBER FOR A HOL-DEM 
WEED CLIPPING DEMONSTRATION, 
OR WRITE US FOR HIS NAME. 











Hol-Dem Electric Fencer Co. 


1344 Quincy Sireet N. E. 
Minneapolis 13, Minn. 
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$250,000 Plant Expansion in Redwoed City, Calif. 





DALEY DISPLAY FIXTURES new offices of the recently enlarged manu- 
facturing facilities (above) are part of the Redwood City, Calif., company’s 
$250,000 plant expansion program. The additions permit greatly increased 
production of Daley’s display fixtures, including adjustable shelving, islands, 


and other items. 


Forms 
Own 
Gas Rep 


Walter J. 
Villarreal 


REDWOOD CITY, 


Calif. — Walter 
Villarreal announced the formation of 
his own organization, the W. J. Villar- 
real Company, primarily to act as 
manufacturers representative for gas- 


















ACE 


Low-priced favor- 
ite. Lightweight. 
Handles sup roy 
full length of 

ft. capacity iva. 
Baked automotive 
finish, self-lubri- 
cating bearings, 
puncture-proof tire. 


LAWN SPRAYER 


Best controlled applica- 
tor for liquid fertiliz- 
ers, insecticides, weed 
killers. Tank holds 3 
gals. Produces approx. 
40” swath. Non-corro- 
sive pump. Baked auto- 
motive finish. 


5 sizes. 
' run 


LAWN and GARDEN CARTS @ 
2 ruggedly-built models. Low- Rounded edges 
priced Handi-Cart, shown, and prevent cutting 
Jackson Deluxe hold 4 cu. ft., & sod. Adjustable 
feature popular flat bottom, @ scrapers. 
baked automotive finish. t 
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* QUALITY PRODUCTS 
y 





OLDEST and LARGEST 
WHEELBARROW MAKER 
IN AMERICA 
§: Write for FREE Literature ; 


JACKSON MFG. CO, 
Harrisburg, Pa 


a LAWN ROLLERS 


Axles 
completely 
through high grade 
steel drums. 


AT HARDWARE STORES & GARDEN SUPPLY DEALERS 


JUMBO 


All steel, large ca- 
pacity (4 cu. ft.). 
Edge of press- 
form i 


tray, legs. Baked 
automotive finish. 
Pneumatic, semi- 
pneumatic or steel 
wheel. 









SPREADERS 


7 models, Many patented 
features. ‘‘Fertilizer 
Miser’ control. Non-flex 
“Slots-in-Hop- 
per” for spreading peat 
moss. Nylon bearings. 
Baked automotive finish. 


— me ae ee 
— = me ae 
=z 









2-in-1 SPREADER-CART 


Combination spreader and 4 
cu. ft. cart. Features strong 
legs, wood handie, 13 adjust- 
ments, baked automotive 
% finish, nylon bearings, “‘Slots- 
4 in- Hopper” for spreading 
& peat moss. 
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heating and gas-venting equipment. 

The firm will represent the Peerless 
Manufacturing Company, makers of 
gas heaters, and the Dura-Vent Cor- 
poration, manufacturers of gas-vent- 
ing systems The new company will 
confine its activities to California, 
Nevada and Hawaii. 


Three Western Dealers Are 
Finalists in Brand Name Award 


Out of 20 hardware stores compet- 
ing for top Brand Name retailing 
award for 1957 are three retailers 
from the West. Al Forgate Hardware, 
Newport Beach, Calif., Certificate of 
Distinction winner in last year’s com- 
petition is also competing again this 
year. He is being joined by Fortuna 
Hardware Company, Fortuna, Calif., 
and Krengle’s Hardware, Inc., Twin 
Falls, Idaho. 

The hardware Brand Name retailer 
of the year will be selected on April 
16 at a dinner honoring Retailers at 
the Waldorf-Astoria, New York. This 
is the highlight of Brand Names 
Week, April 13-20, the promotional 
event that will be celebrated by retail 
stores in all parts of the country, 
whether or not they are enrolled in 
the competition. The judging commit- 
tee is made up of 24 meeting execu- 
tives of the stores that won top hon- 
ors in the 1956 competition. First 
place winners are themselves ineli- 
gible to compete for five years. 


Gadget Show Opens April 17 


The Second Annual International 
Gadget Show slated to open at the 
New York Trade Show Building April 
17 and run through April 21, will be 
built around the concept of cross-ex- 
posure of products on display to man- 
ufacturers, jobbers, buyers and re- 
tailers in many different industries. 

Also announced was the formation 
of the Gadget Manufacturers Insti- 
tute, a group which will serve in an 
advisory capacity to the show man- 
agement and to exhibitors and in- 
ventors. 
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Withington 
Appoints 
Western 
Rep 


S. K. 
Von Stetten 





SAN FRANCISCO 
ten of Von Stetten Associates, has 
appointed representative for 
Withington in California, Arizona and 
Nevada. Withington manufactures ju- 
venile and adult sporting goods. 


F. A. Ernst Honored 


SEATTLE—In January, Fred A. 
Ernst, president of Ernst Hardware 
Co., large retail organization here, 
was honored by Northwestern Mutual 
Insurance Co. for a half century of 
service as a member of its board of 
directors. The firm’s chairman, Alfred 
tode, presented 50-year emblem to 
Ernst. 

The Ernst Hardware was estab- 
lished by Fred and his brother. Today 
the company operates 11 retail estab- 
lishments in this area. 


-§S. K. Von Stet- 


been 


THANKS, FRIENDS! 


TOKEN 
form of plaque is presented to Rich- 
ard Grannis (center), San Francisco 


OF APPRECIATION in 


Pot and Kettle Club president, and 
Ernest Happoldt (left), P&K chair- 
man of City of Hope’s Town Fair 
Committee, by San Francisco Munici- 
pal Judge Alvin E. Weinberger, 
Northwest regional chairman of City 
of Hope. The club is sponsoring the 
Town Fair’s housewares division 
March 14-17 in Scottish Rites Audito- 
rium with proceeds going to the free, 
non-sectarian hospital for patient 
treatment and research of tuberculo- 
sis, heart, cancer and leukemia. 
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INHERENT IN HARDWARE by R-W 





Quality is a much used word... often a much mis-used 
word. Products, of any type, have to be designed and 
manufactured to rigid standards to earn the “quality” 








label. In the heavy-duty hardware field, one brand has 
earned and retained the “quality” label for over 77 
years...Richards-Wilcox. This reputation has been 
earned only through R-W's years of ‘designed-for-the- 
job” engineering and rugged construction which assures 
that an inherent quality is ‘built-in’ to each piece of 
R-W hardware. This “quality” will 'pay-off” for you, 
too... yes, for steady turnover, top profits and complete 
customer satisfaction...... sell R-W hardware ..... the 
QUALITY LINE at the RIGHT PRICE. 


eer 


1035 HINGE 


The R-W line of hardware 
includes the following 
products: 

@ "LOCK-JOINT" Track and 
Hangers for doors of all 
sizes and weights. 

@ R-W Weatherproof Barn- 
door Track and Hangers. 


Latches, Hasps, Door 
Bolts, Flush Pulls, Door 
Handles, Stay Rollers, 
Binders and Floor Guides. 


Hinges in a broad assort- 
ment of types and sizes. 


Studding Sockets. 

















Complete hardware sets 
for sliding doors. 


Complete line of Fire Doors 
and Fire Door Hardware. 





Industrial Doors and 
Hardware of all types. 
423 HANGER STORMPROOF TRACK 


Electric Operators for all 
types of doors and gates 

.. whether they swing, 
slide or fold. 





UNDUSTRIAL 2 FIRE DOORS © 

DOOR HAROWARE | 
ELECTRIC OPERATORS 
Made fo cach other 


MANUFACTURING COMPANY 


; : "A HANGER FOR ANY DOOR THAT SLIDES” 
for complete information. 


Request Catalog No. 100-R. 









2323 W. Third Street 850 S. Van Ness Ave. 1160 Fairview No. 
Les Angeles 57, Calif. San Francisco 10, Calif. Seattle 9%, Washington 
Phone Dunkirk 8-6173 Phone Mission 8-6700 Phone Main 3650 
For Details Circle 35 on INQUIRY CARD 
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DESIGN BOOKLET issued by Ken- 
tile, Inc., is a full color brochure to 
aid consumers create their own floors. 
Contains 48 designs in Kentile solid 
vinyl, rubber, cork, vinyl asbestos and 
asphalt tile suitable for every room 
in the home. Included in the designs 
are herringbone and geometric pat- 
terns, ribbon borders, diamonds, 
stripes, squares, oblongs, stars, plaids 
and an infinite variety of styles and 
shapes. Design schemes can also be 
applied to offices, stores, commercial 
buildings, hotels, motels and public 
buildings, 

For Details Circle 211 on INQUIRY CARD 


GUMMED TAPE SEALING MA- 
CHINES, label moisteners, carton 
openers and safety knives plus other 
shipping and office room equipment 
are described in detail in stuffers and 
imprinted mailing pieces issued by 
Seal-O-Matic Dispenser Corp. and af- 
filiate Flash Manufacturing Co. 

For Details Circle 212 on INQUIRY CARD 


MONITOR LINE of pumps, water 
systems, hydrants, windmills and pit- 
less well equipment is covered in a 
catalog offered by the Baker Manu- 
facturing Company. Catalog gives 
prices and ordering information for 
more than 100 Monitor pitless va- 
rieties. 

For Details Circle 213 on INQUIRY CARD 


“PORCELAIN METALWARE DIS- 
COVERIES” by Ben Greenstein, pres- 
ident of the Daher Company, Inc., 
made on his “Discovery Tour” of 
Europe, are featured in a brochure is- 
sued by the company as an addition to 
their 1958 line. 

For Details Circle 214 on INQUIRY CARD 


“FIVE IS ALL YOU NEED” is the 
title of an eight-page brochure issued 
by True Temper who claim five ham- 
mers give you a complete line. Each 
of the five hammers are illustrated in 
color with specifications and prices. 

For Details Circle 215 on INQUIRY CARD 
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VIZUSELL MERCHANDISING 
SYSTEM details and practical appli- 
cations for store display are described 
in a brochure issued by L. A. Darling 
Company. The booklet graphically 
illustrates unlimited design possibili- 
ties of the Vizusell system of channels 
and brackets, its application to exist- 
ing walls, creation of self-supporting 
and supported wall sections, com- 
plete with the mechanics of actual in- 
stallation. Space is also devoted to 
individual merchandising units, in- 
cluding all-metal gondolas, uprights 
for wood gondolas and lowboys, and 
for over-counter build-ups. 

For Details Circle 216 on INQUIRY CARD 


DOORWARE THAT RADIATES 
CHARM for homes of distinction are 
described and illustrated in true color 
in 12-page brochure issued by Russ- 
win. Designed for every style of ar- 
chitecture, doorware includes polished 
brass finish, satin aluminum, chrome 
and bronze in a variety of shapes and 
sizes. 

For Details Circle 217 on INQUIRY CARD 


“WESTERN” GUARD RAIL, cata- 
log illustrating various uses of the 
guard rail in parking, and for protec- 
tive use, published by Consolidated 
Western Steel. The guard rails are of 
particular interest to retailers in 
parking lots and to protect corners 
and other areas. 

For Details Circle 218 on INQUIRY CARD 


SANITARY HOSE CLAMPS, in- 
cluding both the quick coupler and the 
toggle latch, are described in a four- 
page catalog folder issued by Aero- 
quip Corporation. Includes engineer- 
ing and ordering information, speci- 
fications and suggested applications. 

For Details Circle 219 on INQUIRY CARD 


AEROQUIP ROPELOCK, catalog 
page, issued by General Logistics. 
This catalog page shows many uses 
for the ropelock and how it works. 

For Details Circle 220 on INQUIRY CARD 


UNIVERSAL FLAGMASTER, an 
all-Stainless steel, corrosion resistant 
“flag” attached to a stainless steel 
strap for fastening to pipes, light 
stands, poles or machinery for fast 
identification purposes. It is reusable 
and fully adjustable within the diame- 
ter range ordered. Four-page folder 
gives engineering and ordering infor- 
mation. 

For Details Circle 221 on INQUIRY CARD 


LAFAYETTE CATALOG of lawn 
sprinklers and garden accessories in- 
cludes the Lafayette Brass Manufac- 
turing Company’s complete line for 
1958. Included in 28 pages are lawn 
sprinklers, hose nozzles, snap-attach 
hose connections, brass hose nipples, 
hose washer kits, plastic hose repair 
menders, etc., all illustrated and de- 
scribed. 

For Details Circle 222 on INQUIRY CARD 


VINYL ASBESTOS catalog issued 
by Kentile, Inc., in full color presents 
contemporary family room including 
kitchen and dining area with Kentile 
viny! asbestos installations of Random 
Mocha Tones and Random Gray 
Tones. Catalog reveals other viny! 
asbestos installations in full color. 
Literature is designed as promotion 
and sales aid. 

For Details Circle 223 on INQUIRY CARD 


COATED ABRASIVES for the 
home and workshop is the subject of 
this eight-page descriptive catalog in 
folder cover which gives specifications 
and prices of Armour coated abrasive 
products for sanding, polishing and 
refinishing. Issued by Armour and 
Company. 

For Details Circle 224 on INQUIRY CARD 


POLLY FLEX HOUSEWARES 
eight-page multi-colored catalog is- 
sued by Republic Molding Corporation 
describes and illustrates the complete 
line of polyethylene for the home. 
Items illustrated are tumblers, decan- 
ters, wastebaskets, flexible pails, ham- 
pers and food storage containers. 

For Details Circle 225 on INQUIRY CARD 
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Westerner 
Becomes 
Borden 
Resinite 
Manager 


James A. 
Wold 


James A. Wold has been named 
general manager of the Borden Chem- 
ical Company’s Resinite department 
succeeding Grant C. Ehrlich. 

Wold will continue as general man- 
ager for the consumer products divi- 
sion which he has headed since it 
was created by the company last 
year. He joined Borden’s in 1954 at 
Seattle as administrative assistant 
for West Coast chemical operations. 


Hirte Starts Rep Firm 
PORTLAND—Frank H. Hirte has 


established a manufacturers’ repre- 
sentative firm here. He will represent 
manufacturers’ of building hardware 
and building specialities in Oregon, 
Washington, Northern half of Idaho, 
and British Columbia, Canada. 

Hirte, 12 years with Marshall-Wells 
Company, was formerly merchandise 
manager of this firm’s major appli- 
ance division, Spokane, Washington. 
He was transferred later to Portland 
and placed in charge of the major 
appliance division for the Portland- 
Seattle branch of Marshall-Wells. 
Subsequently he became Northwest 
District manager for Paul H. Rice 
Company, West Coast Factory repre- 
sentatives for Preway Incorporated. 

The new firm has been appointed 
exclusive representatives in the 
Northwest for: Beauty-Vent Alumi- 
num Awning Company, Flexrock 
Company, and Triangle Metal Prod- 
ucts. 


Trewax Expands Plant 

CULVER CITY, Calif. — Trewax 
Company, manufacturers of Trewax 
floor waxes, expanded their main 
plant here with the addition of 8000 
square feet to the former structure 
which occupied 12,000 square feet. An- 
other manufacturing facility is main- 
tained by Trewax in Harbor City, 
Calif. 


Wooster Opens New Post 


Guilford G. Johnson, who has 
headed all advertising activities of 
the Wooster Rubber Company for the 
last nine years, was named general 
merchandising manager, a newly 
created position, it was announced by 
James R. Caldwell, president. 


Next Month . . . Spring Time is Gift Time— 
A 6-week promotion 
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‘“‘NOZZLE-PAC”’ 


Something really new in merchandising! 
Nothing else like it! Compact display 
package contains two dozen Sherman 
Nozzles — six each in four different 
price ranges. Gives you a wide variety 
at very low cost. Clever cartoon on 
display promotes sales — colorful, 
bright! A Best Seller for 58! 


CONTENTS: 


WRITE FOR 6 — No. 159 Lever Lock Sprays 
CATALOG H-SS 6 — No. 155 Gold Label Nozzles 
6 — No. 161 Diamond Nozzles 
6 — No. 165 New Jet Nozzies 


SHE ik M r N Ask vour s0BBER FoR DETAILS! 


GOLD LABEL NOZZLE 


World’s Finest! Exclusive leak-proof “Non-Rising Stem” 
construction. Cuts “packing bind” — eliminates wear. Heavy 
solid brass. Fully adjustable, fine mist to full stream. 


One hand, one motion control. Select spray and lock with 


, red button lever. Full range adjustment — fine mist to full 
/ stream. Sturdy — handsome! Ideal for car washing, spray- 


ing flower beds, etc. Instant shut-off. 


x. LEVER-LOCK SPRAY 
ny 


NEW “JET” NOZZLE 


New Advanced Design solid brass nozzle at a budget price! 
Full range adjustment. O-Ring seal prevents leaking. Avail- 
able on “Vu-Pac” card for rack or counter display. 





H. B. SHERMAN MANUFACTURING CO., Battle Creek, Michigan 
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mble yOur Own 


— Th ONE 


Pico Rivera, 
Calif. 


Self-service Gondolas sell more merchandise... 


floor space. Do your own assembly in just one hour.. 
no special tools or skills. Unit comes complete with easy-to- 


follow instructions—all you supply is shelving. 


Complete 


Shure Sell Gondola 


Includes 7 sturdy perforated board 
shelves with hardwood ends and 
polished aluminum price strips. 
Shelves automatically lock on brackets 
..can be instantly removed. 


Price it...describe it...sell it.. 


Reeve card holders are available in 
7 different styles for window, counter and 
display card use. Attractive bright chrome 
finish ...a size for every need. Full details 
in new Reeve catalog. 


.with 
REEVE ShureSell card holders 


$122 

(5 or more, $114.00 ea.) 

F.0.B. Pico Rivera, Calif. 
Glass Bins Available 


50 


e All-steel construction for heavy loads 


© 50 sq. ft. of sales space in 18 sq. ft. 
of floor space 


@ 34” wide x 72” long x 48” high 


@ Low initial cost... pays for itself many 
times over in fast, self-service sales 


of high-profit items 


.occupy far less 
- requires 


FREE! STORE EQUIPMENT CATALOG 


Every type of display item needed in the modern store — from 
pricing systems to complete display units—fully described and illustrated. 
Packed with invaluable information on display assembly and 


modern store engineering. Send for it today. 


aaa COMPANY MANUFACTURERS and DISTRIBUTORS 


MAIN OFFICE and PLANT: 9249 East Bermudez St., Pico Rivera, Calif., OXford 2-3725 





@ Includes base frame and double standards 


@ Shelf brackets adjustable at 
1-inch intervals 







REEVE products also available in: San Diego, Oakland, San Francisco, Portland, Seattle, Phoenix, 
San Antonio, Minneapolis 
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NEWS 


Architect 
Speaks At 
Gift Show 
Breakfast 


Edward H. 
Fickett 





LOS ANGELES—Edward H. Fick- 
ett, A.I.A., a leading architect from 
the West, told about 1000 buyers, 
merchandise managers and manufac- 
turers at the 46th California Gift 
Show Buyers’ Breakfast on January 
21 at the Biltmore Bow!, how trends 
in architecture can be used to build 
sales in giftwares and home accesso- 
ries. 

His topic was “Living Trends Shape 
Selling Trends.” As a a yo of 
30,000 homes in the West, he has re- 
ceived 11 awards from set a build- 
ing and professional associations. Hal 
Peary, the Great Gildersleeve of radio 
and motion picture fame, acted as 
Master of Ceremonies. Jim Wilkins 
(China & Glass Buyer, May Co.) was 
Chairman of the Gift Show Commit- 
tee. 

Almost 600 exhibitors showed their 
newest giftware items at the show 
in the four Los Angeles locations: 
Biltmore and Ambassador Hotels, 
Merchandise Mart and Brack Shops 
Building. 

Dates for the Fall market of the 
California Gift Show are set for 
July 20-25. 


Boyle-Midway Appointments 





Theodore Olsen Bastien 


Jerry 


LOS ANGELES — Two new sales 
and service regions have been formed 
by Boyle-Midway with territories to 
be known as the South Pacific Region 
and the North Pacific Region. 

Jerry Bastien, appointed sales man- 
ager of the South Pacific Region with 
headquarters here, will cover South- 
ern California, Arizona and Southern 
Nevada. 

Theodore Olsen in the San Fran- 
cisco office will head up the newly 
created post of sales manager for 
the North Pacific Region, with re- 
sponsibilities for sales in Northern 
California, Oregon, Washington, Mon- 
tana, Idaho, Northern Nevada and 
Utah. 
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For steam, hot or cold 
water, oil, gas and 
compounds. 





DESIGNED for rugged service. 200 
pounds pressure. These valves can’t 
stick. They are also available with 
rubber poppets for use with air or 
cold water. Operation is noiseless. 

Very sensitive in operation. Work in 
any position. Made in seven sizes. We 
will design special Check Valves. 
Write today for Bulletin 1002, or telephone 

James Tannehille, Harrison 3313 today. 


STRATAFLO PRODUCTS, INC, 
Fort Wayne, Indiana 
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Another specia from WILSHIRES 
RED TAG prononon/ 
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7-PC. BRASS ENSEMBLE 
stake about Wilshire’s extra-special 
“RED TAG PACKAGES” 
Complete with Ad Mats! 
Write tor exciting 12-page 
RED TAG CATALOG with the 
hottest values ever offered! 
MFG. CO. 
4865 SAN FERNANDO ROAD WEST » LOS ANGELES 39, CALIFORNIA 
For Details Circle 52 on INQUIRY CARD 
MARCH 1958 


eT ot 


Bushman 
Bow Saws 
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Cut yourself in on some extra profits 
— sell and feature this BIG nationally 
advertised line of Gensco Bushman 
bow saws and blades. Sell the new wing 
nut blade tension feature that makes 
blade changing easier. 

Eleven top quality, well balanced bow 
saws, seven fast cutting patented biades 
— each a business builder. Begin today 
to profit with this Gensco line . . . call 


your jobber! 






: Largest, Hi-Profit Line of 

: Bow Saws and 

“7 Blades Anywhere 
* 
















Nationally advertised in... POPULAR 
MECHANICS—FAMILY HANDYMAN 
—HOME CRAFTSMAN 










GENSCO TOOLS 


a division of GENERAL STEEL WAREHOUSE COMPANY, INC. 


1808 NORTH KOSTNER AVENUE + CHICAGO 39, ILLINOIS 
For Details Circle 53 on INQUIRY CARD 
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Fishing Without A License 


BANG! BANG! BANG! My 
journalism professor at the Uni- 
versity of Minnesota used to say 
that every article should start 
off with a bang to catch the 
reader’s attention, and being a 
stickler for good advice well im- 
parted, I absorbed this lesson 
to the letter. 

This, of course, has nothing 
to do with the subject of fishing 
without a license, being only a 
sneaky device to get you to 
black out Smoky Gun on the 
TV screen, send the children to 
bed, show your wife by the blank 
look on your face that there’s 
nothing you wish to discuss with 
her for the rest of the evening 
and—keep reading. 

If a few months after you 
have read this article, you have, 
as a result, made heaps of money 
in your sporting goods depart- 
ment, send me a letter (money 
is better) and we’ll both be hap- 
pier for the effort expended. 

If you are already an agent 
selling fishing licenses for your 
state, turn Smoky Gun back on, 
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wake up the children, and spark 
the conversation with your wife 
with a guaranteed-result-produc- 
ing remark like—‘‘Dear, did you 
hear about the big dress sale 
going on downtown?” 

If you sell sporting goods in 
your hardware store but don’t 
sell fishing licenses—keep read- 
ing. 

Oh dear! it just occurred to 


me that you may be thinking 
that I’m going to tell you how 
you can coin profits from the 
sale of fishing licenses. This isn’t 
exactly true, the answer being 
yes and no. No, if you count the 
sales commission which runs 
about five percent in most states. 
Yes, if you count the opportunity 
you will have to sell your mer- 
chandise that you may otherwise 





OBVIOUSLY, THE LADY HAD SOMETHING BETTER IN MIND 


One day, not too long ago, a woman called the fish and game department 
office in your area and wanted to know if she could buy a fishing license there. 
She was told that the office was not authorized to issue licenses, but that 
several hardware stores in the area would be happy to sell her a fishing license. 


Obviously with something better in mind, she wanted to know if licenses 
were available at the county courthouse, or maybe the city hall. Again she was 
told no, but if she would give her address, a hardware dealer in her neigh- 
borhood would be suggested, so that she could get the license with a minimum 
of travel. This idea, too, was unsatisfactory. 


She then admitted she had tried several hardware stores, but found their 
prices rather high and had decided to shop around a bit before buying her 


license. 





HARDWARE WORLD 














not have had. 

A conservative estimate is 
that one out of every five per- 
sons in your area buys a fishing 
license. A study of a represen- 
tative city with a population of 
slightly under 10,000 disclosed 
that there were six agents fran- 
chised by the state to sell li- 
censes, of which three were 
hardware stores, two were sport- 
ing goods stores and the other 


a combination auto supply, 
sporting goods and appliance 
store. 


With one person out of five 
buying a license prior to and 
during the fishing season, a to- 
tal of 2000 licenses were sold 
averaging 333 sales per store. 
This tes you that the salesman 
in the sporting goods depart- 
ment had 333 opportunities to 
sell fishing tackle to persons who 
apparently were going fishing. 

This face-to-face contact with 
333 prospective consumers of 
fishing gear is a situation your 





3053 FISHERMEN 
ARRESTED IN 1957 
IN CALIFORNIA 


SACRAMENTO, Calif. — “Fish- 


ing without a license” once again 
topped the list of violations in 1957 
setting new records for California, 
it was reported today by the De- 
partment of Fish and Game. A 


total of 3053 fishermen were ar- 
rested for fishing without a li- 
cense as compared to 2238 in the 
previous year. 


The rise in arrests was attrib- 
uted to a steadily increasing num- 
ber of anglers as California’s pop- 
ulation expands and to stepped-up 
law enforcement through the addi- 
tion of more wardens. 

Don’t become a statistic in 1958. 


Get your fishing license at 


HARDWARE STORE 











TOOT YOUR HORN when you get 
your franchise to sell fishing licenses 
in your community by advertising in 
your local newspaper. The above sim- 
ulated news story type ad is a sug- 
gestion you might employ to ad- 
vantage. 
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sporting goods department can- 
not afford to ignore, but does, 
if you don’t sell fishing licenses. 

No doubt, some of the persons 
who will come into your store 
to buy licenses may be regular 
customers. But you had better 
consider what could happen to 
your regular fishing customers 
if you don’t handle licenses. You 
are forcing them to go to your 
competitor and risking losing a 
sale or, worse, losing the cus- 
tomer altogether. 

Look at it another way. Every 
fisherman who comes into your 
store for the first time can be 
developed into a regular cus- 
tomer. If only one out of every 
five new faces are cultivated you 
have a new market for your 
goods. The average fisherman, 
according to national surveys, 
makes about five trips a year to 
the tackle counter to replace sup- 
plies or purchase new equipment. 

Applying simple arithmetic we 
come up with this abe formula: 
a+b * ec = X number of sales 
a. 1 out of 5 new faces = 1 new 

customer 
b. 1 new customer = 5 buying 

trips to your store 
c. 5 buying trips to your store 
* number of new customers 
X number of sales 


If you’re a cynic who has 
crawled into a shell for immun- 
ity against any and every “here’s 
how” in 100 words or less dis- 
course, you probably are now 
saying — “That’s well and fine 
but there must be a catch to 
this like having to donate huge 
sums to the party fund annually 
to become eligible for a fishing 
license franchise from the state. 

Here’s all you have to do: 

1. Write your nearest state 


fish and game department office 
asking for an application to be- 
come a license agent. 

2. You must prepare a finan- 
cial statement showing that your 
assets are $5000 over liability. 

3. Fill out a bonding question- 
naire which will be mailed to 
you with your application. The 
state pays for the bond. 

There is no limit to the num- 
ber of agents in an area other 
than meeting the above require- 
ments. Most states have similar 
requirements, but since there 
are minor differences from state 
to state, you can get exact pro- 
cedure details from the office in 
your state. 

Commissions take care of the 
overhead of a license agent and 
run approximately five percent 
of the price of the license. 

The day you receive your fran- 
chise to sell licenses you are now 
in a better position to exploit 
your advantage in your com- 
munity through advertising. 

If you run ads in your local 
newspaper make an announce- 
ment that you have become a 
license agent for your area and 
are offering this as a service to 
all fishermen in the community. 
Check with the local chamber of 
commerce and travel agencies 
for free literature and maps that 
you can give to your customers 
describing the best places to go 
fishing and how to get there. 
If you want to go all out, offer 
a small free gift to everyone who 
visits your store while getting 
his license. 

When my professor said open 
every article with a bang he also 
stressed the importance of end- 
ing a story with a bang, so here 
goes—BANG! 


SPORTS SHORTS 


Art Wire Sales Reps 

Appointment of two sales repre- 
sentatives to handle the firm’s Luxon, 
Kabel and Kelux brands of terminal 
fishing tackle throughout the West- 
edn United States, British Columbia 
and the Hawaiian Islands, has been 
announced by Art Wire and Stamp- 
ing Co., Newark, N. J. 


Gillard-Sneyd Co., Seattle, Wash., 
will represent Art Wire in Washing- 
ton, Oregon, Idaho, Montana, Wyo- 
ming and British Columbia, while 
McCune-Phillips, San Francisco, has 
been assigned California, Nevada, 
Utah, Colorado, Arizona, New Mex- 
ico, El Paso, Texas and the Hawaiian 
Islands. 
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Use Inquiry Postcard for Further Information About SPORTS NEW PRODUCTS 








256—PORT - A- PADDLE collapses 
from 4’ 3” to only 29” for storage out 
of the way. Made of waterproof ma- 
terials, blade is of marine grade 1,” 
plywood over 6” wide. Handle fittings 
and fastenings are all aluminum and 
weighs only 2! pounds. Sells for 
$12.50.—Boat Names Company 





257—“THE COMMANDO?” is a light- 
weight dry-cell lamp that can be seen 
for ¥% mile and features stainless 
steel construction not affected by 
fresh or salt water. Weighs only 67 
ounces. Has adjustable focus, lens 
guard, leather handle and non-scratch 
lens.—Koehler Manufacturing Com- 
pany 
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258—FLOATER SPIN TAPER for fly 
fishing with spinning tackle is an ad- 
dition to Gudebrod’s Hi-Spot fishing 
lines. Amber color, the Hi-Spot 
Floater Spin Taper comes in 20-foot 
coils. Features metal no-knot eyelets 
at both ends for quick attachment.— 
Gudebrod Bros. Silk Co. 
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259—CROQUET SET features golf- 
cart-type racks with larger tires and 
rubber-tipped handles for easier han- 
dling. Beaded mallet heads and ball- 
beaded handle grips. All 8” and 9” 
sets equipped with plastic-coated, au- 
tomatic arches.—South Bend Toy 
Manufacturing Company 


260—ANDEROL LUBRI-KIT is a 
synthetic lubricant guaranteed to pro- 
tect sportsmen’s guns 10 times longer 
than oil or grease. Used by U.S. Air 
Force during Korean war to restore 
action of guns of jet planes stalled by 
intense Siberian cold.—Lehigh Chemi- 
cal Company 





261—CROSS SECTION OF MODEL 55 Winchester 22 rifle illustrates fea- 
tures of its design. Designed for simplicity of operation and safe handling. 
Gun can be used by either right or left-handed persons since rifle is loaded 
through the top of chamber.—Olin Mathieson Chemical Corporation 
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262—REPEATING PELLET RIFLE features Swing-Feed Loading and Tru- 
Flyte Barrel. Swing-Feed automatically loads pellets from a spill-proof maga- 
zine into chamber as you slide the bolt. Load indicator pops out when cham- 
ber is loaded. Shoots ten .22 caliber pellets without reloading.—Crossman 
Arms, Inc. 








263—LIGHTWEIGHT .22 CALIBER SLIDE ACTION RIFLE weighs only four 
pounds. Action is fast and positive, with short stroke operation ideal for 
plinking or getting off fast, clean shots at hard-to-hit game. Positive single 
loading through the ejection port.—Remington Arms Company, Inc. 
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BRIDGEPORT, 


Remington Dealer Letter 


#tG.U 5 pat.orf 





Sales depend on salespeople, and... 





RETAIL SALES ARE STRENGTHENED 
BY UNIQUE STUDY COURSE! 


Nearly 5,000 retail store managers, owners and sales- 
people have enrolled in NRHA’s “Advanced Course 
in Hardware Retailing” since March, 1957. Espe- 
cially prepared for irba hardware store personnel, this 
at-home correspondence course concentrates better 
management practices and proven sales techniques into 
a textbook form easily digestible by the mewcomer 
or old-time hardwareman. 


If someone in your store has not yet enrolled in the 


Advanced Course in Hardware Retailing, he may do 
so simply by filling in and mailing the coupon below. 





THIS EMBLEM ... 


is proudly displayed by Remington 
Arms Company, Inc., to remind irba 
dealers of the sales training oppor- 
tunities available through 
NRHA’s “Advanced Course in Hardware 


Retailing.” 





HERE'S WHAT 
IT COSTS: 


$20.00 
35.00 


Retail Store Employee 
Wholesaler Salesman 


Mail this coupon to: 


National Retail Hardware Association 
964 N. Pennsylvania St. 
Indianapolis 4, Indiana 











ea ae 


University approved, edited by NRHA’s Research and 
Education department, ACHR provides the informa- 
tion needed by the salesperson in day-to-day customer 
relations. ACHR is practical study—not theoretical— 
gives knowledge that can be applied on the sales floor 
today! Ideas for effective merchandising, display, ad- 
vertising and personal selling are based on proven 
experience. Remington Arms Company, Inc., is one 
of 25 sponsoring manufacturers who have helped to 
build this important training program from the begin- 
ning. We believe it will pay off in increased dealer 
sales and greater dealer profit . . . as it helps hundreds 
of irba salespeople improve their salesmanship. 








We are an industry Sponsor 


fnrha, Advanced Course in 


Hardware Retailing 


Send me application form for enrollment in 
NRHA’s “Advanced Course in Hardware Re- 








tailing.” 

Name.............. else oisassitsniisonseacae’ {| eneeenneeee 

Fe icasticsicesenenstisentcaspnaanmeisiaanntian CR i csectiiatstcnconccnition 
City a State 





Association Member 
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SPORTS 


PROMOTION OF THE MONTH 





Fishing 
Time 


Schedule: April 5-18 


OBJECTIVE—Fishing season is the time to 
discard old, worn equipment and replace it with 
new gear, supplement present equipment with new 
merchandise and check to see that one has every- 
thing necessary to prevent “the big one from 
getting away.” This campaign should also aim 
to stimulate new interest in fishing through the 
display of the latest fishing tackle and supplies 
as well as fan the flame of the “itch to go fishing” 
in experienced fishermen (women too). 


WINDOW—With the exception of a stimulated 
pond and grass, and a rectangular sign attached 
to a two by four, the props in this window consists 
of the merchandise you wish to sell. Cut from 
a roll of aluminum foil a piece 36 inches or larger. 
Lay flat with mirror-like surface side up in the 
center or slightly to one side of the floor base of 
the window area. Sprinkle or cover entire floor 
area with imitation grass leaving an oval portion 
of the aluminum foil uncovered to simulate a 
pond. To the rear of the pond erect a two by 
four wooden post and attach a rectangular poster- 
board about 24” x 18”. Print in freehand on the 
posterboard — NO FISHING ALLOWED — and 
then lightly in red crayon draw two lines through 
the word NO. You’re ready to display your mer- 
chandise. Set in an upright position with about 
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a 15 degree list toward the pond at least six rods 
with reels. Take the end of each line and draw 
it through the foil and secure it. Then with your 
fingers create a ripple around the area where the 
line goes through the foil by gently bunching the 
foil being careful not to tear a hole. Alongside 
each rod place a different creel, some open and 
some shut, several tackle boxes, landing nets, an 
assortment of flies, hooks, sinkers and other 
tackle. If you wish you can mount a blue 45 de- 
gree spotlight in the upper corner of your window 
and project the beam on the pond. You can also 
attach price tags to each of the larger or all of 
the merchandise in your display. To create an 
even greater illusion of an outdoor scene you can 
“plant” shrubs in the background. 





ADVERTISING — Supplement your window 
promotion with newspaper or radio advertising 
calling attention to the opening of the fishing 
season in your area. Insert catch slogans like— 
“Don’t Go Wishing—Go Fishing” and emphasize 
in your copy that “The Best Place to Fish for 
Tackle is at Hardware Store.” Dis- 
play in your ads equipment which you are featur- 
ing in your window. Let your readers or listeners 
know that your store is fishing gear headquarters 
in your area. 
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SPORTS LITERATURE 


THOUSANDS OF ITEMS for fish- 
ing pleasure are covered in the 48th 
edition of Horrocks-Ibbotson Co. 68- 
page catalog. Every item in the H-I 
line is itemized for every kind of fish- 
ing including tubular and solid glass, 
bamboo and steel rods; fly, casting, 
spin and saltwater reels; nylon, 
linen and cotton lines; artificial baits, 
spoons, spinners, flies and _ lures; 
floats, leaders, sinkers, hooks, nets 
and landing bows, and a complete 
line of accessories. 

For Details Circle 276 on INQUIRY CARD 


COLOR BROCHURE describing 
point-of-purchase display which sells 
fishing line automatically is covered 
in this four-page literature issued by 
Western Fishing Line Company. Also 
described are the various combina- 
tions of fishing lines possible in the 
new fishing line department and three 
revolving automatic dispensers which 
take up less than one square foot of 
counter space. 

For Details Circle 277 on INQUIRY CARD 


WATER SPORTS EQUIPMENT 
is included in Betts Mfg. Co. fishing 
and rod catalog. The new line in- 
cludes water skis of all types, aqua 
planes, tow ropes, and all necessary 
accessories. Glass and steel telescopic 
rods, telescopic landing nets, and a 
competitively priced basketball back- 
board are also listed in the catalog. 

For Details Circle 278 on INQUIRY CARD 


CROQUET, “THE FAMILY GAME” 
is the subject of a catalog sheet issued 
by South Bend Toy Mfg. Co. describ- 
ing and illustrating croquet equip- 
ment. Features of 11 sets are describ- 
ed in detail. 

For Details Circle 279 on INQUIRY CARD 


DEALER PROGRAM by D. P. 
Bushnell & Co., Inc., includes an 18- 
point program is described in colorful 
catalog sheets. Highlights of the plan 
include dealer-direct sales and service, 
same day processing of all orders, and 


complete instrument repair service. 
Also included is a dealer discount 
schedule covering Bushnell optical 
goods. 


For Details Circle 280 on INQUIRY CARD 


“SHOTGUN SPORTS” is the title 
of this 24-page booklet which covers 
the why, when, where and how of clay 
target shooting issued by Sporting 
Arms and Ammunition Manufactur- 
ers’ Institute. Includes such topics as 
the fundamentals of shotgun shooting, 
hand-trap shooting and games, etc. 

For Details Circle 281 on INQUIRY CARD 


AMERICAN TACKLE CATALOG, 
a 48-page illustrated book features a 
wide selection of products including 
161 rods, 62 reels, all types of fishing 
line, tackle box, extensive list of Al 
Foss lures and artificial baits, as well 
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as True Temper belt axes and ice 
chisels. 
For Details Circle 282 on INQUIRY CARD 


ARKANSAS TRAVELER ALUMI- 
NUM BOATS are described in a 20- 
page booklet issued by 
Manufacturing Company. Five mod- 
els are illustrated with specifications 


Southwest | 


of each. Also included is a list of 


accessories. 
For Details Circle 283 on INQUIRY CARD 





» FISHING EQUIPMENT 
— and reel in more profits! 
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WESTERN FISHING LINE cata- 
log features a wide assortment of 
Western Fishing Lines including the 
“W-40” line, Miller Hollow fly lines, 
Magi Braid lines, Sensation, Ranger, 
and others. Catalog illustrates all 
kinds of lines from gossamer mono- 
filaments to new heavyweight fly lines 
and information on the free Western 
“Fishing Line Department.” 
For Details Circle 286 on INQUIRY CARD 
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You can’t sell a pilfered item. The 
owner of MacKillop’s Hardware Store 
in San Francisco realized this and did 
a good job of frustrating a pilferer 
some time ago. The chap started to 
walk out of the store with a portable 
electric saw hidden under his arm. He 
got as far as the door and was sud- 
denly jerked back. The saw had been 
tied to a counter with a long cord. 


Next Month . . . Spring Time is Gift Time— 
A 6-week promotion. 





Old Pal Fishing Equipment, long the 
favorite of fishermen, is now more pop- 
ular than ever. 

Old Pal’s new, two-color design adds 
new sales appeal that’s sure to attract 
more customers .. . sure to mean 
greater profits for you. 

Old Pal equipment is engineered for 
convenient use and years of service. 

Old Pal’s new items create new inter- 
est. You'll capture an even greater 
share of the fishing equipment market 
with the all-new a exciting items 
now added to the Old Pal line. 


New! 
Wade-R-Floater 
No. 14G4. Designed to give 


fishermen a wider range of 
uses than heretofore pos- 
sible. Floating (plastic ring). 
Galvanized: one-piece; 
round, 66” adjustable shoul- 
der strap. 4-qt. 


capacity. 











New! 
Elevator Bucket 


No. 20G10EL. Special ele- 
vator device permits lifting 
minnows or any hard-to- 
handle live bait to top of 
bucket without getting hands 
wet. One-piece; removable 
lid. 10-qt. capacity. Also float- 
ing model (No. 24G10EL). 


New! 
Plastic Spin Kit 
No. 370. Exclusive design 


permits fast, easy selection 
of lures. Two clear plastic hinged lids open from 
either side. Piano type hinges prevent breakage. 
Colored plastic body has 16 compartments, 
Firmly anchored belt loop. 914” x 1” oy 


New! Motor Guard Chains 


Swivel snaps and oversize rings 
at both ends permit easy fas- 
tening. Vinyl coated to prevent 
marring, or cadmium plated 
to resist rust. 





New ! Fish Stringers 


Center swivel permits rotary action. Strong, 
cadmium plated chain resists rust. 9 or 12 spring 
steel safety hooks. 

For profitable business, sell the complete line of 
OLD PAL Metal and Air Feeder Minnow 
Buckets, Bait Boxes, Worm Cans, Minnow Trap, 
Plastic Lure Boxes. 

Write for free. illustrated catalog. 


Cc .. = eee 


Animal Trap Company of America 


| Lititz, Pa. « Pascagoula, Miss. * Niagara Falls, Canada 
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The 





/ Modern 7D) Line 





4 | H&H Show in Phoenix 


| PHOENIX, Ariz.—The first Pacific 
Southwest Hardware and Housewares 
Show will be held on the State Fair 
| Grounds here March 2-4. The show is 
| staged by the Pacific Southwest 
Hardware and Housewares Associa- 
tion whose headquarters are in Los 
Angeles. 





Duo-Dellay Names Rep 


SAN FRANCISCO — Duo-Dellay 
Products of Baltimore, Md., appointed 
Jim Simmers, D. E. Sanford Com- 
pany, here as representative for all 
their cleaning products as well as 
their new Kopper Kare. Territory as- 
signed includes Northern California, 
Colorado, Utah, Wyoming and Ne- 





Nothing sells like quality. 
This is the big reason why 
it is easier to sell the 
Modern Line. 


Top quality features such 
as rugged, all-steel con- 
struction, precision design, 
durable automotive finish 
and wide selection of 
capacities make the Mod- 
ern Line the sell-on-sight 
line. 
Ask for the full story today 
. get ready for profits 
tomorrow. 


featole[-ygal 
tool a die co. 


5389 W. 130th St. Cleveland 11, Ohio 
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SCHEDULE OF CONVENTIONS AND SHOWS 


March 20-30 


April 13-17 


April 13-17 


April 13-19 


April 17-21 


April 24- 
May 3 


April 27-30 


May 2-28 


17 


May 7 


May 18-23 


June 22-25 


June 23-26 


July 7-11 


July 20-25 


July 21-25 


July 27-30 


LOS ANGELES DO-IT-YOURSELF SHOW, Pan Pacific 
Auditorium, Los Angeles, Calif. (Ted Bentley, 666 No. 
Roberton, Los Angeles, Calif.) 


SOUTHERN WHOLESALE HARDWARE CONVEN- 
TION, Hotel Roosevelt-Arthur, New Orleans, La. (South- 
ern Wholesale Hardware Assn., T. W. McAllister, Secre- 
tary—SWHA, 814 Metcalf Bldg., Orlando, Fla.) 


SOUTHERN HARDWARE CONVENTION, Hotel Roose- 
velt-Arthur, New Orleans, La. (L. Faubel, 342 Madison 
Ave., New York, N. Y.) 


BRAND NAMES WEEK, Waldorf Astoria, New York 
City. 
SECOND INTERNATIONAL GADGET SHOW, Trade 


Show Bldg., New York, N. Y. (Henry S. Harris, 1123 
Broadway, New York, N. Y.) 


IRHA HARDWARE WEEK, National Retail Hardware 
Association, 964 N. Pennsylvania St., Indianapolis, Ind. 


ANNUAL NATIONAL WINTER SPORTS SHOW, Hotel 
Sheraton-McAlpin, New York, N. Y. (J. Andrew Squires, 
23 East 26th St., New York, N. Y.) 


WESTERN BUILDERS HARDWARE CONFERENCE, 
Hotel Del Coronado, San Diego. (James C. Carroll, Union 
Hardware & Metal Company, 5555 Ferguson Drive, Los 
Angeles, Calif.) 


UNITED STATES WORLD TRADE FAIR, Coliseum, 
New York City (David Jacobson, 120 East 56 St., New 
York, N. Y. 


WESTERN TOY, JUVENILE AND WHEEL GOODS 
MARKET, Western Merch. Mart, San Francisco, Calif. 
(Henry Adams, Western Merch. Mart, 1355 Market 
Street, San Francisco, Calif.) 


ASSOCIATED POT & KETTLE CLUBS OF AMERICA, 
Arrowhead Springs, Hotel & Spa. (George P. Wilcox, 2330 
West Third Street, Los Angeles 5, Calif.) 


FIFTH NATIONAL STORE MODERNIZATION 
SHOW, New York (Exposition Management Corporation, 
51 East 42nd St., New York, James F. Walsh). 


NATIONAL HOUSEWARES SHOW, Atlantic City Audi- 
torium, Atlantic City, N. J. (National Housewares Mfrs. 
Assn., 1140 Merchandise Mart, Chicago, III.) 


CALIFORNIA GIFT SHOW, Ambassador & Biltmore 
Hotels, Brack Shops and Merchandise Mart. (Trade Shows 
Ltd., 672 So. Lafayette Park Place, Los Angeles 57, Calif.) 


WESTERN SUMMER MARKET, Merchandise Mart, San 
Francisco, Calif. (Henry Adams, Merchandise Mart, 1355 
Market St., San Francisco, Calif.) 


AFTM FISHING TACKLE TRADE SHOW, Sherman 
Hotel, Chicago, Ill. (AFTN, 430 Bond Bldg., Washington 
5; DG 








HARDWARE WORLD 
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POT & KETTLERS MEET IN CHICAGO 
+ #3 


hn ye 4 tr 



























DURING THE NATIONAL HOUSEWARES SHOW, the Associated Pot and 
Kettle Clubs of America held their annual winter meeting at the Lake Shore 
Club, Chicago, on Jan. 18. Club president, Carl Hobson, Harper Reynolds, 
hardware wholesaler in Los Angeles, presided over the meeting which was 
attended by members from the affiliate clubs in Phoenix, Los Angeles, San 
Francisco, Sacramento, Portland, Tacoma, Seattle, Spokane and Denver. The 
principal speaker was Walter H. Kohler, former governor of Wisconsin, who 
discussed “Some Problems of State Government.” They also discussed the 
1959 convention, which is being sponsored by the Los Angeles Pot & Kettle 
Club at Arrowhead Hotel & Spa, in June. 
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' The world's 2 





1 Doz. on a new, smartly redesigned Mer 


{ling 
' Fastest Se 
t 
ser consisting of 9 pairs of 5” and 3 
Heavy “4 0 


Ccisso ¢ pairs ¢ forged steel, beauti 
gers fully finished nickel plated blades and handles 
Mete an for home, office or workshop. Every 


and ground, imspected and guaranteed. 


b It's a proven fact — _ 
these two are the best ; 
of them all, featuring 
only the most popular 
sizes and styles at prices 
everyone can afford! 
Colorful, self-selling 
KLEENCUT Merchan- 
disers are proven shop- 
per stoppers. So cash in 
on these sure-fire 
money-makers — sell 








NEWS 





Lawn-Boy 
Names 
District 
Manager 


John S. 
Clark 





FULLERTON, Calif.—John S. 
Clark, a Lawn-Boy sales representa- 
tive since 1954, has been promoted to 
West Coast district manager. 

Clark will handle Lawn-Boy’s sales 
program in California, Nevada, Utah, 
Arizona and New Mexico. 


Korky Starts Ads in West 


In February, Korky Flapper was 
introduced to readers of 17 newspap- 
ers with a total circulation of over 
27 million people throughout Cali- 
fornia and Arizona. 

The ads stressed the product’s fea- 
tures, which result in freedom from 
leaks, gurgles and costly water waste. 

Schedules of newspaper advertising 
in your community will be sent on 
request by Lavelle Rubber Company, 
424 N. Wood St., Chicago 22, IIl. 


40; 


DEALER 
PROFIT 

















° - 4 
more scissors at bigger 
profits. Display eye- 
catching KLEENCUT See your jobber or send coupon to Dept. 1-A 
wee CO I OO 0 Ok, | ee — - + 
Merchandisers. Please send more information on: ' 
' ! 
1 0) No. 2401 OO No. 1011 ' 
1 i 
THE ACM & SH EAR co. WOW. Bee Semmnm Memmmmmmmnny © Weenies escsceesvenensntnsnenensessstecuiceebsentncebeennen - 
» \ Doz. All-purpose Shears mounted on attrac: | COMPANY) ..sscccsssscccrsnncee ee , 1 
BRIDGEPORT 1. CONNECTICUT tive red, yellow and black card for counter | a 
or wall. 2 pairs 6”, 6 pairs 7”, 4 pairs 8”. 4 ' 
Nickel plated blades, black enameled handles. § SI sciiesecnsinhstiicibscitiniocincbitnissetah tiactinesciiiaiteaiankaacteenbiaii \ 
World's Largest Mfr. of Scissors, and Shears 4 vii ’ 
—_ ' 
GSE! ceri. . 
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NEWS 





New True Temper Manager 


J. H. Howard has been appointed to 
the new post of product manager for 
True Temper Corporation’s hardware 
division. His position involves direc- 
tion and coordination of product lines, 
design and development, and mer- 
chandising and sales promotion. He 
was production manager at the firm’s 
Kelly Works in Charleston, W. Va., 


P&K Meet in Chicago 


Walter J. Kohler, former governor 
of Wisconsin, was the guest speaker 
at the Associated Pot & Kettle Clubs 
of America annual luncheon held dur- 
ing the Housewares Show in Chicago, 
Jan. 18. 

The presiding officer was Carl Hob- 
son, Harper & Reynolds Corporation, 
Los Angeles, who is president of the 
APKCA. 

The luncheon was held at the Lake 


Blackfoot Store Sold 


BLACKFOOT, Ida.— The pioneer 
Boyle Hardware store here has been 
sold by the estate of the founder to 
William Kile and Roger Rose, both 
of Idaho Falls, Ida. 

Louis Haller will remain with the 
firm as manager, a post he has held 
since the death of the pioneer hard- 
wareman Boyle who founded the firm 
before the turn of the century. 


and has been with the Cleveland 
headquarters merchandising depart- 


ment since 1951. Show. 


No. 110 All-purpose 
Bronze Alloy Sponge 
—suggested Retail : 


ee ee ee eee 


HOUSEWIVES’ CHOICE! 


You'll profit plenty by stocking the seven popular styles of 
Gottschalk’s Metal Sponges. Women coast-to-coast have 
preferred labor-saving Gottschalks for over 40 years because 
they do a better cleaning and scouring job on floors and 
woodwork, utensils, tiles, metal, porcelain and enamelware, 
whitewall tires, etc. Durable, harmless to hands and 
fine finishes 





METAL SPONGES 


Don't bother with substitutes. Supply women with the 
original Gottschalk’s Metal Sponges they want. Write today 
for details 


METAL SPONGE SALES CORP. 
3650 N. 10th St., Dept. W, Philadelphia 40, Pa 





No. 760 Stainless 
Barbecue and Gril! 
Sponge— pater 

Retail Price 50c a 
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Shore Club, a short distance from 
Navyv Pier, site of the Housewares 


Stockholders in the firm who sold 
their holdings to the new owners 
were: Albert Carlsen, R. U. Spaulding 
and A. J. Evans. 








TWO GARDEN ITEMS THAT SELL! 





WATER BUBBLER 


The one unique gadget you screw 
on a hose for deep irrigation with- 
out washing 


Write for Current Price Lists and Sales Folders 
GARDEN PRODUCTS DIVISION 


WTurfgrass( Farm 


— 4961 E. 22nd — Tucson, Ariz. 


HOSE STAKE 
At last, an answer to damaged 
flower beds and broken hoses. 
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MARSHALLTOWN TROWEL COMPANY -e 


MARSHALLTOWN, IOWA 





THE ORIGINAL 


TEHR-GREEZE 


FABRIC CEMENT 
MAKES PATCHING AND REPAIR WORK EASY 





WHITE—Makes repairing of 
hinder canvases very easy. 
Dries almost instantly 
Binder canvases can be 
repaired in the field with 
very little loss of time 
Also a handy Harvest 
time mender of bags, 
tarpaulins, gloves, etc. 





Write for Trade Prices and Free Sample. 


VAL-A COMPANY 


700 W. Root St., Chicago 9, Ill. 
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A real help 
for salespeople 


CHINA & GLASS 


By H. 9. Wilson 


This 56-page booklet reveals sales and merchandising 
ideas for all types of dinnerware, glassware and table 
accessories. It also gives the historical background, man- 
ufacturing methods and window and in-store display 
ideas. 

Get this excellent sales aid, 
each booklet to . 


HARDWARE WORLD SERVICE BUREAU 
1355 Market Street San Francisco 3, Calif. 


today. Send 25 cents for 
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ALWAYS SELL GENUINE 


~ SCREW ANCHORS 
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Write for Free Literature 





Molly Corp., Reading, Pa. 











Bassick Casters! 


aSSICK * 
CASTERS 


S. 





an impulse item? 


Yes, with card packaging display- 
ed on pegboards or in glass bins. 


You know how shoppers “browse” 
through stores these days 

It’s a practice you can turn to profit — 
through caster sales. And Bassick’s card- 
ing of five best selling caster styles makes 
it easier than ever. 

The cards show the products attrac- 
tively, illustrate the applications, make it 
Cassy for customers to Se. fe el and select 
casters, Ideal for self-service or semi self- 
service selling in both hardware and 
housewares departments. And unit sales 
go up, too—the cards sell a set of four; the 


different styles suggest many applications, 


Floor Protection Headquarters 


Set up a floor protection headquarters 
in your store with these carded casters 
and other related items. Top quality 
Bassick casters, rubber cushion glides, 
Bassick “No-Mar” non-marking rests and 
furniture cups, and Bassick feltoid tips. 
Tue Bassick Company, Bridgeport 5, 
Conn. In Canada: Belleville, Ont. — 8.12 


ANG MORE KINDS OF CASTERS sul 
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IN MEMORIAM 





A. ROBINSON McEWEN 





A. Robinson McEwen, 54, president 
of Ox Fibre Brush Company, and 
his wife, Frances, 51, died on Jan. 
26 in a fire which destroyed their 
home in Hartland, Vt. They had 
recently returned from Chicago 
where they had attended the National 
Housewares Show. 

Mr. McEwen was the grandson of 
J. K. Robinson, original founder of 
the Ox Fibre Brush Company in 1884. 
He became president of the firm in 
1946, the fourth member of his family 
to occupy that position. He head- 
quartered in the firm’s New York 
sales offices. 

Active in the affairs of the com- 
pany from his early twenties, he was 
well known throughout the hardware- 
housewares trade. McEwen was ac- 
tive in recent years at Pot & Kettle 
conventions and made many trade 
contact trips in the West. 

The McEwens are survived by 
three daughters. Mrs. McEwen is 
survived by her parents and brother. 
He is survived also by two sisters and 
a brother. 


HARVEY S. PATTERSON 


FILLMORE, Calif.—Harvey S. Pat- 
terson, 67, pioneer hardware retailer 
here, died on Jan. 26 in a hospital 
in Ventura. 

He went to work for the Andrews 
Hardware in Los Angeles in 1906 and 
nine years later went to Fillmore to 
work for the United Mercantile. A 
year later he became manager of 
Hickey Bros. Hardware which he 
bought in 1947. His son, Harvey, took 
over the management last summer 
after Patterson suffered a_ severe 
heart attack. 


KENNETH S. PETERSON 


OAKDALE, Calif.—Kenneth A. 
Peterson, 49, manager of the Turner 
Hardware Store here, died of a heart 
attack Jan. 14 at his home in West 
Oakdale. Mr. Peterson had been man- 
ager of Turner Hardware for the 
last three years. 












Suggested 
Retail 
$2.49 





4. - 
——— 
INDOOR-OUTDOOR H j 


OME BELL > 
Gleaming, polished 
aluminum bell, with satin 
black ship's wheel bracket. 


Suggested 
Retail 
$4.95 


i | 


BARBECUE BELL 


Good luck horseshoe bracket, polished 
aluminum bell with a clear, lasting tone. 


Suggested 
Retail 
$7.49 





PATIO-GARDEN BELL 
Beautiful, fully polished brass bell 
.++@ big seller everywhere, anytime. 


Complete Line 
High Profit 


Big Volume 





Display packaged, full price range, 
on all year ‘round sellers. Perfect for 
a hundred uses at home or away 
...@ big gift item. 


Send for the Bevin Catalog 
EVIN BROS. 


MFG. COMPANY 


East Hampton, Conn. 





Sales Representatives 
John H. Graham & Co. Inc. 
105 Duane Street, New York 8, N. Y. 
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INDEX TO ADVERTISERS 





(This index is published as a convenience and not as a part of the advertising contract. Every 
care is taken to index correctly and no allowance will be made for errors or failure to insert) 





Note: Figures in parentheses () refer D 
to Inquiry Card Number which can be Daisy Manufacturing Co. ............... i 
e “ S Disston Div., H. K. Porter Co., Ine. ... 51 
circled on inquiry card on page 66 E. I. du Pont de Nemours & Co. (Inc.) 
ee . . 9 
when desiring further information Alathon ........... Ooh Ae a — 
about advertisement. ~ 
Empire Brushes Ine. . ays : 30 
A Estwing Manufacturing Co. . : : 6 
Acme Shear Company 55 vbw 77 
Aluminum Goods Mfg. Co. (now changed F 
to Mirro Aluminum Co.) .....Third Cover 
Amerace Corp., Supplex Co. Div. ....... 25 Fuller Tool Company, Inc. ..........s008. 56 
American Biltrite Rubber Co. .. sae! om 
American Chain & Cable Co., American . 
Chain’ Div. .......: cea st btwn eee 15 G 
American Push Broom Co. .............. 52 General Logistics a Div. of Aeroquip Corp. 63 
American Steel & Wire Co. ........... 2, 19 General Metalware Co. .. aka danas 8 
O. Ames Company (74) .......... Back Cover General Steel Warehouse Co., Inc. ....... 69 
Animal Trap Co. of America ........ -. 7 The Grabler Manufacturing Co. (10) ... 9 
Atkins Saw Div., Borg-Warner Corp. .. 47 
H 
B 
vs Drinking F: cet Co. . ala gia 
The Bassick Company redewans 79 ~ ris a sg a 49 
mn ayes Spray G y a Pere: ¢ 
Bevins Bros. Mfz. Co. (John H. Graham ‘ . ‘ oh 
ec : A eis 2 2 ifs 79 Hillerich & Bradsby Co. Pang Toe 1 
Hol-Dem Electric Fencer Co. 64 
c Holt Manufacturing Co vr 6 
Campbell Chain Company .. ; She 7 I 
Champion DeArment Tool Co. ........ . e 
Colorado Fuel & Iron Corp. ..... 32, 33 OG SUR ONIR oo 5. ok 0S Sen aeeas 22 


LOW COST ATTACHMENT 
CONVERTS HOME FAUCETS 
INTO DRINKING FOUNTAINS 


7 HAWS 
$595 retail » OunlaintWe, il 


HERE’S A GREAT NEW ITEM to intrigue every 
homeowner—the HAWS Fountainette—a com- 
bination smooth-flow tip and drinking foun- 
tain. Flip the lever, and up spurts a handy 
drinking bubbler stream. Flip it again, and it 
acts as a smooth-flow tip. Screws easily onto 
most standard aerator home faucets.* An at- Va} 
tractive display carton catches the shopper's | 
eye —a short message sells the Fountainette. 
And, best of all, it’s made by HAWS. . . recog- S\N 
nized leader in drinking facilities since 1909. Sell 











* by American Standard, Chicago, Crane, ss , 
Price-Pfister, Repcal, etc. Flip the lever... and drink! 





Write for 
soonest DRINKING FAUCET COMPANY 


; tion sheets. 
information treet 1439 FOURTH STREET » BERKELEY 10, CALIFORNIA 
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Jackson Manufacturing Co. 
William Johnson Ine. ...... 


Keiser Manufacturing Co. oy 
Kellogg Brush Manufacturing Co. 
Knape & Vogt Manufacturing Co. 
Krylon Incorporated 


L 
Landers, Frary & Clark, Universal Prod- 
ucts eee ° . . 
Larson, Co., Chas. O. 


M 


Marshalltown Trowel Co. 

Metal Sponge Sales Corp. . 

Metal Ware Corporation 

Miller & Co., Inc., Robert FE. 

Millers Falls Company ‘ ee 

Mirro Aluminum Co, (formerly Aluminum 
Goods Mfg. Co.) : (oocce wee Oe 

Modern Tool & Die Co. 

Moeller Manufacturing Co. 

Moline Iron Works 

Molly Corporation 

Morck Brush Div., Pittsburgh Plate Glass 
Co. . : 


Mouli Manufacturing Company ..... 


N 

Nicholson File Company .. Second Cov 
oO 

Ox Fibre Brush Co., Ine. (177 17, 
P 

Plymouth Cordage Co. ey: A 


Porter Co., Inc., Disston Div., H. K. 
Proen Products Co. 


Red Devil Tools (1) Front Cov 
Redi-Bolt Inc. 

Reeve Company ........ 

Remington Arms Company 

Richards-Wilcox Manufacturing Co 


8 


Sandvik Steel Inc., Saw & Tool Div. 
Schlueter Manufacturing Co. 

Scovill Manufacturing Co. 
Sherman Manufacturing Co., H. B 
Southern Screw Company 

Strataflo Products Inc. 

Streater Industries Inc. é% 
Supplex Co., Div. of Amerace Corp. 


T 


Taylor Chain Co., S. G. 
The Turfgrass Farm 


U 
United States Steel Corp., Subsidiaries: 
American Steel & Wire Co. .........2, 
U. S. Steel Corp., Cyclone Fence Div. .. 
U. S. Steel Products, Division of United 
oo PRT eT Cee Tce 


Val-A Company ......... 


Wilshire Manufacturing Co. 
Wright Steel & Wire Co., G. F...... 


Yancey Company ........ Pre 
Yardley Plastics Co. ........... 


64 


69 
53 


20 


29 


HARDWARE WORLD 











® 
backs you with 
powerful advertising in 


3 














‘= _ GLOSSY | : 
oon ae —1s¢ j 
 sppay PRAM st in st in PROFITS 





© Fast turnover ona 40% profit 
line 

© Sales-stimulating displays 
@ Eye-catching label... winner 
of C.S.M.A. aerosol award 


© Top quality .. . the pioneer 
is still the pace setter 


© Best-seller colors, Crystal- 
Clear and Varnish Sprays 


Call your jobber or write 


KRYLON, INC. 
NORRISTOWN, PA, 
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The 


SAW HORSE 
BRACKETS 


THAT NEST TOGETHER, TAKING 
LESS COUNTER SPACE. 


TWO SIZES 


for 1” x 4” and 


for 2” x 4” Lumber No. 1 
No. 2 
Saw Horse Set 


EACH SET FOR ONE SAW HORSE PACKED 
COMPLETE IN COLORFUL BOX. 


FLAT TOP 3j——— 

STYLE ) il N 
for Light or \ 

Heavy Lumber 








No. 24 
Bracket Set 


CHAS. O. LARSON CO. 
STERLING * ILLINOIS 














A real help 


for salespeople 


CHINA & GLASS 


By H. 9. Wilson 


This 56-page booklet reveals sales and merchan- 
dising ideas for all types of dinnerware, glass- 
ware and table accessories. It also gives the 
historical background, manufacturing methods 


and window and in-store display ideas. 


Get this excellent sales aid, today. Send 25 cents 
for each booklet to... 


HARDWARE WORLD SERVICE BUREAU 


1355 Market Street San Francisco 3, Calif. 
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Malleable lron Products 


BY MOLINE IRON WORKS OF MOLINE, ILL. 


Malleable iron is noted for 
resistance to shock and vi- 
bration. That is why hard- 
ware items, for farm, shop 
and construction, made of 
malleable deliver long ser- 
vice under hard usage. Prod- 
ucts of malleable iron by 
Moline Iron Works, include 
tackle blocks, clevises, wire 
stretchers, harness hardware, 
livestock supplies, rope clips, 
winches and related items. 





REPRESENTED BY 


SMITH SALES CO. 


LOS ANGELES SAN FRANCISCO 
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FOR SALE 


Hardware-General, Sporting Goods in 
Boise Valley. Clean stock. Health 
reason for selling. Address Box A-907, 
care HARDWARE WORLD, 1355 
Market St., San Francisco 3, Calif. 
FOR SALE 

Hardware, Paint, Houseware, Appli- 
ances. Near Portland. Retiring. Es- 
tablished 32 years. Asking $45,000. 
Modern building and 2 bedroom home. 
Terms. Mary Jewell Ladd, Realtor, 
720 N.E. Laurelhurst Pl., Portland 13, 
Ore. 


POSITION WANTED 


Wholesale sales or direct manufac- 
turers’ representative. Have 10 years’ 
wholesale and retail experience in 
housewares, hardware, gifts, toys and 
sporting goods. Exceptional back- 
ground and references. Address Box 
A-908, care HARDWARE WORLD, 
1355 Market St., San Francisco 3, 
Calif. 
FOR SALE 

HARDWARE, PAINT, SPORTING 
GOODS, So. Nevada. Established 20 
Years, Clean Stock, Main Corner. 
$20,000 Cash to handle. Balance Easy 
Terms. For details write Box A-909, 
care HARDWARE WORLD, 1355 
Market St., San Francisco 3, Calif. 


WANTED—HARDWARE DEPART- 
MENT MANAGER 
Energetic man 35 to 45 years of age, 
experienced in merchandising, buying 
and promoting of paints, hardware, 
building materials, housewares, and 
sporting goods. Must be qualified to 
manage department in main store 





Announcements in this section are inserted at the vate of ten 
cents per word, including address or box number, with a minimam 
charge of $2.00 per issue, payable in advance. Send copy to 1355 
Market Street, San Francisco 3, California. 


ITIES 


and buy for four branch stores. Good LINES WANTED 
opportunity, salary open, plus per- 
cent of net profit of Department. 
Company benefits. Write to A. Bri- 
zard, Inc., 791 8th Street, Arcata, 











Want factory line, prefer builder and 
cabinet hardware, metal door and 
windows and hardware, tools, or al- 
lied lines for wholesale trade in Ore- 








Calif. gon, Washington, northern Idaho and 
B. C., Canada. Expd. 12 years’ whole- 
GROCERY-HARDWARE—Cen E sale selling. Write Box A-910, care 
Ga. Gross $180,000. Pleasant town, HARDW ARE WORLD, 1355 Market 
grow fast. Rent $50. XInt oppty. St., San Francisco 3, Calif. 
Write B10000. 
PAINT - HARDWARE - APPLI- | Gift Catalogs Help 
ANCES—NE Fla. XInt_ oppty Dealers Sell Gadgets 
Xpan Sptg I ggreenafans " Nu SAN FRANCISCO—Allied Western 
ie ‘i city. Ask $27,500. Write Distributors, Inc., announced that 
10013. their Christmas catalogs were mailed 
. (eee to 1,422,500 retail customers during 
page enya ee ee oe the 1957 holiday season. These were 
ae $1500 Net $66 000 Excellent mailed for 155 retail stores through- 


opprty. Write B-10043. out the West. 


The total includes two different 
types of catalogs, one being “Gifts ‘n 
Gadgets” and the other, “Gadget- 
land.” The former is pocketsized while 
the latter has an 8%x11” format. 


BUSINESS MART OF AMERICA, 
5723 Melrose Ave., Los Angeles 











VG Allied, a_ relatively young firm, 
hs oe started eight years ago with 150,- 
14) 000 catalogs distributed between four 
JB ‘0 . te stores. 
4 | J} - my 
fy / pie - a The success of this catalog program 
7 \ \e MA’ [ee C £ C is contributed to consumers craze for 
nN / KY > \ gadgets. The firm has announced that 
— F& — / / | plans are currently underway for 
eZ ft Ac of their Spring editions of the two books. 
LY Ss | Dealers interested in participating in 
“ these issues should contact: B. B. 
Mh} Sp Davis, promotion manager, Allied 
“Now really, wouldn't it be a lot Western Distributors, 555 Howard 
easier to measure the window?..." Street, San Francisco 5, California. 





Genuine 
Original 


Onze Set of 4 
on @ 3-Color Card 
6 SIZES: %", %", I", 
ive", 1%", WA". 












INSULATED RUBBER CUSHIONED GLIDES 





Ask your Jobber or write— 


Wonderful for all WOOD and METAL Furniture 
Glide Softly, Silently, Smoothly 


3-COLOR DISPLAY BOX 


Colorful . . . Eye-Catching. Sells on Sight 
Contains | doz. cards of either %", %"" or 1" DOMES. DOMES have 
a— point nail. Case hardened steel, burnished nickel plated mirror 

nish. 


Both Container and Cards in 3 COLORS 
ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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HARDWARE WORLD 
























THERE’S 


BIG-MONEY 
BUSINESS 

in this special 
promotion! 


No. A1502'2CM 
2'A at. 


Self-Selling 
Label 


AAAS SS 
VWieget “Hips” 


2" Ouarler SPECTACULAR! 





MIRRO 21,-qt. FLIP-CAP 


WHISTLING TEA KETTLE 
Regular Retail $495 
INTRODUCTORY SPECIAL 


ONLY ae 79 


YOU MAKE YOUR FULL MARGIN! 


Here’s a spectacular new MIRRO moneymaker for 
you...the new Flip-Cap Tea Kettle, in glowing 
Copper-Tone Alumilite ! 

The whole wrap-up, for 2nd-quarter promotion, 
includes a merchandising label on every piece and 
a “Special Sale” 2-color banner in each minimum- 
pack shipper of four kettles. 

Get back of this MIRRO Spectacular, now, for 
mass sales and fast profit, April through June ! 








DISPLAY BANNER | 
0 ni eg SHIPPER | 


Dm 


| FLIP-CAP 7 
whi ee ing tea kettle 


| SPECIAL a Ye 2 





Say, ai he jobber... NOW! 


MIRRO ALUMINUM COMPANY + MANITOWOC, WISCONSIN 
Fifth Avenue Bldg., New York 10 * Merchandise Mart, Chicago 54 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS 


For Details Circle 73 on INQUIRY CARD 








with DOUBLE-TAPER FORGING and 5 hidden-value features 


Exclusive shock band... takes shock of heavy 
work without handle breakage 


Forward forged steps at no extra cost 


Burntcote handle of selected ash extends 
complete length of socket 


Perfect down center balance... it feels light, 
it's Steel-Lite 


(STEEL- LITE The only light-weight shovel with all the 
features you've asked for 


Parkersbur, 
Oo. AMES CO. wetiine 
Hie Nola] lolol Teinalel\) Va anciey-\-7-\\ ha=i=ip) See your Ames distributor for complete details. 


= 








